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Will your public relations films 
actually be seen 
by the publics you want? 
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ON TELEVISION? 
IN THEATRES? 


BY SCHOOLS AND 
COMMUNITY GROUPS? 


Be sure you are familiar with the best professional film 
distribution services available. 


Get our booklet ‘‘The Opportunity for Sponsored Films.”’ 


See our movie ‘‘People into Audiences.’’ Phone or write on 
your business letterhead to any of the sales offices listed below. 


SALES OFFICES 


NEW YORK DETROIT CHICAGO PITTSBURGH 

3 East 54th Street 19818 Mack Avenue Prudential Plaza 210 Grant Street 
Plaza 8-2900 Tuxedo 4-6222 Delaware 7-3252 Grant 1-9118 
LOS ANGELES SAN FRANCISCO WASHINGTON TORONTO 

1717 N. Highland Ave 444 Mission Street Seventeen Ten H St., N.W. 140 Merton Street 
Hollywood 2-2201 Yukon 2-1712 Sterling 3-3377 Hudson 5-4419 


FILM DISTRIBUTION OFFICES 


ANCHORAGE, ALASKA CHARLOTTE 6, N.C. DENVER 3, COLO INDIANAPOLIS 4, IND. | MINNEAPOLIS 3, MINN. PITTSBURGH 19, PA. 
ATLANTA 8, GA CHICAGO 11, ILL. DETROIT 1, MICH KANSAS CITY 11, MO. NEWORLEANS 12,1.a. ST. LOUIS 30, MO. 

3 SAN FRANCISCO 5, CAL. 
BOSTON 16, MASS CINCINNATI 2, 0 HARRISBURG, PA. LOS ANGELES 57, CALIF. NEW YORK 23, N. Y. scare 9. Waae 
BUFFALO 2, N. Y CLEVELAND 15, 0 HONOLULU 14, HAWAI| MEMPHIS 4, TENN. OMAHA 2, NEBR. ; 


TORONTO 7, ONTARIO 
CEDAR RAPIDS, IA DALLAS 7, TEX HOUSTON 4, TEX MILWAUKEE 2, WISC. PHILADELPHIA 7, PA. WASHINGTON 6, D. C. 


MODERN 


TALKING PICTURE SERVICE 








THE WINNING PICTURE 


. is one which successfully accomplishes the 
purpose for which it was produced. On occasion, our 
films receive recognition from other sources. 
In fact, pictures produced by Wilding during recent 
years have won 110 awards. At the recent Columbus 
Film Festival, for example, these seven productions 
were honored with Chris Certificates for excellence... 


‘The Film Cosine} of Greater Cliaekee 


COLUMBUS, OHIO 


AA, ms iad 








FOR THAT WINNING PICTURE, CALL 


CHICAGO: BRoadway 5-1200 HOLLYWOOD: HO 9.5338 
AJLOnS OU DETROIT: TUxedo 2.3740 NEW YORK: PLaza 9.0854 
~ WEbster 3.2427 CINCINNATI: GArfield 1-0477 


CLEVELAND: TOwer 1-6440 SAN FRANCISCO: DOugias 2.7789 
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INCREASING YOUR 


SALES 


INCREASING YOUR 


PROFITS 


THROUGH 


BUSINESS 
THEATRE 


Creation and staging 
of entire, integrated convention 
and sales meeting programs 


CoO 


# the mpanie 


n Business Theatre 


GREEN GIANT COMPANY 
INDEPENDENT GROCERS ALLIANCE 
HUMBLE OIL & REFINING 

UNITED AIR LINES 

VOLKSWAGEN DEALERS OF CHICAGO 
CARTER CARBURETOR COMPANY 
FORMFIT, INC 

CITIES SERVICE Ol. COMPANY 
SYLVANIA ELECTRONICS 


le 


a 


Fred A. Niles Communications Centers, Inc 


1058 W. Washing Boulevard « Chicag 


f Hollywood: 650 N. Br 


Founded 


n 1938 





BUSINESS SCREEN 


TERNATIONAL BUSINESS JOURNAL OF AUDIO AND VISUAL 
N FOR INDUSTRY EDUCATION AND ON TELEVISION 


preview of contents 


Right Off the Newsreel: Events of the Month ........ 14 
Washington Film Commentary, by Mary Tanham . . a 
Report: Industrial Audio-Visual Exhibition ........ 24 
General Dynamics’ New Audio-Visual Center ........ 30 
Western Electric Shows: A New Voice for Mercury .... 31 
Standard Oil Presents A Holiday for Bands ........ 32 
DuPont Explains Elastomers Via the Screen ........ 34 
Electric Companies Sponsor Just Plug It In ........ 34 
Sponsor Idea: How to Visualize That New Film .... 34 
Showmanship Builds Dealer Orders for Gibson ...... 36 
Post Time: Presenting a Revolution by Design ...... 37 
Ford’s Entertaining, Sell-Full Dealer Program ........ 38 
Duo-Pic Technique Introduced by York .......... 40 
Previewing the News of Pictures and People .......... 44 
Report: Europe Likes U. S. Sales Techniques ........ 45 
Business Screen Executive: News of Appointments .... 46 
Music in the Business Film, by Jack Meakin .......... 19 
New Audio-Visual Equipment of the Month ........ 51 


PLus THE NATIONAL DirRECTORY OF A-V DEALERS 
CHICAGO OFFICE OF PUBLICATION 
7064 Sheridan Road Building, Chicago 26, Ill. 
lelephone BRiargate 4-8234-5 


IN NEW YORK CITY 
Robert Seymour, Eastern Manager: 250 W. 57th St. 
Clrecle 5-2969 e jl dson 2-195 
IN WASHINGTON, D. C 
Mary Tanham, Correspondent, 4331 Garfield St, N. W. 
Telephone: WOodley 6-0709 
IN LOS ANGELES 
H. L. Mitchell, 1450 Lorain Road, San Marino, Calif. 
Telephone: CUmberland 3-4394 


IN SAN FRANCISCO 
James Stevenson, 420 Market Street 
Telephone: YUkon 1-3575 
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HOW CAN YOU 
IMMUNIZE THE 
NEGATIVE IN 
SALESMEN? 


Train with Slidefilms 





Negative attitudes can infect good 
men. The sales executive can show 
the cause and effect of negative at- 


titudes . . . and how to cure them 
with positive thinking . . . with the 
aid of this color sound filmstrip: 


“THE POWER OF MENTAL 
ATTITUDE IN SELLING” 


This dramatizes by contrasts, checks 
negative thinking from developing 
into a permanent handicap, and 
shows how the positive attitude 
creates confidence and boosts 
sales. One of a series of six... 


“SELLING IS 
MENTAL" 


is proving a great time and energy 
saver to sales directors in training 
and re-training. 


Write today 
for details 
concerning 
a preview 


=> i = 
BETTER 
Selling Bureau 


Mt 


6108-B Santa Monica Boulevard 
Los Angeles 38, California 
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“What's 


your Pleasure, Everything you need to 


complete your film—from 
Studio to laboratory services 
is here in one, convenient 


Gentlemen’?”’ 
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WELCOME 
PLM 





location... 


studio services: 
Editorial 

Creative Editing 
Dialogue Cutting 

Music Cutting 
Conforming 

Preparation of A&B Rolls 
Hot Splicing 

Syncing 

Cutting Room Rental 





Art and Animation 
Storyboards 

Graphic Art 

Cartoons 

Hand-lettered Titles 
Hot Press Titles 


Title and Animation 
Photography 


Music 

Optical Film, 35mm 

Magnetic Film, 35, 1714 & 
16mm, 14-inch Tape 

Disc, 3314 & 78 

Sound Effects 


Sound Recording 
Location Recording 
Narration 
Music Recording 
= Post-dubbing 

Re-recording 

Mixing 

Transfer 

Interlocks 

Facilities Include Optical and 

Magnetic 35, 17'5 & 16mm, 


TOO OO OOOO 


i 14-inch Sync Tape 























Screening 
16mm Projection 
35mm Projection 
Interlocks 





laboratory services: 


Developing Processes 
COLOR: 
Negative EK 16mm 
Positive EK 16mm 
Ektachrome 16mm* 
Kodachrome 16mm* 
Ansco 16mm* 
*Processed by film manufacturers’ 
local plant 
BLACK AND WHITE: 
Spray Picture Negative, 
16 & 35 mm 
Spray Sound Negative, 
16 & 35mm 
Newsreel Negative, 16mm 
Spray Picture Positive, 
16 & 35mm 
Immersion Positive, 16mm 
Reversal, 16mm 


Printing 

COLOR: 

Kodachrome, 16mm 
Ansco, 16mm 

EK Internegative, 16mm 
EK Positive, 16mm 
Reduction, 16mm 
Blow-ups, 35mm 

Optical, 16mm 

Workprint, 16mm 
Masters, 16mm 

Answer Prints, 16mm 
Release Prints, 16mm 
BLACK AND WHITE: 
Dupe Negative, 16 & 35mm 
Master Positive, 16 & 35mm 
Reversal, 16mm 
Reduction, 16mm 
Blow-ups, 35mm 

Optical, 16mm 

Track Prints, 16 & 35mm 
Work Prints, 16 & 35mm 
Answer Prints, 16 & 35mm 
Release Prints, 16 & 35mm 
TV Spots, 16 & 35mm 


Miscellaneous 
Edgenumbering 
Print Cleaning 
Peerless Treatment 
Magnetic Striping 
Reels 

Cans 

Shipping Cases 


Write, phone or wire for information and quotations on any and all producer services 


byron motion pictures 


1226 Wisconsin Ave., N.W., Washington 7, D.C., FEderal 3-4000 1220 East Colonial Dr., Orlando, Florida, CHerry 1-4161 
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Since 1921... 





You’re on schedule ... 


WITH THE LEADER IN LIGHTING, GRIP EQUIPMENT, 
PROPS, GENERATOR TRUCKS AND TRAILERS 


RENTALS 


-— 7)  — — e— ) 1 a4 [OF 


Send for a schedule of rental rates. 


Hy ~ _ 1 
\ I c [" Fo 


GRIP EQUIPMENT LIGHTS GENERATOR TRUCKS 
AND TRAILERS 


LARGEST SUPPLIERS OF MOTION PICTURE, TV AND 
INDUSTRIAL PHOTOGRAPHIC EQUIPMENT IN THE EAST 


LIGHTING THE MOTION PICTURE INDUSTRY SINCE 1921 


333 West 52nd Street, New York City, Circle 6-5470 
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Our Top Flight Creative Writers, Directors and Artists Can 
Help You Tell a Better Public or Employee Relations Story — 


A Better Sales Promotion or Advertising Story in Either 


Animated or Live Action Motion Pictures. 


Heh Citela oil Visdices dy  , 


a 


201 North Occidental Blvd., Los Angeles 26, California 
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IT TAKES TWO 
10 GIVE IMPACT 10 
BUSINESS FILMS! 


It takes 

your knowledge 

of your business; 

our knowledge 

of motion pictures. 
Together we can produce 
a film that will tell 

your business story 


with clarity \ 
y» \ [fy 
\ 
— 


imagination - — > f 
and impact. A/) 


industrial Film 
Division 


Columbia 
Pictures 


CORPORATION, 
Hollywood 28, 
California 


Camera Kye 


‘THE EDITORIAL VIEWPOINT 


HROUGH INEXPLICABLE DeLays and bu- 
T reaucratic procrastination, an historic mo- 
tion picture of Astronaut Alan Shepard’s suc- 
cessful sub-orbital flight on May 5th titled 
Freedom 7, has not yet gone into distribution. 
We publicized this important color film months 
ago, following its showing at the Industry Film 
Producers Association meeting in California. 
But National Aeronautics & Space Admini- 
stration men who could and should have 
cleared this picture to the American people are 
denying citizen groups, workers in missile and 
other defense plants their right to share the 
record of this achievement. 

Worse yet, a Russian-made 60-minute doc- 
umentary film, heavily loaded with propagan- 
da and direct ridicule of America’s space ef- 
fort, was screened in Washington at the Oc- 
tober sessions of the International Astronau- 
tical Congress. Yuri Gagarin’s orbital journey 
around the earth is the subject of this Soviet 
picture, though it contains only a brief se- 
quence in which he is presumably feeding him- 
self in flight from squeeze tubes of food. 

In NASA’s excellent Freedom there are 
memorable scenes taken in flight of Shepard’s 
reactions. In fact, this picture is an undeniable 
factual record which “lifts” the viewer into 
space, is far superior in content, lack of anti- 
anything propaganda. America and the free 
world want this picture! Anyone responsible 
for the unwarranted delay in withholding Free- 
dom 7 owes this nation an immediate explan- 
ation. If it is not forthcoming, must we believe 
that this is one more example of how bureau- 
crats can help lose the battle for freedom? 


* * tk 
Largest Audiences in History Are Viewing 


Today's Colorful Business-Sponsored Films 


[here’s tremendous news in the surge of 
sponsored motion pictures toward new distri- 
bution records! More people are seeking and 
seeing today’s better business films than at any 
time in history. 

For example, just one sponsored film dis- 
tribution network delivered 16mm prints for 
its clients to over 1,500,000 group audiences 
throughout the U.S. last year. These films were 
requested for showings in clubs, lodges, plants 
schools, churches, etc. Nearly 68 million per- 
sons were registered in attendance in these in- 
fluential group audiences. Often, these films 
were the subject of discussion and review. 
Science and technical subjects among them 
played a key role in motivating students and 
workers; health and safety education was pro- 
vided 

Riding the crest of television’s popularity and 
spurred by the growing interest of station pro- 
gram directors in useful educational fare this 
same network reports another 46,000 showings 
by television stations, with a modest estimate 


of only 40,000 viewers per showing. That's 
another two billion audience for factual films! 
Finally, an additional 16% million theatre- 
goers saw sponsored short subjects at some 
56,000 theatrical showings. Theatre managers 
set a very high standard of public interest and 
entertainment value before accepting these 
subjects for their big screens and paid cust- 
omers. 

The point of all this is the lusty health of 
the sponsored film medium, the continued 
popularity and prosperity of 16mm where it 
counts most—out among the viewers! Such 
figures validate important budgets among 
sponsoring companies but they also underscore 
the importance of quality production of worth- 
while subjects. That’s the sponsor’s everlast- 
ing “ticket of admission” to these voluntary au- 
diences. 

Within the film industry, this climbing au- 
dience factor is most significant. It emphasizes 
the fact that film dimensions find their own 
level. Every current film of significance was 
either produced in 35mm or 16mm; 35mm 
prints found their way to theatres, 16mm 
prints (mostly in color) went to groups owning 
or having access to more than a half million 
existing 16mm sound projectors. 8mm_ will 
find its way, some day, into schools and 
churches, plants and offices. But today’s me- 
dium is the 16mm sound motion picture print 
and if you’re a producer or a laboratory man- 
ager, don’t forget that quality of interest and 
quality of craftsmanship go hand in hand to 
guide and guard the future of the factual film 
medium. 

Ba * 


A Salute to Radiant’s President on His 


25th Anniversary in the Audio-Visual Field 


A toast to an industry leader and our good 
friend, Adolph Wertheimer, president of the 
Radiant Manufacturing Corporation, on his 
25th Anniversary in this business. One of the 
world’s largest makers of projection screens, 
Radiant was a contemporary of ours when the 
company made its humble start in the late 
30’s. We've watched it grow and prosper, 
watched this man and his associates build a 
business on service and innovations. We've 
seen Radiant’s president give of himself un- 
stintingly in industry affairs and enjoyed his 
open-handed hospitality at those annual 
NAVA convention fuctions. 

But, most of all, this master salesman has 
infused enthusiasm and a badly-needed spirit 
of determination into those who sell and those 
who use this essential end-product. Radiant 
screens go ‘round the world, building American 
business, serving viewers in the four corners 
of the globe as they serve throughout educa- 
tion and industry here at home. 

rhe result is that big, modern plant in Mor- 
ton Grove, Illinois that grew out of one man’s 
tireless drive and infecious spirit. Behind 
the president’s desk out there, you'll find 
Adolph Wertheimer with one hand waving a 
telephone while the other gestures “welcome!” 
Happy 25th anniversary from all of us, 
Adolph, and may the next 25 be as won- 
derful as those years to date! 


(CONTINUED ON PAGE TWELVE) 
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If youre working iN COLOR 


know this: many firms process color but 


(SENERAL Fim §* does it 
SUPERBLY! Negative, positive and 
reversal cotor in 8,16 and 35mm. Serving 
producers of television, motion picture, 

industrial and audio-visual film 


If youre not already “in} why not FIND OUT. 


Call @@ or write. 


GENERAL 


FILM LABORATORIES 


A DIVISION OF PACIFIC INDUSTRIES, INC 


1546 ARGYLE, HOLLYWOOD 28, CALIFORNIA, HOllywood 2-6171 / central division 1828 WALNUT STREET, KANSAS CITY 8, MISSOURI, GRand 1-0044 
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See the difference... 


when 16mm Color Specialists process prints! 


‘Take it from 
me—IT MAKES 
A DIFFERENCE!”’ 


Over 23 vears of 
specializing exclustveh 
in l6mm Color Printing 


guarantees finest quality 


Color Prints in the business! 


REPRODUCTION COMPANY 
7936 Santa Monica Blivd., Hollywood 46, California 
Telephone: Oldfield 4-8010 


Seiberling Updates Film 
on Winter Driving Hazard 

The Seiberling Rubber 
Company, Akron, Ohio, has 
premiered a revised, updated 
version of its widely-popular 
color film, How to Drive on 
Snow and Ice. Original ver- 
sion, released in 1957, has 
been shown to more than a 
million students in driver 
education classes, plus addi- 
tional audiences. 

12-minute color picture is 
entirely instructional and it 
teaches what the title implies, 
showing how to prepare a 
car for winter use. Story pre- 
sents lessons learned in driv- 
er training classes. The film 
is available on free loan from 
Seiberling, Akron 9, Ohio. 
Heavy bookings are already 
reported for the coming win- 
ter. iy 


1% 


Restaurant Sanitation is 
Subject of “One Chance” 

The important subject of 
sanitation in commercial and 
institutional kitchens is the 
theme of One Chance, 25- 
minute color film just re- 
leased by the American Gas 
Association, who will also 
distribute the picture. 

The film stresses proper 
dishwashing methods, plus 
the checking and testing by 
health officials to determine 
if commercial kitchens meet 
minimum sanitation require- 


| ments. Story is told in en- 
| tertaining format with a 


“moral” that assures the 


| public it can “eat away from 


home” with complete assur- 
ance I 


Kodak Pictures Advantage 
of Color Photolithography 

Eastman Kodak is taking 
viewers “on tour” of a pho- 
tolithography plant, tracing 
the production of a specific 
four-color printing job from 
start to finish in a new color 
film, A Look at Photolithog- 
raphy. 

The picture explains and 
illustrates what the process 
accomplishes within business 
and industry in developing 
greater markets for products 
and services. Available on 
free loan from Audio-Visual 
Services, Eastman Kodak 
Company, Rochester 4, New 
York. IQ: 


FOR THE LATEST AND BEST 
FILMS: READ BUSINESS SCREEN 
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Bell 2 Howell engineering creates the most 
revolutionary 16mm sound projector in 25 years... 
different from top to bottom...inside and out! 





IT’S LIGHTER! 
IT’S BRIGHTER! 
IT’S EASIER TO USE! 
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THE NEW ‘ae \ 
FILMOSOUND f | 
SPECIALIST! ,- 








20% LIGHTER than any other major audio visual pro- 


jector. It weighs only 29 Ibs.! It is the first projector with a magne- 
sium die-cast unitized frame —lighter ... stronger... extra tough! 
It’s easy to take along wherever it’s needed. Your salesmen can pre- 
sent your film to more prospects. You'll get the added punch of 


professionally perfect sight and sound ... as well as assurance that 





the customer gets all the facts ... in the order that will make the 


most sales! 


34% BRIGHTER than the average 16mm projector! 


The new Proximity Reflector Lamp and new f/1.4 Super Proval Lens 


give sharper images and more brilliant colors .. . a picture with 


punch for the biggest meeting or convention halls — even in undark- 


ened offices or training rooms. And you can interchange 750, 1000 


and 1200 watt bulbs and still get more light with each. 


taiaed controls ever put on a 16mm sound projector. It sets up 
from closed case to projected picture in a little more than a minute. 
Rewinding is fast and simple. You don’t change reels. An automatic 
lower loop restorer keeps the film moving smoothly and quietly with- 
out interruptions. Your salesman is free to do his primary job... 
make the sale. His film presentation doesn’t detract from attention, 


it focuses attention on your product! 
The cool heads in business never forget the goal is profit. 
That’s why more and more businesses are investigating, 
and investing in, a solid audio visual program. 16mm film 
provides a faster, more efficient presentation for sales, 
job orientation, training, time and motion studies, product 
comparisons and countless other specialized jobs. And 
this new FILMOSOUND SPECIALIST makes 16mm film 
even more practical than before! It will go more places 
and do a better job under more conditions than any other 
projector in the world! 


@eeeeeeoeaeoeoeoooeoeooeoeoeoeoeeoeeeee eee 
CLIP THIS COUPON AND MAIL TODAY! 
BELL & HOWELL COMPANY, Dept. BS-10 
7100 McCormick Road, Chicago 45, Illinois 
r | am interested in starting or expanding our audio 


visual program and would welcome general infor- 
mation on the subject. 


[~] | am interested in the FILMOSOUND SPECIALIST 
Ls for our audio visual program. Please send me 


more information. 


NAME 





TITLE 





FIRM 





ADDRESS 





} > Bel | & Hi owel t FINER PRODUCTS Watch for “Bell & Howell Close-Up!” Informative . . . Provocative. 


THROUGH IMAGINATION ABC-TV Network, Oct. 31, Nov. 14, 23, 28, Dec. 5, 10 and 13. 
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REEL NEWS 
FOR 
FILM MEN! 


oe 
Certified Storage 
for 500,000,000 feet at 





BEKINS 
FILM SERVICE CENTER 


e Easy access! 
e Complete records! 
e Prompt delivery anywhere! 


Services provided include 


Distribution 
Inspection 
Grading & Cleaning 
Repairing & Rejuvenation 

Scratch Removal 
Protective Coating 
Editing 
Commercial Insertion 
Storage 


Call Bekins today 
for Certified Service! 


—e—E>— 


BEKINS 
FILM SERVICE CENTER 


1025 N. Highland * Hollywood 38 
HO 9-8181 












KDITORIAL VIEWPOLN': 
Memo to Government: Is the “Low Bidder” 
Going to Deliver the Film You Specified? 
Congressmen are being quietly armed with 
some sobering facts about present methods 
of awarding government film contracts. All 
over the U.S., bidders on 
are wondering how 
prevail 


government films 
long this situation will 
Here’s one typical example: 

For a recent non-military film, scheduled 
for production in the Pacific Northwest, there 
were 50 bidders. Their prices averaged from a 
low bid of $7,000 to a high figure of 
$80,000. The contract went to a Southeastern 
producer for the low bid in the $7,000 bracket. 

But the general range of bids from $16,000 
to $23,000 contained the true costs of this 
job. Obviously, the low bidder can’t deliver 
that kind of picture. Obviously, the long 
travel distances involved will further penalize 
the quality of the work possible at that figure. 

he American taxpayer will lose on this kind 
of logic; the Government involved is yours 
und mine. When that kind of arbitrary “take 
the lowest bid” decision is made, Government 
is getting just $7,000 worth of picture, unless 
somebody is making 


Ove! 


a patriotic contribution 
We won't bet on that and we'd like to know 
why the bid of an experienced qualified com- 
pany right in the area where this specific film 
is to be made was rejected, despite the fact 
that it was in the obviously correct range of 
rue cost, indicated by the average 

Let the people who know the answers in 
Washington make the right decisions on these 
contracts. If their hands are tied by this kind 
of arbitrary price-alone factor, let's remember 
with this logic we'll also soon be buying mis- 
siles without engines, tanks without guns and 
films that could just 
home-movie 


as well be made with a 
$70, much less 
$7,000, for all the good they'll do! ad 


camera _ for 


~ 





hn A acCartney, Public Relations Director 
Davis & mpany (right) receives trophy 
Edward Maher, NAM Vice-President 


Turin Festival Awards Are Presented to 


Parke-Davis; Kimberly-Clark; First Security 


Four trophies awarded to American motion 
pictures at the Second International Industrial 
Film Festival, held recently in Turin, Italy, 
were presented last month to representatives 
of the sponsoring companies. Edward Maher, 
vice president, National Association of Manu- 
facturers, made the presentation at a luncheon 





Roy Dickerson (right above) accepts special sil- 
ver cup on behalf of First Security Corporation 


for their film “Frontiers” from Mr. Maher 


at NAM headquarters in New York. 

The Industrial Film Festival regulations per- 
mitted only fifteen entries from each nation’s 
manufacturers association. The American 
entries were selected from a large group of 
business sponsored films by a committee of 
industrial audio-visual experts, including Frank 
Rollins, Manager of E. R. Squibb & Sons’ 
Motion Picture Department; Gordon L. Hough, 
Manager of American Machine & Foundry 
Company's International Public Relations 
Group; and Eyre Branch, Standard Oil Com- 
pany (NJ), retired. 

In competition with films from 19 coun- 
tries, Parke-Davis & Company’s Better Medi- 
cines for a Better World took first prize at the 
best scientific research film. This film, pro- 
duced by The Jam Handy Organization, is de- 
signed to show how medical research in the 
drug field helps mankind. The film also re- 
ceived a special gold medal as the best entry in 
the field of pharmaceutics. 

The first prize in the category of market- 
ing and sales technique went to Kimberly- 
Clark’s. Faces and Fortunes — a film cre- 
ated by Design Associates to trace the develop- 
ment of the “well planned corporate look” 
through the years. 

First Security Corporation of Salt Lake City 
won a silver cup for its public relations film, 
Frontiers. This film, made by Dick Durrance 
Productions, features the history and econ- 
omic development of one of the last frontier 
regions in the United States — the intermoun- 
tain region of Utah and Idaho. na 


Eugene Levandoski, Eastern Sales Manager, Kin 
berly-Clark accepts 
Faces 


Corp., (right trophy for 


from Mr. Maher 


ind Fortunes” 
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Hiram is dead. The hayseed has joined the vanishing Fa r m 


buffalo and the noble redskin. There are more college 

yraduates in Agriculture today than there are in many 

other lines of endeavor. Farm pictures are brighter. 

too. They are now among the best “family pictures” i= - i 

being made. They must appeal to well-educated, well- ictures 


to-do farm parents and also to intelligent and ambi- 


tious sons and daughters who are planning careers in 


nomrente by Audio... 


Atomic Energy Commission National Board of Fire 
Underwriters 





American Bosch Arma Corp. 


pe ae National Cancer Institute 

& Foundry Co. National Cotton Council 
American Telephone Port of New York Authority 
& Telegraph Co. Schering Corp. 


Babcock & Wilcox Co. E. R. Squibb & Sons Diy. 





E. I. duPont de Nemours The Texas Company 
& Co., Ine. ini Aon ‘ 

Union Carbide Corp. 

Ethyl Corporation U. S. Navy 

The Gillette Company Western Electric Co. 


McGraw-Hill Book Co. Westinghouse Electric Corp, 


and many, many others 


Frank K. Speidell, President Producer-Directors: 


P. J. Mooney, Vice-President & Treasurer Frank Beckwith Alexander Gansell Harold R. Lipman 
T. H. Westermann, Vice-President, Sales L. S. Bennetts H. E. Mandell Erwin Schart 


Alexander Gansell, Secretary 








TO YOUR 
SALES 
TRAINING 
PROGRAM 





SALES TRAINING 
FILMS 


Dartnell’s 
“DIRECTORY 
OF 


SALES 
TRAINING 
FILMS” 


Is Yours . . . FREE! 


Dartnell has carefully developed a library 
of outstanding sales training films that 
demonstrate tested techniques of ad 
vanced salesmanship. As the nuc!eus of 
your next sales meeting, they can add 
nterest and impact as well as profes 
sional sales instruction. To help you select 
the right one for your meeting, we have 
prepared a 16-page illustrated Directory 
with all the facts you need — including 
rental and purchase costs. Send for your 
free copy, now! 


DARTNELL 


CHICAGO 40, ILLINOIS 
“HEADQUARTERS FOR SALES TRAINING FILMS” 


1801 LELAND AVENUE - 





~-OUPON TODAY! 


Dartnell Corp. 
1801 Leland Avenue, Chicago 40, IIlinois 





Gentlemen: Please send me a copy of 
Dartnell’s “Directory of Sales Training 


Films.” 

Name Title 
Company 

Address 

City Zone State 











RIGHT off the NEWSREEL 


Litton, Prentice-Hall Merge Teaching Machine Interests 


An international leader in bus- 
iness and education book publish- 
ing and a prominent manufac- 
turer in the audio-visual field have 
joined forces to develop, produce 
and market teaching machines and 
related programs. 

John G. Powers, president of 
Prentice-Hall Inc., and Charles B. 
Thornton, president and board 
chairman of Litton Industries, a 
new factor in the audio-visual field 
via its Applied Communications 
Systems Division, jointly announc- 
ed the agreement under which 
Prentice-Hall will develop pro- 
grammed educational materials 
for use with teaching devices. Lit- 
ton Industries’ ACS Division will 
and build teaching ma- 
chines whose cost and performance 
are optimized for the educational 
materials and the user intended. 
and Thornton stated 
several reasons why they feel the 
teaching machine has an import- 
ant function in education. 

“The college graduate of 
1960's and 


chosen 


design 


Powers 


the 
1970's must enter his 
field with a markedly 
greater fund of information 

if he is to continue the projection 
of knowledge. The joint develop- 
ment of teaching machines and 
teaching programs holds great- 


promise for acceleration of the 
learning process. 
“This is especially true for 


those who must keep pace rapidly 
and thoroughly with developments 
in the many professional areas. 
“We visualize these devices as 
helping to solve one of the na- 
tion’s greatest problems — the 
insufficiency of teachers and 
school facilities brought on by the 
burgeoning school population.” 


* 


Timely Public Affairs Series 
Announced by A/F Telefilms 


A special current events version 
of the popular public affairs ser- 
Your Neighborhood the 
World, is being offered to the tele- 
vision stations by Association Tele- 
films. The series, which has play- 
ed on more than 100 stations, is 
comprised of a number of new 
films and dealing with 
contemporary news happenings 


Ices, 


“specials” 


Included in the 26-week series 
Without Frontiers 
(the story of the Common Mar- 
ket), Path to Space (the Freedom 
7 flight and its future significance) 
A Child Across the Sea (problems 
of a family that flees Red China), 
The Conquest of Darkness (a re- 


are: Europe 








port on medical missionaries in 
Kenya), and Across the Frontiers 
(a journey on the Trans-Europe 
Express). 

Your Neighborhood—the World 
features such commentators and 
journalists as Chet Huntley, Frank 
McGee, John Gunther and Nor- 
man Ross. Wye 


Film Producers Assn., N. Y. 
in New Office Headquarters 

The Film Producers Association 
of New York has moved its of- 
fices to 165 West 46th Street, New 
York 36. The new telephone num- 
ber is CIrcle 5-2545. 

The new headquarters will pro- 
vide offices for the executive di- 
rector, staff and a conference room 
to accommodate executive board 
meetings, union meetings, negotia- 
tions and conferences with other 
associations. ay 


* * * 


Hollywood Ad Club Gives 
Details of 1961 TV Awards 


The second annual West Coast 
search for the best of the year’s 
television and radio commercials 
was launched by the Hollywood 
Advertising Club on Sept. 15. Of- 
ficial 1961 International Broad- 
casting Awards competition bro- 
chures were mailed to over 15,000 
advertisers, agencies, 
film studios, television and radio 
stations spelling out the catego- 
ries and rules for entering com- 
mercials shown at least once be- 
tween Dec. |, 1960 and Dec. 1, 
1961. 

The 1961 IBA competition will 
cover 25 categories of television 
commercials as well as 15 classes 
of radio commercials, including a 
Sweepstakes Trophy for the best 
commercial entered in each med- 
ium regardless of category. 

IBA television entries will be 
classified as follows: Live-Action, 
Animated Art, Combination 
over 60 seconds, under 60 seconds, 


producers, | 


or 60 seconds (excluding ID’s); | 


Video-tape; ID's; Local-Regional; 
Station and Program Promotion, 
and special TV awards to include 
best in Cinematography; Anima- 
tion Design; Direction; Special Ef- 
fects; Sound; Best use of Color in 
animation and live-action; Best use 


of Music, and a Special Marketing | 


Award. 
The Marketing award, to be giv- 
en in both media, was created for 


(CONTINUEDON PAGE 
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NOW... for 
Ektachrome 
users... 


ONE-DAY SERVICE 
on 16 mm 


COLOR 
PROCESSING 


Licensed by Kodak 


3¢ ft. 








EKTACHROME 








COMMERCIAL 
EKTACHROME 
ER FILMS 6¢ ft. 





Chemical and 
sensitometric 
controls to rigid 
Kodak standards. 


TEXAS INDUSTRIAL 
FILM COMPANY 


2528 NORTH BLVD. 
JA 9-4377 


HOUSTON 








48 


HOURS 
Camera to 
Color Print 


















Let us process your 
Ektachrome camera 
film, assemble it, 
make a 
COLOR (11¢) 
B&W (6¢) 
print with printed edge 
numbers, then ship to you 
within 48 hours after 
receipt of your original. 





Write for 
complete laboratory 
price list. 
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When in Rome... 


‘PIONEERING WITH POWER” 


produced for 


YANKEE ATOMIC ELECTRIC COMPANY 
STONE & WEBSTER ENGINEERING CORP 


WESTINGHOUSE ELECTRIC CORPORATION 


received the distinguished . . . 


International Grand Prize 


of the 
Rassegna Nucleare 


Second International Film Festival 


Rome, Italy — June 1961 


THE HANDSOME GRAND PRIZE CUP 
IS ONE OF MORE THAN 

25 AWARDS GRANTED TO 

BAY STATE FILM PRODUCTIONS 
FOR MOTION PICTURE EXCELLENC 





E 


Don’t gamble . . . call the experts! 





BAY STATE FILM PRODUCTIONS, 9. 


BOSTON SPRINGFIELD, MASS NEW YORK 
80 Boviston St P.O. Bos ») 7 W. 44th St 
HA 6-8904 RE 4-3164 YU 

















CAN 
REPRIMANDS 
IMPROVE 
DISCIPLINE? 


Slidefilm Gives Answer 


SELF -IMPOSED 
ENFORCED 





One of the heaviest burdens of man- 
agement is wise maintenance of 
discipline . . . while avoiding costly | 
turnover due to employee resent- | 
ment of supervisory methods. This 
slidefilm 


“MAINTAINING 
DISCIPLINE” 


clearly defines the essential impor- 
tance of discipline. It trains super- 
visors in the ability to handle the 
two distinct types: Self-Imposed and 
Enforced, with the proper techniques 
for use when reprimands are un- 
avoidable. The goal: to build more 
efficient performance through all 
levels of organization. One of a 
tested series of eight sound slide- 
films: 


“SUPERVISOR TRAINING ON 
HUMAN RELATIONS" 


widely used by management in many 
industries and service groups. 


Write today for other 
titles in the series 
and details concerning 
a preview. 


Guided FILM Missiles 


ROCKET 
ical 


INC 


PICTURES 


6108 Santa Monica Boulevard 
Hollywood 38, California 
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Right Off the Business Screen Newsreel: 


(CONTINUSD FROM PAGE 12) 


the 1961 competition. This trophy 
will go to the television and radio 
commercial with the best specific, 
notable and traceable results in 
moving goods and services. Local- 
Regional trophies go to com- 
mercials produced on low budgets 
or for use in cities under 10,000 
population. This new category is 
to allow the commercial produced 
in a small town or the station, to 
compete for a trophy in its own 
class 

Television entries may be made 
in any language on 16mm or 
35mm film or tape. There are no 
restrictions on entering commer- 
cials which have been entered in 
other have received 
awards or recognition. “We do not 
intend to preclude from our selec- 


contests or 





tion any commercial.” IBA chair- 
man Ken Snyder emphasized. “We 
want to select the best, from among 


the world’s best, in free, 
competition.” 

At the same time, Mr. Snyder, 
chairman, announced the appoint- 
ment of Robert Springer as chair- 
man of the IBA Patron’s Commit- 
tee. Springer was, before moving 
to Hollywood, the executive di- 
rector of the New England Region, 
United World Federalists, Inc 
‘IBA patrons will be sought from 
among firms and individuals who 
have a stake in the continued suc- 
cess of broadcast advertising,” said 
Snyder in announcing the appoint- 
ment 

IBA trophies and awards will 
be presented Feb. 13, 1962 in 
Hollywood. The deadline for en- 
tries in the 1961 competition is 
Dec. 1, 1961. Contest brochures 
are available from the Hollywood 
Advertising Club, 6362 Hollywood 
Blvd., Hollywood, Calif. me 


open 


260 Films from 16 Lands at 


San Francisco Film Festival 


“The Film As Communication” 
Competition and Conference has 
has brought 260  non-theatrical 
films produced in 15 nations and 
the U. S. for pre-screening and 
judging during the San Francisco 
International Film Festival this 
year. 

Films produced for a specified 
purpose and defined audience will 
be pre-screened and judged in sev- 
en audience-oriented categories 
based on standards developed by 
the FAC Committee. The best of 
the 260 entries will be shown and 
given final judging during a pro- 
gram open to the public, Novem- 
ber 9 through 12, at the Sheraton 
Palace Hotel. 

Final judges will include Luther 
Nichols, West Coast editor of 
Doubleday Co., Irving Lerner and 
George Stoney, both well-known 
as producers of documentary and 
informational films. 

In addition to the film showings 
the FAC program will include a 
series of three panel conferences 
with leaders from a variety of non- 
theatrical fields. The first panel, 
“Film As Communication,” will 
discuss effectiveness and appropri- 
ateness of film use; the second, 
“Can I Get the Right Film,” will 
discuss criteria dictated by dif- 
ferent types of use and problems 
of availability, evaluation and 
communication between user-pro- 
ducer-sponsor. 

A third panel, “Who Needs a 
Film Maker?” will ask for defini- 
tions of “producer” and consider 
the need for a producer’s services, 
his relationship to sponsors and 
his various responsibilities. All 
panels will include audience par- 
ticipation. 

For information on the FAC 
program, write Film As Communi- 
cation, San Francisco Internation- 


al Film Festival, 172 Golden 

Gate Ave., San Francisco 2, 

Calif. my 
fe « ao 


IBM Videotronic 8's 


Sale of a first sizeable group of 
MPO Videotronic 8 sound pro- 
jectors has been made to the In- 
ternational Business Machines 
Corporation. Va 

& aa * 
ith American Film Festival 

The 4th American Film Festi- 
val will be held April 25-28, 1962 
at the Hotel Biltmore, New York 
city, it has been announced by the 
Educational Film Library Associ- 
ation, sponsors of the event. 








KOSTER FILM 
FACILITIES, inc. 


1017 New Jersey Avenue, S. E. 
WASHINGTON, D. C. 
Phone: Lincoln 4-4410 





Complete Facilities 
For the Producer 


* Modern Laboratory 

* Spray Processing 

* Quality Controls 

* Negative-Positive-Reversal 

* Color Duplicating 

* Recording and Mixing 

* Magnetic and Optical Sound 

* Direct Electronic Sound Printing 
* Editorial Service 


* Sound Stage and Studio 


Our Own Custom Building to 
Provide All Services Under 


One Roof... 
Wert Time Try Rosters 
SEND FOR BROCHURE 
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DISCOVERING 
AMERICA 


105 stations 


Travel, tourism, area development. 


Participating sponsors include: - ; 
American Airlines, New York ; 

World’s Fair Corp., B & O, Firestone, 

New England Mutual, Thos. J. Lip- 


ton, United States Steel, and Gulf Oil. Hi 





ACHIEVEMENT! 


80 stations 


Accomplishments in science and in- = 


dustry. 
Participating sponsors include: 
Reynolds Metals, Corning Glass, 
Institute of Life Insurance, Chas. 
Pfizer, 





ton Watch, and Montgomery Ward. 


Maytag, Automobile Manu- : 


Sa chaneue: Hemet -. # Parents’ 
: facturers Association, Alcoa, Hamil- % 





YOUR NEIGHBOR 
_THE WORLD 


100 stations 


The International scene 


% Sponsors include: 


UNICEF, United Fruit, Foster 
Plan, De Beers Diamonds, 
First National City Bank, European 
Economic Community, and the Salva- 
tion Army. 








ae 
THEATRE 30 


Curtain Going Up this month! 
and 


Sponsored films with stars 


stories. 
Sponsors include: 

American Medical Association, 
Council on Social Work Education, 
Connecticut Mutual Life, Quake: 
Oats Company, American Institute of 
CPA’s, National Urban League, and 
National Dairy Council. 


AMERICAN ODYSSEY — the first TV free-films blockbuster has played on more than 200 


stations in the past two years, for a total of more than 5,000 telecasts, cumulative audi- 











- HINTS 'N’ HELPS © 
FOR HOMEMAKERS 


50 stations 


Daytime women’s series. 


Sponsors include: % 
Armour, Johnson & Johnson, Bis- 
sell, Maxwell Housé Coffee, Dow, 
Minnesota Mining, Processed Apples 
Institute, Metropolitan Life: : 


ence of more than 200,000,000 persons! 








CAMERA 
1S 


News and views of 
and products. 


peoples, 


places 








aff YOUR 
a'R| HEALTH 
| and Safety 





9 


Health hints/safety tips! 

















DOES YOUR FILM 
BELONG IN ANY 
QF THESE SERIES? 





Smart programming, 
tailored to TV’s new public- 
affairs look, is reaping 
handsome audience rewards 
for our sponsors. AF-TV 
sponsored-film series com- 
mand top “A” and “‘B” time 
in many markets, reach im- 
pressive audiences week-in 
and week-out. Specially- 
produced opening and clos- 
ing titles showcase each 
film, build and sustain audi- 
ence interest. In addition, 
AF-TV’s timely, topical 
program specials keep our 
sponsored films before TV 
programmers — and audi- 
ences in all major markets 
and most secondaries, too! 


If yeu have a film, or 
series, find out how we can 
boost its TV performance 
through Creative Program- 
ming! Why not send us a 
print or contact our sales 
offices today? NOTE: We 
find that most stations will 
continue an AF-TV series 
indefinitely, as long as we 
have important, interesting 
films to offer them. Would 
your film fit into any of 
these concepts? 








YEARS SERVING AMERICA 





National Sales Offices: 


Regional Sales and 
Distribution Offices: 


ASSOCIATION TELEFILMS 


A DIVISION OF 


ASSOCIATION FILMS, INC. 


347 Madison Avenue, New York 17, N.Y. MUrray Hill 5-2242 


Ridgefield, N. J., Broad at Elm, New Yorkers call: PEnn. 6-9693. All others call: WHitney 3-8200 
San Francisco 3, Cal., 799 Stevenson St. Underhill 1-5305 


La Grange, lll., 561 Hillgrove Ave. Chicagoans call: Bl 2-1898. All others call: FL 4-0576 
Dallas 2, Texas, 1108 Jackson St. Riverside 2-3144 
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HOW OUR CLIENTS 


GH RID OF 


TRAINING 





FILMS BY 


SALES TRAINING 
SALES MEETINGS 

SALES PROMOTION 
SERVICE TRAINING 


SALES PRESENTATIONS 
DEALER COMMUNICATION 
DISTRIBUTOR COMMUNICATION 


FILMACK PRODUCTIONS 


1326 S. WABASH 








CHICAGO 5, ILL 


HEADLINING THE NEWS: 


Niles Centers Provide Coast-to-Coast 
Operations as New York Studios Open 

The Fred Niles Communications Centers 
became a nationwide, coast-to-coast operation 
last month as the company opened motion 
picture production studios in New York City 
at 108 West End Avenue. It was the third 
full-scale film production facility for this 
growing company, complementing _ similar 
operations in Chicago and Hollywood. 

The New York facility is in a five-story 
building and occupies two entire floors with 
shooting access to the other three. It provides 
Niles’ organization with two fully-equipped 
Stages, car drive-in entrance; recording studios 
and editing rooms plus offices for manage- 
ment, technical and creative staff members 
to round out the new Manhattan operation 

Howard Henken, formerly a partner in 
HFH Productions, is in charge of the New 
York studios. With the New York opening, 
Niles is the first major motion producer io 
have three actual production facilities (not 
branch offices) in the three major advertising 
markets of Hollywood, Chicago and New 
York 

“60°, of our business is conducted with ad- 
vertising agencies,” Niles said. “By having an 
exclusive coast-to-coast operation, we offer a 
unique service. A New York TV _ producer 
can shoot in Hollywood, then complete his 
job in our New York studios. Though the 
agency deals with one account supervisor, he 
is backed by a national organization for cre- 
ative and production support.” 

* * 7 
Transfilm-Caravel Names Robert H. Klaeger 
President and Chief Executive Officer 

Robert H. Klaeger has become president 
and chief executive officer at Transfilm-Cara- 
vel, Inc. as former president William Miese- 
gaes steps upward to become chairman of that 
studio’s executive committee. 

* * * 

Schering Appoints Weiss Meda Advisor 


Carroll H. Weiss has been appointed re- 
search media advisor for the Medical Research 
Division of the Schering Corporation. He will 
supervise informational media including photo- 
graphic art, illustration and publications for 
medical research. An active member of the 
Biological Photographic Association, he has 
given long and loyal service to that organiza- 
tion as its director of communications. 

# # * 


Neuberger Speaks to Chicago Ad Execs 


Chicago advertising and public relations 
executives heard Burt Neuburger, head of 
Columbia (Screen Gems) Chicago office talk 
on “The PR Film: Image Plus Imagination” 
within recent weeks. The planning, creative 
conception (in both production and distribu- 
tion) and the dramatic results being achieved 
by current public relations films were graphi- 
cally outlined as Mr. Neuburger stressed the 
role of professional PR men and women in the 
planning of comprehensive film projects. 


(CONTINUED ON PAGE FIFTY-FIVE) 





Frank Andreotti, Assistant Treasurer, Bank of Com- 


merce (standing) uses a large-screen Salesmate 
slidefilm with group of key bookkeepers. 


Audio- Visuals in the Bank 
Slidefilm Helps Indoctrinate Bookkeepers 


Sponsor: Bank of Commerce, New York. 


TITLE: Posting Procedures — Dual System, 
13 min. and 12 min. (2 parts), color, ssf, 
produced by Rossmore Productions, Inc. 


In New York’s Bank of Commerce the book- 
keeping department handles about 400,000 
items a month — tons of checks every year 
with chances for errors in posting every check. 
And errors cause trouble, take a lot of time 
to correct, and cost money. What’s more find- 
ing errors — proofing, re-running checks, trial 
listings — is no fun for employees, either. 

The solution, of course, is Careful, Cau- 
tious, Conscientious work to start with. One 
way the Commerce Bank is indoctrinating its 
bookkeepers in the 3-C’s is with a new audio- 
visual training program which goes through the 
posting procedures so thoroughly that em- 
ployees can see quickly where errors are often 
made, and how they can be prevented. The 
training material is contained in a two-part 
sound slidefilm prepared for showing on modi- 
fied Salesmate automatic projectors with a 
larger screen measuring 24 by 19 inches. 

The Bank of Commerce uses the films for 
training all new employees in its bookkeep- 
ing department. i 


Epitor’s Note: more “case histories” appear 
on pages 32, 33, 34, 35, 40 of this issue. 


An Old Violin 


may make wonderful music . . . 
but it takes an Artist to produce it! 
It’s the same with type titles . . . 
the most modern equipment in 
the world is worthless without a 
skilled artist to “play the tune.” 
Here, too, we are second to none! 


KNIGHT STUDIO 
159 East Chicago Ave., Chicago 11 
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grnirhea- totin’ cowboy 


ARRIFLEX 35 on horseback! Larry Lansburgh combines 





top-notch hor hip with ¢ tic originality, as he shoots 
exciting footage for the Academy Award-winning Walt Disney 
production, ‘The Horse with the Flying Tail.” 











This camera-toting cowboy is shooting for another big prize. He’s Larry Lansburgh—twice winner of the 
Academy Award and one of Walt Disney's top producer-directors. The camera? Arriflex, of course! Because 
only Arriflex packages the most desirable professional features in a compactly designed, lightweight, highly 
mobile camera. Its precision film movement, advanced mirror-reflex shutter system, and 
extreme versatility make Arriflex the choice of pros around the world. Larry 
Lansburgh shoots with the Arriflex 35. Remarkably portable, yet ARRIFLEX 35 
used to hard knocks, it has seen him through some rugged 
assignments . . . providing exciting films, praised by his peers in 
the industry and cheered by audiences everywhere. Whether 
“16” or “35"—on location, in the plant, the laboratory or studio— ‘ 
Arriflex can do the same for you! 


ARRIFLEX 16 
For literature and/or demonstration of 


Arriflex 16mm and 35mm cameras, with no obligation, write to: * 


CORPORATION | 
OF AMERICA Wi 282 2r,Avenue soutn, new York. 10, Ny. 
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moves smoothly from high point to high point 


faster, yet with clarity .. 


TRIA/SCOPE for TRAINING EMPLOYEES who deal 


without labored transitions. 


with other people; Salesmen, Sales People, Tellers, Comm’ Reps, Foremen 


Movies’ advantages can now compete with good 
your 


A great technique for the man who needs his 
sound slidefilms and printed programs (yet looks expensive) 


And a TAKE-HOME REFRESHER they'll use. 


TRIA/SCOPE is as yet restricted to: (1) companies who can think about a 


PARTHENON PICTURES 


Cop Poimer Exec Producer 
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multi-picture program, and (2) companies headquartered reasonably near 


New York, Chicago, Detroit, San Francisco or Los Angeles 


Heollywoed 76.—OUnkirk 5-391! 
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WASHINGTON FILM COMMENTARY 


by Mary Finch Tanham 


Washington Correspondent for Business Screen 


A’ A TIME WHEN it is even 
more important than it has 
ever been to present a favorable 
U. S. “image” abroad, CINE (The 
Committee on International Non- 
Theatrical Events) has announced 
unique plans for “pooling” Ameri- 
ca’s finest films for foreign festi- 
vals. 

Therefore, in the future, CINE 
will hold in abeyance for one year, 
films on every conceivable subject 
suitable for the big overseas festi- 
vals and for the many, new, spec- 
ialized events which are cropping 
up all over the world. 

Elect Flory as Chairman 

This innovation was announced 
by John Flory, Eastman Kodak 
Company of Rochester, who was 
elected CINE chairman for the 
1961-2 season at a recent meeting 
in Washington, D. C. At the same 
time, to implement these plans for 
extended coverage of film events, 
the Committee voted to include 
new members from labor, agricul- 
ture, church, science, and business. 

As the official liaison agency be- 
tween the American non-feature 
film industry and foreign festival 
officials, CINE has _ processed 
award winning films for the past 
four years. This year it is hoped 
that the increasing significance of 
the overseas fetes, in which the 
US competes with bloc countries, 
will be as clearly recognized in the 
non-theatrical motion picture in- 
dustry as it has been in government 
and diplomatic circles. 


“Warrants Serious Concern” 


At the 


cussions 


recent roundtable dis- 
in Washington, CINE 
members were told by Honorable 
Myron Cowen, U. S. Delegate to 
Edinburgh and former Ambassador 
to Australia, Belgium and the Phil- 
lipines, that the film activities of 
the iron curtain countries “must 
be neutralized”, and that the “situ- 
tion warrants serious considera- 
tion” by those in the industry. 

In a frank appraisal of CINE 
goals, outgoing Chairman Ralph 
L. Hoy of Aluminum Company of 
America, stressed that today, as 
in the past, foreign officials are 
more interested in creative films of 
high cinematographic quality than 
in those with the obvious “mes- 
sage”. CINE hopes to pool motion 
pictures which have these charac- 
teristics but which will not of- 
fend other nations nor give a false 


impression of life in the United 
States. 

This year, 46 films were entered 
in the Venice, Edinburgh, Berlin 
and Stratford festivals. For the 
next season, the Committee has 
been requested to select films for 
showing at Venice, Berlin, Harro- 
gate (England), Edinburgh, Van- 
couver, Mannheim (Germany) 


and Stratford (Ont. Canada). With 





a large reservoir of versatile films, 
CINE hopes to enter many other 
new festivals in Europe, South 
America and Australia. 

The deadline date for film ap- 
plications has been set at Decem- 
ber 31st for all films “released in 
1961,” and on March Ist for all 
films released in January and Feb- 
ruary, 1962. Application fees for 
CINE entry are $10 per film, and 
$30 for processing films for over- 
seas festivals, when such films are 
selected to go abroad. 


Five Named as Vice-Chairmen 


Serving with John Flory as vice- 
chairmen will be James A. Bar- 
ker, Capital Film Laboratories, 
Inc. of Washington, D. C., Stan- 
ley McIntosh, Teaching Film Cus- 
todians, New York, Eyre Branch, 
Standard Oil Company (retired) 
of New York, Brice Howard, Na- 
tional Educational Television and 
Radio Center, New York, and 
Ralph L. Hoy of Alcoa, Pittsburgh, 
recent past chairman. 

New members elected are: Mr. 
Dana Bennett of the Farm Film 
Foundation, Washington, D. C., 
Mrs. Janet Wilkins of the National 
Association of Manufacturers, 
New York, and Reverend Michael 
Mullen, St. Johns University, Ja- 
maica, New York. 

of * * 


Vew A-V Officer for FAA 


. . » The Federal Aviation Agency 
has announced the appointment of 


Fred Pelzman, new audio-visual 
officer in FAA’s Office of Public 
Affairs. Mr. Pelzman will be work- 
ing in the office of the new Chief, 


Office of Public Affairs, Mr. 
Philip M. Swatek. 
* * * 


Capital Labs Breaks Ground 
for New Washington Plant 


. The first industrial plant to 
break ground in Washington’s ex- 
citing new urban development pro- 
ject has been Capital Film La- 
boratories, Inc. According to Cap- 
ital’s president, James A. Barker, 
the gleaming, new, modern plant, 
which will have 27,000 square 
feet of space, on the two floors, 
will be ready for occupancy in late 
January 1962. 

It will offer a full range of serv- 
ices to the motion picture and TV 
industry, including both 35mm 
and 16mm color, black and white, 
film duplicating and processing, 
together with sound recording and 
film editing facilities. 

The ten-year-old company, 
which currently operates at a sales 
level of $1,700,000 per annum, 
expects to double its capacity at 
the new location. “Phasing-in” 
plans have already been develop- 





Above: 
Redevelopment Land Agency, speaks at the 


Executive Director John Searles, 
&- ¢ 
Atkinson and 


Capital Labs 


ground-breaking ceremony. Seated 
Vice Chairman R. R 
Barker, President of 


re: 


Jim 


ed to move, install, test, and eval- 
uate processing equipment when 
the new building is ready. At the 
same time, normal operations will 
continue in Capital’s plant in N.E. 
Washington. 

At ground-breaking ceremonies, 
attended by officials of the Rede- 
velopment Land Agency and the 
District Government, Barker stat- 
ed, “We have great confidence in 
the future growth of the film in- 
dustry and in Washington as a film 
center and believe that this new 
facility will play a significant role 
in this industry’s growth nation- 
ally.” 

* * * 
. . . Under a recent grant form 
the National Science Foundation, 
an important series of films on 
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basic research will be lensed in 
scientific laboratories in and 
around, Washington, D. C. The 
series will consist of five black 
and white, 29-minute motion pic- 
tures suitable for schools and ed- 
ucational TV. 

Evelyn Davis and Dorothy 
Looker of Eade Enterprises, Inc. 
have been designated, respectively, 
coordinating director and pro- 
ducer. Science Service, Inc. will 
distribute the series upon comple- 
tion in early spring. 

* + * 
Agriculture Names Lobdell, 
Schwartz as Assistant Chiefs 


. .. In order to increase efficiency 
in the big government film pro- 
gram in the US Department of Ag- 
riculture, two new assistant chiefs 
have been appointed to the Motion 
Picture Service. 

Martin Lobdell, formerly in 
USDA’s film “shop” and, more 
recently, chief of motion pictures 
at the Office of Civil Defense and 
Mobilization in Battle Creek, 
Michigan, will be the new Assist- 
ant Chief, Production and Labora- 
tory Services. 

Sid Schwartz has been named 
Assistant Chief, Planning, Library, 
Promotion and Distribution. 

Both Lobdell and Schwartz will 
report to Al Carello, new Chief 
of Motion Picture Service, who re- 
cently replaced Jim Gibson. 

oe of * 
“The Security Man” Has a 
Big Message for Contractors 

. . The Department of Defense 
has recently completed a short 
black and white film, titled Se- 
curity Man, which has a big mes- 
sage for large and small business 
firms with classified government 
contracts. Its thesis is that security, 
to be effective, must become “a 
state of mind”. Based on actual 
case histories, the film warns that 
human failures are understand- 


Adding “Fuel to the Fire” at the 
crew shoots film. George Johnston 
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able — but that, at all levels of 
labor and management, lack of se- 
curity can seriously endanger the 
country and an employee’s career. 

The film was produced for DOD 
by the Directorate of Security Pol- 
icy, under the Assistant Secretary 
of Defense, Manpower. It was pro 
duced by the Army Signal Corps 
and is available for loan in mili- 
tary film libraries, and has been 
cleared for sale from United World 
Films, 1445 Park Ave., New York. 

* * x 
Willis Joins Army Pictorial 
Staff for R & D Productions 
..+ Mr. Harry G. Willis has join- 
ed the staff of the Army Pictorial 
Division, OCSigO, as the motion 
picture production officer for re- 
search and development and mis- 
cellaneous films. 

Mr. Willis was formerly with 
the Ordnance Corps Training 
Command at Aberdeen Proving 
Ground as Chief of the Training 
Film Production Office. He has 
long been associated with motion 
picture production, particularly in 
training and documentary film 
production. 

* * % 
Kleigs Light Sheraton Park, 
Commerce, as Cameras Whir 


.. . With the production of Advise 
And Consent under way in the na- 
tion’s capital, official Washington 
has been scrubbing off pancake 
makeup, traffic has been in a 
snarl, and everyone within a mile 
of the Sheraton Park Hotel has 
been buzzing about the no-non- 
sense pithiness of director Otto 
Preminger. 

At the same time, the kleig 
lights have been burning bright 
across town in the Department of 
Commerce, where George John- 
ston’s Washington Video crews 
have been shooting Fuel To The 
Fire. This 27-1/2 minute color 
(CONTINUED ON NEXT PAGE) 
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... keep coming back. 


e Sound e Editorial 


e Laboratory Services 


Capytal 


CAPITAL FILM LABORATORIES, INC. 
1905 FAIRVIEW AVENUE, N. E. 
WASHINGTON 2, D.C. 
PHONE LAWRENCE 6-4634 


WASHINGTON: 


(CONT'D FROM PREVIOUS PAGE) 
film is being produced for the lay- 
man th:ough the Patent, Trade- 
mark and Copyright Foundation 
of the George Washington Univer- 
sity. The title was evolved from 
Lincoln’s words: “The patent sys- 
tem added the fuel of interest to 
the fire of genius.” 


ae 


Implications of Education 
Act's Extension Are Noted 

. . . The extension of the National 
Defense Education Act, for which 
Congress voted a five million dol- 
lar ceiling budget per year for the 
next two years, may well bring 
about an increased demand on the 
industry for suitable films for the 
elementary school level. 

At the present time, about 75% 
of expenditures under Title III, 
which provides for financial as- 
sistance for strengthening science, 
mathematics, and modern foreign 
language instruction, is being spent 
on science “equipment” (which in- 
cludes films) for the secondary 
schools. 

Many in Washington believe 
that the states, which match funds 
with the government, will put more 
money into desirable equipment 
for teaching mathematics and 
languages — as well as science — 
to younger children. 

The primary effect of the ex- 
tension on Title VII, Part A, will 
be additional prospects for re- 
search in certain areas which have 
not yet been probed. 

Additionally, a stepped-up pro- 
gram in the dissemination of aud- 
io-visual information by the United 
States Office of Education to the 
state and local officials will prob- 
ably take place in the next two 
years. USOE will concentrate 
more on “demonstration” methods 
to show such things as airbourne 
rV, the use of audio-visual in- 
structional devices to teach cer- 


tain subjects at certain grade 
levels, and the ways in which 
“team teachers” utilize various 
media to their advantage. 

One demonstration might show, 
for example, how several Texas 
institutions of higher learning, now 
under contract, have hooked up 
together on micro-wave TV to 
share faculty resources and to ex- 
plore the effects of this on the 
various schools’ administrations 
(which include a variety of kinds, 
e.g. state-owned schools, church- 
owned schools. ) 

In addition, it is hoped that a 
“national library” of educational 
research information, electronical- 
ly controlled, can be set up to 
service schools and universities. 
Another project will be to as- 
semble one large publication, list- 
ing kinds of audio visual mater- 
ials for educational purposes, 
which will be useful for schools, 
states and business firms. 

It is anticipated that the full 5 
million dollars per year will be 
authorized for the next two fiscal 
years. To date $1.6 million was 
spent the first year, $3.7 million 
the second, $4.7 million the third 
and $4.7 million for the fourth 
and present fiscal year, which 
closes June 30, 1962. 


ae a % 


Medical Research Advance 
Shown in New Cooke Film 


... The “microtiter” is the name of 
a recently developed medical re- 
search kit which will save up to 
eight times the cost of testing vi- 
tal serums and viruses in the fu- 
ture. To spread this word to doc- 
tors and researchers, Cooke En- 
gineering Company of Alexandria, 
Virginia, has produced a 10 min- 
ute color film, suitable for showing 
“in the field” on Cinesalesmen. 
In addition, the film, titled Mi- 
crotiter, which was produced by 
Paragon Productions in Washing- 


(CONTINUED ON PAGE 42) 
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CREATIVE + IMAGINATIVE + PROFESSIONAL 


A Complete Service for Your Every Film Requirement 


6063 Sunset Boulevard 


Hollywood 28, California 


HOllywood 4-3183 
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Another Fine Product From ACMADE 


AUTOMATIC BUTT 
SPLICER 


Cuts, Splices, Applies 
Magic Mylar Automatically! 


The first prac- 
tical, speedy 
and efficient 
automatic 
splicer and 
perforated ad- 
hesive tape 
(Magic Mylar) 
applicator on 
the market. Now, with no fuss, mess or 
waste, it is possible to splice, repair, 
butt-splice, or strengthen splices on all 
types of film — positive, negative, mag- 
netic—even duPont Cronar or other bases. 


f 


The cutting 

arm, shown in 

operating po- 

sition, is used 

by pressing 

the chrome 

button for cut- 

ting both sides 

of the film si- 

multaneously. The film, of course, has 
been registered on pins in the horizontal 
channel. The cutting. blade is easily re- 
placed when necessary. 


The splicing 
tape is regis- 
tered on pre- 
cision pins 
and held in 
place until au- 
tomatically ap- 
plied to the 
film by swing- 
ing the arm over and pressing the chromed 
button. This action simultaneously cuts the 
adhesive and applied it—in perfect regis- 
ter to the film. 


Model 35 for 35mm, Model 16 for 16mm—*295 


F & B NICKEL 
CADMIUM BATTERIES 


The perfect compan- 
ion for your Arriflex, 
mounted in rugged 
aluminum case, with 
shoulder strap. In- 
destructible, high 
capacity Nickel Cad- 
mium cells provide 
perfect power, abso- 
lutely guaranteed 
for 1 year. 


7v. Battery (6 cells) . 
10v. Battery (8 cells) 
15v. Battery (12 cells) 
Voltmeter attach. (opt) . 
Ammeter attach. (opt) ... 
Miniaturized Charger 29.50 
NEW—15v-742v Battery—can be switched 
for 7¥Yav or 15v for both 16mm and 35mm 

ER $155.00 

With Built-in Charger 


PILOLIMUAN & IiyveVss, MMC. 


These are only a few of the hundreds of items in F & B’s huge stock. 


NEW F & B MARK III 
FLUID DRIVE TRIPOD 


The day of the 
friction head is 
fast coming to 
an end. More 
cameramen now 
use fluid drive 
heads because 
they meet the 
demand for 
smooth, contin- 
uous, easily- 
controlled ac- 
tion. 


Complete outfit for 16mm cameras, 


35mm Eyemos & Arris, 
$139°° 


at an amazingly 
low price. 
Includes Tripod, Adapter and Visco-matic 
Fluid Head. With F & B’s usual iron-clad 
guarantee. 


Tripod legs OMby.i cc ccnmsmmsnsmeenn 
Baby tripod legs only 

Fluid Head only 

Leather & Vinyl case 

Leather & Vinyl case for Baby 


ACMADE MARK II 


EDITING TABLE 


Makes 
Editing 
Easy! 


f.0.b. New York 
o 


Operation of this simple, ‘efficient editing 
machine can be mastered in minutes. Con- 
tinuous movement provides absolute safety 
for your film. instant controls and de- 
clutching allows up to 50% increase speed 
and efficiency in editing. Any combination of 
2 or 3, 16mm or 35mm channels, plus mag- 
netic and optical sound available. 


WRITE FOR DETAILED BROCHURE 


68 W. 45th St., New York 36, New York 
MUrray Hill 2-2928 
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O'CONNOR Flaca 
CAMERA HEADS 


Model C for 
camera up to 
20 Ibs. $275. 
Model 200-A 
for cameras 
up _ Ibs. 


MODEL 100 


e Designed for use with 16 and 35mm. 
cameras with a total weight up to 
100 Ibs. 

Heavy duty professional model. 
Weighs 20 pounds. Dimensions: 7” 
high, 7” deep, 11” wide. 

Tilt from minus 75° to plus 75°. 
Camera mounting screw %”-16. 

e Equipped with precision bull’s eye 
level. 

Available with Mitchell Standard, 
Mitchell 16, Pro Jr., Auricon and 
O'Connor “Level-head” bases. 


18133 PRODUCT PARADE 


WRITE FOR ILLUSTRATED BROCHURE 


BEEREEEE 
F & B MAGIC 
MYLAR 


Please send me: 
20 ft. rolls — transparent 16mm — 
single perforation (T16S) at $2.20 
66 ft. rolls — transparent 16mm — 
single perforation (T16S) at $6.00 


20 ft. rolls — transparent 16mm — 
double perforation (T16D) at $2.20 


66 ft. rolls — transparent 16mm — 
double perforation (T16D) at $6.00 


20 ft. rolls —transparent 35mm 
(T-35) at $4.04 


66 ft. rolls —transparent 35mm 
(T-35) at $11.00 

66 ft. rolls—white opaque—16mm— 
magnetic film only (0-16) at $6.00 


66 ft. rolls — white opaque — 35mm 
(0-35) at $11.00 

4" splicing tape for magnetic tape 
($4) at $.57 


SPECIAL INTRODUCTORY KIT: 


1 20’ roll T16 ($2.20) “— 
1 20’ roll T35 ( 4.04) r | Ss 
F & B Film \ / Oo 
4 SZ ) 
i’ Ww 
$14.50 


A New Splicing and 
Repairing Technique 


Repair & Butt 
Splice Block (19.95) 


($26.16) 
Special Introductory Kits at only 





OUALITY-BILT 
Film Shipping Cases 


¢ Best quality domestic fibre 

e Heavy steel corners for 
added protection 

e Durable 1” web straps 

e Large address card holder 

with positive retainer spring 

e Sizes from 400’ to 2000’ 

OTHER “QUALITY-BILT” ITEMS: 

Salon Print Shipping Cases 

Sound Slidefilm Shipping Cases 
(for Transcriptions & Filmstrips) 

2” x 2” Glass Slide Cases 

Filmstrip Shipping Cases (hold up 
to 6 strips plus scripts) 


Write direct to 
manufacturer for catalog 


WM. SCHUESSLER 


361 W. Superior St., Chicago 10, Ill. 





16MM SOUND PROJECTORS 
s 


NEW AND USED 
FILM SUBJECTS — ACCESSORIES 


WRITE FOR FREE LISTS 


NATIONAL CINEMA SERVICE 


71 Dey St. © N.Y.C. 7, NY. 





Industrial A-V Exhibition’s Useful Role 


Well-Attended Show Closes 


rpue 1961 eEpITION of the 
I Industrial Film and Audio- 
Visual Exhibition closed a success- 
ful three-day run with good at- 
tendance in New York on October 
1 ith. 

Concensus of opinion was that 
this annual show has finally settled 
down into a useful service to users 
and makers of audio-visual mater- 
ials and equipment on the New 
York 


scene. 
Better Facilities at Barbizon 


The locale of the exhibition this 
year — on the mezzanine of the 
Barbizon-Plaza Hotel — seemed 
to be a better choice than in prev- 
ious years at the Trade Show 
Building. The Barbizon-Plaza also 
has a first-class theatre in which 
lectures, workshops and film pro- 
grams were presented. 

Coincident with the Exhibition, 
a continuous showing of outstand- 
ing films held in a small 
screening adjacent to the 
exhibition Those adjudged 
award winners were presented with 
silver cups at an Awards luncheon. 


was 
room 


area 


4 Special Award was received 
by busily-campaigning New York 
Mayor Robert E. Wagner, for his 
“splendid cooperation with the 
film industry in New York.” 


Present TV Commercial Awards 


[VY Commercials Awards were 
presented to the following: A 
Grand Award to Versatility, a TV 
commercial by On Film for Alcoa 
and Fuller & Smith & Ross, agency. 
Live action First Prize: to On 
Film for Chevrolet and Campbell- 
Ewald, agency. Live action Special 
Prize: to MPO Videotronics for 
U.S. Brewers Association and J. 
Walter Thompson, agency. Ani- 
mation Ist Prize: to Phoenix Pro- 
ductions for Mutual of Omaha. 
Animation Special Prize: to 
Goulding, Elliott and Graham for 
Millbrook Bread and to McCann- 
Erickson, agency. Live and Ani- 


3-Day Run in New York 


mation First Prize: to Paul Kim 
and Lew Gifford for Warner-Lam- 
bert and Lambert & Feasley, 
agency. Live and animation Spec- 
ial Prize: to Jerry Ansel Produc- 
tions, for Hoffman-Laroche and 
Kastor, Hilton, Chesley, Clifford 
and Atherton, agency. 

A Director’s Award was given 
to Charles Dubin of MPO for his 
TV Spot for U.S. Brewers As- 
sociation and J. Walter Thompson, 
agency. A Photography Award 
was made to On Film for a spot 
made for Alcoa and Fuller & 
Smith & Ross, agency. 

Honors to Elektra, MPO 

Top Special Effects’ honors went 
to Elektra for their work on a 
Johnson & Johnson commercial 
through Young & Rubicam. A 
prize for Art Direction went to 
MPO for an American Tobacco- 
BBDO spot. And honors in sound 
went to On Film-Chevrolet-Camp- 
bell-Ewald. 

A Special Award for a 30-min- 
ute network promotion went to 
Gerald Productions for a CBS- 
TV sponsored film. 


Featured Speakers on Program 


A lecture and workshop pro- 
gram held in conjunction with the 


exhibition featured talks by Stan- 
ley Turtletaub, Graphic Varieties, 


on Filmstrip as a Means of 
Audio-Visual Comunications in 
Sales Training, Robert Shoemaker, 
Charles Beseler Company, on 
Psychology of Selling with Audio- 
Visual Tools; Robert Grunwald, 
The Harwald Company, on New 
Techniques for Evaluation of Film 
Performance; and Richard Rogers, 
Modern Talking Picture Service, 
on The XYZ's of Film Distribu- 
tion; among others. 

A panel composed of Jack Zan- 
der, Pelican Films; Bob Yung, 
Elektra Studios; John Halas, Halas 
& Batchelor Films; Lew Gifford, 
Gifford & Kim; Bill Gibbs, J. 


TELIC, INC. @ FILM CENTER 8 630 NINTH AVENUE, NEW YORK S36, N.Y 


ELWOOO SIEGEL, Pre 


EOWARD F. BOUGHTON, \ 








Walter Thompson; and Howard 
Henkin, Fred Niles Comunications 
Centers, discussed animation tech- 
niques and psychology. 

The topic, 8mm Sound — Fact 
or Fiction? brought forth inter- 
esting discussion from panelists 
Willis Pratt, American Telephone 
& Telegraph Company; Tom Hope, 
Eastman Kodak Company; Rich- 
ard Goldberg, Fairchild Camera 
& Instrument Corp.; Fred Auf- 
hauser, Vicom, Inc.; Robert Col- 
burn, George W. Colburn Labora- 
tory; and Lester E. Waddington, 
Transfilm-Caravel, Inc. 


Exhibitors Display New 


Equipment in Trade Show 


Among the exhibitors’ displays 
were several interesting new pieces 
of equipment: 

. Nikon, Inc., was showing its 
newly imported Fujica Zoom 8 
sound projector. Features include: 
80-8000 cycles-per-second sound 
reproduction, a zoom fl.4 lens, 
detachable speaker, multi-sprocket 
drive, tone controls, and mixing 
for high and low level inputs. 


. Ozalid had a new Projecto- 
Printer 40 processor to make trans- 
parencies from any source mater- 
ial in minutes. 


. LaBelle was demonstrating a 
new compact Teleguide system 
for intricate assembly procedures. 
Using slides and tape cartridges, 
the machine is said to greatly 
(CONTINUED ON PAGE 26) 
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an important 


S| RADIANT 





Seamless Lenticular Screens 
UP TO 70' XK 70° 


ihe, for Flawless Viewing with Overhead and Opaque Projectors! 


A major achievement for perfect projection—from RADIANT. Big pictures for big audiences...on 
one piece Seamless, Truly Lenticular Silver OptiGlow surfaces. For use in partly lighted as well as 
darkened rooms, OptiGlow screen surfaces offer maximum brightness on axis and minimum fall-off at 
side viewing angles. 

SEAMLESS LENTICULAR SCREENS IN ALL BIG SIZES! 50” x 50” 60".x 60” 52”x 70" 70” x 70” 


*(simple attachment of a RADIANT Keystone Eliminator makes any RADIANT tripod screen suitable 
for overhead projection by correcting keystoning distortion.) 


WRITE FOR YOUR FRFe« COPY 
The AUDIO-VISUAL GUIDE TO BETTER PROJECTION ...a compret 
40 page reference book that deals with every phase of projectior jetail. 


Radiant Manufacturing Corp. | 


Subsidiary of United States Hoffman Machinery Corp. ene CED 








NUMBER 6 e VOLUME 22 e 1961 





> a 
x ~ Pudi 


You Can Thread Any Kalart/Victor 


With One Hand Tied Behind Your Back 


The unique Kalart/Victor ‘“‘wide- 
open” threading path makes it pos- 
sible. Film gate, tension rollers and 
film shoes open at the flick of your 
finger—and stay open while you in- 
sert the film. It’s a one-handed, easy 
operation. 

Threading is further simplified by 
the fact that this projector is loaded 
in three separate, logical steps. No in- 
tricate “lacing” is involved. First, 
loop the film around the sound drum, 
following the red path. Then thread 
the white path under the single drive 
sprocket. Third, follow the blue path 
through the film gate and over the 
drive sprocket rhe color-coded path 
serves as a tant reminder of 
threading location and sequence. 

An additional reason using 
Kalart/Victor projectors is the way 
they guard against film damage. Pat- 
ented Safety Film Trips detect trou- 
ble and automatically stop the pro- 
jector before any harm is done. A 
great feature for building projectionist 


for 


Victor materials and equipment are approved for 
i 
= 


ee 


_ 


confidence and saving film costs! 
The Kalart/Victor offers great fea- 
tures in every department, from low- 


cost maintenance to outstanding per- | 


formance. Ask your Victor Dealer for 
a demonstration soon. 


Threading points on a Kalart/Victor open 
wide to receive film; path itself is color 
oded to show seque nce and location 


purchase under the National Defense Education Act. 


FREE BOOKLET 
I how industry 
films. Det 


Send today 


profits from sound 
uses of films 


Address Dept 


sils the 


lor 


many 


your copy 


World's most experienced manufacturer of 16mm projectors 


VICTOR ANIMATOGRAPH CORP., DIV. 


OF KALART, PLAINVILLE, CONNECTICUT 


| Industrial A-V Exhibition & Trade Show: 


(CONTINUED FROM PAGE 24) 
shorten training periods and re- 
duce assembly line errors. 


. .. DuKane demonstrated its AV- 

| Matic sound slidefilm projector— 
a small table-top automatic model 
with sound on record. 


| . . . Musifex, Inc., showed its at- 
tractive musical sound effects rec- 
ords now available for outright 

| sale. 

|... Vicom demonstrated the Vic- 
audio Sound 8 projector which is 

| a custom-built repeater machine 
immediately convertible to tradi- 
tional darkened room projection, 
and based on the Kodak Sound 8. 


. . . Admaster Prints had its new 
attache case overhead slide view- 
ers on display. 

. » « COC made an anouncement 
showing of its Master 10-10 Slide 
Viewer — a fully automatic rear- 
view projector with a 10 by 10 
inch screen. 

.. » Charles Beseler Company was 
showing the Salesmate II — a re- 
designed version of the successful 
Salesmate I. New features are a 
Flipmatic screen, Touchmatic 
start, Synchro Guide, snap-in cart- 


| ridge holder and a dozen other 


smaller improvements. 
... Camera Equipment Company 
showed Graflex 16mm _ motion 
picture projectors and other as- 
sorted audio-visual equipment. 

. . Kalart/ Victor’s new attraction 
was the TSI Moviematic STM-3 
continuous suitcase projector. 
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Florman & Babb Acquisition 
for Its Rental, Service Depts. 


Florman & Babb, Inc. has ac- 
quired the one-story building at 
304 West 54th Street, New York, 
adding over 5,000 square feet of 
space to its present area. The new 
branch houses the expanded 
F & B Rental and Service Depart- 
ment. 

At the same time, the entire 
area of the firm’s location at 68 
West 45th Street will be redec- 
decorated and become F & B’s 
central sales showroom and of- 
fices. 

The new Rental and Service De- 
partment will be under the super- 
vision of John Babb, F & B vice- 
president. Many new services and 
facilities will be introduced, such 
as a “drive-in” able to accommo- 
date a number of trucks at one 
time for the loading and unloading 
of equipment, and a new rental 


check-out system which will elim- 
inate delays. 

Florman & Babb’s rental equip- 
ment maintenance staff has been 
increased. More trained technic- 
ians and many new machines and 
tools will be added to the machine 
shop. 

New equipment will include all 
models of Mitchell cameras, in- 
cluding BNC’s with the latest 
Cooke and zoom lenses, Arriflexes, 
Auricons, Moviola crab dollies, 20 
new Moviolas, Acmade editing 
tables, hot splicers and a freight- 
carload of new Mole Richardson 
lights of every description. 


tk * * 


Van Praag’s New Division 
to Produce Feature Pictures 


* William Van Praag, president 
of Van Praag Productions, New 
York, has established a new di- 
vision of his company to be de- 
voted to the production of fea- 
ture motion pictures. 

Option rights have been ob- 
tained from Little, Brown & Com- 
pany, publishers of Gordon Web- 
ber’s novel, What End But Love. 
Van Praag hopes to have a finish- 
ed script by early next year and 
complete production in 1962. 

In entering this new area Mr. 
Van Praag expressed hopes of 
completing at least one feature a 
year with an aim toward intro- 
ducing new acting personalities as 
well as novel visualization tech- 
niques. What End But Love stars 
and cast will be selected at a later 
date. yy 


* * * 


Orbit Production Enters Field 


Orbit Productions, Inc., has 
been formed at 630 Ninth Avenue, 
New York. Sam Fleishman, head 
of the concern, was previously an 
executive at Advertising Radio 
and Television Service. 

Orbit expects to augment its film 
production services with dubbing 
facilities in the near future. & 
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Honors to Year’s Best Travel Pictures 


RODUCTIONS SPONSORED by 

the Hong Kong Tourist Asso- 
ciation, Italian State Tourist Of- 
fice, Pan American World Air- 
ways, French Lines, Air France, 
Hawaiian Airlines and the Aloha 
Estates were judged the best travel 
films out of 89 entries for special 
awards from the Cannes Interna- 
tional Film Festival Committee at 
the ASTA Film Festival of the 31st 
World Travel Congress and Con- 
vention, Oct. 8 to 14, Cannes, 
France. 


Hong Kong Film a Winner 


Entries were judged by a com- 
mittee of judges selected by ASTA. 
A Million Lights Shall Glow, spon- 
sored by the Hong Kong Tourist 
Assn., was judged the best film 
on a country or area. It was pro- 
duced by Athos Film Productions 
Ltd., London. Second prize in this 
category went to the Italian State 
Tourist Office production, Rome, 
a film on the modern aspects of 
this famous Italian city, without 
commentary. 

For films on travel, Wings to 
Bermuda, sponsored by Pan Amer- 
ican Airways and produced by F. 
D. Kay Productions, Hollywood, 
won first prize. Our Island Hawaii, 
co-sponsored by Hawaiian Air- 
lines and Aloha Estates, was sec- 
ond prize winner. Our Island Ha- 
waii was produced by Cate & 
McGlone, Hollywood. 


French Line Film Honored 


The special category awards 
were for films depicting a mode of 
transportation. The story of build- 
ing and launching the S. S. France 
of the French Line, Harvest of 
Ships, made by Regency Produc- 
tions (France), was top winner. 
A Richard de Rochemont produc- 
tion for Air France, Five Steps to 
the Jets, was second prize win- 
ner. This film traces, in animation 
and live action, the history of avi- 
ation from the balloon to the jet. 

The ASTA Film Festival of 
the 31st World Travel Congress, 


sponsored by the American Soci- 
ety of Travel Agents, attracted 
entries from nine overseas areas 
and countries; 16 foreign touring 
agencies in New York; domestic 
and overseas airlines, railways. 
steamship lines and bus tours. 


Delegates See 31 Pictures 


The winning films and all other 
entries were taken to the Congress 
in Cannes for screening by the 
delegates. Thirty-one of the ent- 
ries, aside from the winners, were 
selected for scheduled showings. 
The other films were made avail- 
able to delegates on request for 
private showings. I 

ak * 
Ross Addresses Detroit Ad 
Club; Shows Award Winners 


’° The Detroit Adcraft Club meet- 
ing on October 6th featured an ad- 
dress by Wallace A. Ross, Director 
of the American TV Commercials 
Festival, as well as a 45-minute 
film presentation of the 1961 
Award Winners. 


This was the last 1961 in-person 
presentation by Ross, who said 
that five 16mm versions of the 
award winners have begun a na- 
tional tour of advertising clubs. 
Thirty-two scheduled bookings 
have already been set. Over 20 
advertising associations have al- 
ready featured the reel at special 
luncheons. The national conven- 
tion of the Association of National 
Advertisers will feature a three- 
part screening of the winners at 
its convention at Hot Springs, Vir- 
ginia on November Ist. 

Within two weeks, the Festival 
will anounce the availability of 
2700 TV commercials in the form 
of product category reels which 
can be booked by advertisers and 
agency creative and research staffs. 

Entry forms and brochures for 
the 1962 Festival, which is sched- 
uled for the grand ballroom of the 
Waldorf-Astoria Hotel in New 


York on Friday, May 4th, will be | 


mailed soon. iy 
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Mel Dellar Charles Dubin Lew Jacobs Joe Kohn 


Murray Lerner Joe Lerner Larry Madison Ira Marvin 


directors... 


Dave Monahan Marvin Rothenberg 


Lloyd Ritter Mickey Schwarz Victor Solow Chuck Wasserman 

“Film is a director’s medium”...and the largest permanent group of experienced, 
gifted directors in the commercial field are on staff at MPO. The awards so consistently 
won by this group is tribute to their talent . . . but beyond awards, and more important 


to the sponsor, is their ability to creatively interpret the client’s message and transmit 
it through the film medium. 


MPO Productions, Inc., a subsidiary of MPO Videotronics / 15 East 53rd Street, New York 22, N.Y. 
also in Detroit, Chicago, Hollywood 
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close-ups and long shots 


N. Y. Film Producers, National Advertisers to Hold Workshop in January 


HE FILM PRODUCERS ASSOCIATION of New 

York, in cooperation with the Association 
of National Advertisers and its Audio-Visual 
Committee, have cleared the final date for the 
projected ANA-FPA film workshop. 

The day-long event, in which numerous bus- 
iness, industrial and government film people 
are expected to participate, will be held on 
Wednesday, January 17 at the Plaza Hotel in 
New York City. 

oa 


First Coronado Festival Honors Nine 


- The First Coronado (Calif.) International 
Festival of Films has made a quiet but aus- 
picious beginning. And out of the nine factual 
motion pictures designated for honors, the 
judges chose five sponsored films. 

30 pictures were exhibited and among those 
designed as “A Selected Film, Coronado In- 


ternational, 1961” were The New World of 
Stainless Steel, sponsored by Republic Steel 
and produced by Wilding, Inc.; The Ages of 
Time, sponsored by Hamilton Watch and pro- 
duced by MPO; Seconds for Survival, spon- 
sored by the Bell System and produced by 
Audio Productions; Talking About Northrop, 
sponsored by Northrop and produced by 
McNamara Productions; and Barpali, spon- 
sored and produced by the American Friends 
Service Committee. 
tf a te 

Yankees Star Again in ‘61 World Series Film 

Emphasizing defensive play in the recent 
World Series games between the N. Y. 
Yankees and the Cincinnatti Reds, profession- 
al baseball’s film chief Lew Fonseca brought 
home another great Series’ motion picture. 
These color prints account for tens of millions 
of viewers, including worldwide showing to 


men in the Armed Forces, and new records 
of attendance are set at each gathering when 
the annual baseball film is announced! 
ok * ne 

Dodge Dealers See °62 Line on the Screen 

Films they’re talking about: That 102- 
minute Dodge Division color film, The Wheel 
of Dodge, introduced the company’s 1962 
line of cars and trucks to dealers and sales- 
men across the country. Produced by the 
Alexander Film Company in Colorado Springs, 
Detroit and California, this spectacular film 
was recently shown in 28 cities coast-to- 
coast at Dodge dealer meetings. 

* * oS 

“Our American Heritage” in Slidefilms 

Walter Knott, of the world-famous Knott's 
Berry farm in California and founder of that 
state’s Free Enterprise Association is the man 
behind a new sound slidefilm series, Our 
American Heritage. The series was planned 
for use on DuKane’s “Micromatic” sound 
slidefilm projectors. For a copy of the Our 
American Heritage program, write the Cali- 
fornia Free Enterprise Association, Ghost 
Town Station, Buena Park, California. And 
let’s pray that there’s nothing significant about 
that address for the free enterprise system. 9 
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General Dynamics’ Audio-Visual Center 


A Highly-Functional Working Area Is Designed to Meet Company Objectives at N. Y. Headquarters 


New Aubtio-VISUAL CENTER 

has recently been completed 
by General Dynamics Corporation 
at the company’s headquarters 
building in Rockefeller Center, 
New York. 

Highly functional in design a 
real working area in all respects 
— the Center will serve as a meet- 
ing room for management, a pri- 
vate projection room for viewing 
progress report films, a studio for 
production of still and motion pic- 
tures, a seund recording studio 
and a closed-circuit television stu- 
dio. 

Easily Set Up for Conferences 

The Center is equipped with 
tables and chairs for a meeting 
room in its normal use, but these 
are fold-up portable and the room 
can be quickly converted for other 
uses 

Sheldon Nemeyer, in charge of 
audio-visual activities for General 
Dynamics Corporation, designed 
the room beginning in the middle 
of 1960. With long experience as 
both producer and user of audio- 
visual materials (U.S. Navy, Audio 
Productions), Mr. Nemeyer was 
ideally suited to fit his company’s 
objectives into the completed Cen- 
ter. 

General Dynamics had taken 
over the building — formerly the 
Time Life Building — in 1960, 
and Mr. Nemeyer was able to 
work almost from scratch in per- 
fecting the ideal facilities to meet 
the corporation’s needs 

The now occupied by 
General Dynamics were complete- 
ly rebuilt all partitions were 


floors 


torn out — so that the design of 
the Center was only limited by 
ceiling height and certain building 
supports. Construction began in 
November, 1960, and the major 
part of the work was finished in 
May, 1961 


Little Non-Functional Equipment 


Although the amount of tools 
and facilities available for use in 
the Center is thoroughly complete, 
there is actually very little “ex- 
pensive” equipment, and none 
which is non-functional. One out- 
standing feature of the room is a 
lavish amount of wiring. There are 
power, television and sound chan- 
nels enough to meet all forseeable 
needs and spares beyond that. Mr. 
Nemeyer believes that the wiring 
you have to put in tomorrow al- 
ways seems extravagant, but the 
extensive wiring you put in at the 
beginning during construction costs 
relatively little and is good insur- 
ance against future needs. 


Nationwide TV Hookup 


Ihe General Dynamics’ Audio- 
Visual Center feeds closed-circuit 
television cables to the Board of 
Directors’ room, to other office 
spaces in the building, and to the 
Telephone Company’s Central 
Switching Center in New York. 
Thus, it is possible to arrange 
closed circuit television from the 
Center to any part of the country, 
and theoretically to any plant lo- 
cation of the corporation’s widely 
separated eleven manufacturing di- 
VISIONS 

Other TV lines feed in signals 
from a master antenna and from 


other closed circuit facilities in the 
building. The Center has a TV 
camera on loan at the present 
time, and it has a color TV set 
which can be wheeled on its func- 
tional cart to any office in the 
building and plugged into the mas- 
ter antenna system. 

All of this television activity can 
also be made available to the Gen- 
eral Dynamics public display cen- 
ter on the first floor of the build- 
ing. This area also has a projection 
booth and sound outlets which can 
be serviced from the Center. 

General Dynamics, an important 
contractor in national defense 
work, is highly security conscious. 


The Audio-Visual Center has spe- 
cial locks on all doors, electron- 
ically operated, and a_ privacy 
switch operated from within the 
studio-meeting room which dis- 
connects all communications lines 
coming into or leaving the room. 

Quality in Sound, Projection 

Basic equipment in the Center 
includes a 16mm sound projector 
(Eastman 25B), slide projector 
(Kodak Cavalcade), overhead pro- 
jector (Projection Optics Trans- 
paque ), opaque projector (Bausch 
& Lomb), a rubber mounted, len- 
ticular front projection § screen 
(Hurley), a rear projection screen 
(Polacoat coated Plexiglass), and 
assorted audio equipment (Strom- 
berg Carlson, Ampex, Rangertone, 
RCA). 

The studio-meeting room of the 
Center measures 22 feet by 28 


Below: Sheldon Nemeyer with the Center’s Eastman 25B 16mm optical-mag 


netic sound projector, always 


“at ready” in the General Dynamics’ booth 








feet. It has cork floors, which have 
a reasonably good coefficiency of 
sound absorption and also permit 
the use of camera dollies. Ceilings 
and walls are of zig-zag non-par- 
allel construction for sound ab- 
sorption. Walls, made of material 
similar to peg board, permit easy 
mounting of charts and posters. 
The glass separating the pro- 
jection booth from the studio is 
of special high-transmission qual- 
ity and is angled so as to reflect 
the projector light back and down 
away from the operator’s eye-level. 
Air conditioning and heating fa- 
cilities are contained in three long 





Console-type control panel serves 
General Dynamics’ modest but 
efficient studio-projection _ facility. 


ceiling ducts especially designed 
for high volume — low velocity 
air, which completely eliminates 
noise from this source. 

Tables are folding and Formica- 
topped. The 28 chairs also fold 
for easy storage. They are similar 
to comfortable theatre seats. 

Since the studio is designed as 
a working room, four wall-mount- 
ed production lights are part of 


the permanent decor — as are 


Below: racks hold films frequently “on call 





Audio control panel for Stromberg- 
Carlson tuner, Ampex tape recorder 
synchronization. 


with Rangertone 


two microphones — one on floor 
stand and another on boom. 


A magnetic chalk board is in- | 


stalled on one wall. Floor plugs 
and sockets are standard AC pow- 
er, a special supply of 300 amperes 
for film production purposes, a 
“gong” to signal the projector op- 
erato, microphone sockets, and the 
TV sockets mentioned before. 
Three speaker systems are built 
into the wall. 

On the Center's Sound Rack 

Inside the projection booth are 
racks with FM tuner (sound can 
be piped practically anywhere in 
the building), amplifiers, and tape 
recorder with Rangertone pulse 
synchronization for synchronous 
recording of sound for film. 

A console is equipped for any 
kind of mixing. The console is 


also able to put a signal on tape | 


for automatic sound slidefilm pro- 
duction, and has provision for con- 
(CONTINUED ON PAGE 53) 


by General Dynamics’ execu- 


tives. The television camera is on loan from Television Bureau of Advertising 
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of Bermuda 
station along 
global network. 


The Behind-the-Scenes Story 
of a Missile-Tracking Network 


The Western Electric Company Presents “A Voice for Mercury” 


NE OF THE MAJOR TASKS 
O in sending a man into space 
is to keep constant track of him as 
he hurtles around the world, to 
talk to him, guide his progress and 
monitor the instruments in the 
spacecraft. 

In the National Aeronautics and 
Space Administration’s Project 
Mercury, this job was assigned to 
a five-company team headed by 
Western Electric Company and in- 
cluding the Bell Telephone Lab- 
oratories, International Business 
Machines Corporation, Burns & 
Roe Inc. and Bendix Corporation. 

Global Facility Is Pictured 

A new motion picture just re- 
leased by Western Electric de- 
scribes the complex communica- 
tions system which this team has 
developed and put into operation. 
“A Voice for Mercury,” 14 1/2 
minutes, color, produced by Audio 
Productions, Inc., shows the glob- 
al network which will track and 
communicate with a man traveling 
in orbit at more than 17,500 miles 
an hour. 

Under NASA’s supervision, the 
plan was to string a belt of eighteen 
integrated tracking and communi- 
cations stations around the world. 
The information that the stations 
would collect on the orbital prog- 
ress of the spacecraft . about 
the physical and psychological con- 
dition of the astronaut and about 
the performance of the equipment 
. . . would be funnelled into the 
Goddard Space Flight Center at 
Greenbelt, Maryland. 

Data Transmitted to Cape 

Here it would be processed in- 
stantaneously by computers, and 
the data transmitted to a Mercury 
control center at Cape Canaveral, 
Florida. Scientists at the Cape 
would interpret the data and com- 
municate with the astronaut dur- 
ing his orbital flight and, if neces- 
sary, bring him down from orbit 


before the scheduled time of de- 
scent. 

When it was completed, the in- 
tegrated system covered 60,000 
miles. Along this global chain of 
stations, each link was joined to 
another by a communications sys- 





Camel-back labor teams up with 


space-age electronics on remote 


Canary Island near North Africa 


tem, adding up to more than 140, 
000 miles of circuits. 

Teletypewriter circuits covered 
about 100,000 miles. Telephone 
circuits stretched across 35,000 
miles and high speed data circuits 
spanned some 5,000 miles. Almost 
every type of communications fa- 
cility was employed to tie the net- 
work together. 

Many kinds of radar and tele- 
metry equipment were used, as 
well as the latest data transmis- 
sion techniques and test analysis 
systems. 

A Voice for Mercury contains 
dramatic behind-the-scenes shots 
of the nation’s space program sel- 
dom seen on film. Some sequences 
were photographed at the actual 
ground communications and track- 
PAGE ) 
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Panoramic status board in Project Mer 


Florida tracks orbiting spacecraft a 
(CONT'D FROM PRECEDING PAGE) 
ing stations in remote parts of the 
world. Some of this footage was 
procured from monthly film re- 
ports made by Western Electric 
for NASA. 

In carrying out his responsibili- 
ties for production of these reports, 
Bob Perry, then with the Defense 
Activities Division (but now with 
Western Electric’s Public Rela- 
tions motion picture staff), shot 
some of the site location footage 
himself and delivered a 16mm 
Bell & Howell automatic exposure 
camera to the site manager of each 
of the stations on the global Proj- 
ect Mercury communications net- 
work. 

The cameras, used by the site 
managers when needed, resulted 
in two or three minutes of useful 
sequences on the construction of 
sites in such out-of-the-way places 
as the Canary Islands and north- 
ern Nigeria in Africa. 

The 16mm footage was blown 


The Mercury space capsu 
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project 
| mercury 


+ 
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it 


up and color-matched into the 
35mm Eastman color film by the 
Audio staff so that it blends per- 
fectly. Release prints are in both 
16mm and 35mm. 

Distribution of this exciting and 
impressive motion picture started 
on September 13th — when 
NASA's Mercury “robot” man-in- 
orbit flight was successfully car- 
ried out. Bell System companies, 
which handle distribution of the 
film on a free loan basis to club 
groups and television stations, were 
able, in many cases, to supply the 
picture to TV stations as an up-to- 
the-minute public interest program 
that night and the following day. 

Replacement footage for the 
film which speaks of a success- 
ful manned orbital flight, will be 
distributed to the Bell System 
Companies on a stand-by basis 
pending completion of the manned 
flight which may be undertaken 
by the end of this year. 

A Voice for Mercury was pro- 

d to show control mech 


ws other components 


duced under the supervision of 
Western Electric Company's Mo- 
tion Picture Bureau. Audio Pro- 


ductions’ staff included director 
Frank Beckwith, writer Joseph 
Boldt and editor John Barnard. 





the fall 


Young America on the March 


“Holiday for Bands” a Tribute to Millions of School Musicians 


SPONSOR: American Oil Company. 

TitLe: Holiday for Bands, 25 
min., color, produced by Par- 
thenon Pictures, Hollywood. 

All over America, ten million 
boys and girls are taking part in 
the 25,000 school bands that echo 
within practically every elemen- 
tary, high school and university 
building in the land. 

They're something “extra” on 
the American scene, especially in 
afternoons when their 
spirited maneuvers and marching 
cadence take the field at football 
stadia. The kids who play in the 
bands are a breed apart — on 
stage but not upstage — as they 


| wear their brilliant uniforms with 


pride. 
Answer to Juvenile Problem 
And every one of them is a 
solid answer to juvenile delin- 
quency, which is just a phrase to 


| these earnest young people with 


their instrument cases under their 


| arms and rhythm in their souls. 


They are the essence of Holiday 


for Bands, born of reality and as 
happy a bit of inspired entertain- 
ment as there is on the screens 
across the U.S.A. American Oil 
Company is sponsoring the pic- 
ture as part of its service to the 
youth of America. 
Story of Tri-State Festival 

There’s a strong pull to young 
viewers toward the bandroom 
when Holiday hits the screens 
among the nation’s schools. But 
it’s also a tribute to those who 
played and won—or lost—at the 
famed Tri-State Music Festival in 
Enid, Oklahoma where the film 
was lensed. The picture is a true 
documentary of the Festival events 
but that doesn’t stop it from be- 
ing a good story, a thrilling re- 
enactment of competition, cheer- 
ing crowds and the drama of de- 
feat and of victory. 

The story line takes a pair of 
real youngsters through their boy- 
meets-girl experiences at Enid 
where their warm friendship car- 
ries through the events of school 


The spirit of Young America is on the march as majorettes and musicians 
step out for Enid, Oklahoma’s famed Tri-State Music Festival parade. At 
top: closeup of:a champion in a scene from “Holiday for Bands.” 





band-dom’s big day, climaxed by 
the “Million Dollar Parade” where 
hundred bands compete before 
cheering curbside throngs. 
Jimmy Stewart Does Narration 
The film is narrated by film star 
Jimmy Stewart. His comments 
about this rare participation in a 
sponsored film bears repeating: 
“Now-a-days, with all the talk 
about bad kids, I took pleasure 
in narrating Holiday for Bands as 
a story about good kids — work- 


= 


Brn LET 


Aerial view of Festival 

ing, marching and playing together; 
winning, losing and just living. 
I'm glad an industrial company 
feels the same way strongly enough 
to make the film’s circulation pos- 
sible.” 

Mr. Stewart makes an admir- 
able commentator with his low- 
key approach and obviously sym- 
pathe’.c understanding of the kids 
and their music. As an important 
“plus” there are also some rous- 
ing musical numbers, recorded on 
location. 

Listen to These Numbers! 

If the “Stars and Stripes For- 
ever” doesn’t bring you out of 
your seat, wait for “Polonaise 
#4” and “Semper Fidelis” or 
“Faking the Blues” followed by 
“The Washington Post March,” 
“March of the Champions,” “Dry 
Bones,” “Dixie,” “The Eyes of 
Texas” and the stirring “Grandio- 
so March.” They're all played 
with the toe-tapping exuberance 
that only young musicians can con- 
tribute with such rousing abandon. 

Holiday for Bands has aroused 
considerable interest among band 
masters, music groups and music 
publications as well as among 
juvenile delinquency authorities. 

The Honorable Roger Alton 
Pfaff, presiding judge of the Con- 
solidated Domestic Relations and 
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Conciliations Courts of Los 
geles County commented: 

“Holiday for Bands particularly 
appeals to me because it shows 
American youth in action, young 
people with a pride of accomp- 
lishment, a sense of belonging. As 
the narrator points out, ‘a juvenile 
delinquency problem with these 
kids? Not a chance.’ ” 

4 Parthenon Film Production 

This excellent tribute to “ 
Americans on the march” 


An- 


young 
was 


in American’s “Holiday for Bands 

produced at Enid and completed 
in Hollywood by Parthenon Pic- 
tures. Charles (Cap) Palmer 
served as executive producer and 
writer; the picture was directed 
by John E. R. McDougall; Jack 
Meakin was the music director. 
American Oil, as noted, is spon- 
soring nationwide showings of 
Holiday for Bands (with nary a 
commercial except the credit 
title) as part of the company’s 
service program for the youth of 
America and is currently hand- 
ling the distribution. 

What America needs, on TV, in 
the theatres and out along the 
16mm _ distribution lines, is a 
thousand more pictures like this 
one! I 


Freedom Awards Entries Due 


Motion picture entries from the 
field of factual documentary films, 
eligible for the annual awards pro- 
gram of the Freedoms Founda- 
tion, Valley Forge, Pa. (given in 
February, 1962) are due in No- 
vember. 

Write W. C. (Tom) Sawyer at 
the Foundation for entry forms. 
Films which carry a theme on “the 
American way of life” are eligible 
for Freedom Award honors. 


Winners of Chris Statuette awards at Columbus Festival banquet 

representatives of Lockheed Ai 
productions, British 
Films, Filn 


included 
rcraft, Carson Davidson Productions, Coleman 
Petroleum Ltd., WBNS-TV, Ohio Bell Telephone, Coronet 
Board of Canada, and U.S. Department of Agriculture 


. e . | 
Winner’s Circle at Columbus 
the 9th Annual Columbus Film Festival 
awards banquet were these winners and the officers and chairmen 
who presented Chris Statuettes and Certificates for outstanding 
motion pictures among the 300-plus entries submitted. 


Camera: The 


Pictured at recent 


‘\ 
4 ay a. 


Columbus Film Council officers (I to r, standing): Galvy Gordon, Business & 
Industry chr.; co-chairman Ed Chapman; R. L. Damm, Information & Educa- 
tion chr.; Council president Dan Prugh; Ruth Sherwood, Religious chr.; Nor- 
man Gutry, Health Mental chr Colby. Seated Mrs. 
Damm; Mrs. Margaret Carroll; librarian Nancy Hankins; Mary Rupe, secre- 


tary-treasurer of filn and Mrs. Gutry 


and the Rev 


| to » 
. council 
Below: Wilding, Inc. sponsors display awards (| to r): John Senn, Perfect 


Circle Corp.; Charles Nelis, Republic Steel Corp.; Cliff Storey, Perfect Circle; 
and Bill Gaughan, Clint Hatcher, Jack Keyes, L. T. Young of Wilding, Inc 





Narrator Chet Huntley 


devel oment yt Neo 


DuPont Starts Them 
Thinking About Elastomers 


prene 


Film 


Sponsor: E. Il. Du Pont de Nemours & Com- 
pany, Inc. 

TitLe: A Report on Du Pont Elastomers, 28 
min., color, produced by Audio Productions, 
Inc 
This report is a thought-starter for tech 

nically-minded people in industry. It describes 

the important role of “elastomers” a new 
word for rubber-like substances, both natural 
and synthetic — in modern technology 
Television newscaster Chet Huntley, narra- 

tor of the report, takes us back to a momentous 
series of events over 40 years ago when Du 
Pont scientists developed the first commercial 
man-made rubber — Neoprene. Since that 
time Du Pont has worked constantly to de- 
velop superior elastomers — 
four: Neoprene,* Hypalon 
prene. 


markets 
and Adi- 


now 
Viton 


Properties of the Four DuPont Elastomers 


Each of these elastomers differs from each 
other chemically, while in Neoprene alone, the 
company makes over thirty different forms 
Supplied in the form of small chips, Neoprene 
is used by rubber manufacturers to make pro- 
ducts outstanding in resistance to weathering, 
common chemicals, flame, oil, grease, oxygen, 
ozone and abrasion 

Hypalon is very color stable and ozone re- 
sistant, among other properties. Viton is ex- 
tremely heat resistant. Adiprene can be cast 
into molds, is resistant to abrasion and impact 

The film explains that Du Pont makes no 
finished rubber products, but works constant 
ly with users of its elastomers to help develop 
new and improved products 


450 Elastomer Parts in Auto Body, Chassis 


All four Du Pont elastomer types are used 
in automobiles in body and chassis alone 
are more than 450 elastomer parts. The prod 
ucts also provide the basis for whole new in- 
dustries: Hypaion is now used as 
material; Viton provides vital new 


a rooting 
parts in 
jet planes — seals, hoses and tubings for re 
fineries; Adiprene is now used in textile ma 
chinery to replace metals subject to high abra- 
sion. 

Du Pont intends its research to continue to 
create new and better elastomers to meet the 
demands of the future. 

Chet Huntley has a long part as narrator of 
the film, and does his usual highly professional! 


job under the direction of Hans Mandell. Tech 


1 Du Pont Tradet 


® Register 


nically, the film demonstrates a very effective 
new technique of matting with A & B rolls — 
a method of superimposing one scene on an- 
other without going to expensive optical ef- 
fects and many generations of printing. 

“A Report on Du Pont Elastomers” was a 
feature at the fall meeting of the Industrial 
Audio-Visual Association in Wilmington on 
October 24th. ee 


outlet has some timely hints 
rs of “Just Plug It In.’ 


Utility Companies Sponsor 
New Film on Home Safety 


An animated wall outlet that “speaks up” 
with the voice of Harold Peary, creator of 
the Great Gildersleeve, presents a novel and 
entertaining way of getting across the message 
of electric home safety in a new production 
sponsored jointly by six Eastern electric com- 
panies: Boston Edison Co., New England Elec- 
tric, New England Gas & Electric, Western 
Mass. Electric Co., Conn. Light and Power Co. 
and Hartford Electric Light Co. 

Making Electric Living Happy and Safe 

Just Plug It In, narrated by the animated 
outlet with Peary’s voice, goes into all the 
safety hints that assure electric home living 
the many benefits possible, rather than a haz- 
ard. Such items as frayed electric cords, the 
use of too many appliances in one outlet, the 
need for adequate house power and proper 
grounding of equipment are graphically cov- 
ered. 

Also shown in the film is the work of the 
Underwriters Laboratories in the inspection of 
appliances in one of their New York labora- 
tories. 

Included in the cast of Just Plug It In are, 
in addition to Peary, other well-known stars 
of television and Broadway: Nancy Lester, 
George Jones and Paul Larson. The production 
is the third in a series of safety films pro- 
duced for the six electric companies by Bay 
State Film Productions. It joins Electric Power 
& Common Sense and Cause Undetermined, 
both winners of top awards in National Com- 
mittee on Films for Safety Contests. 


How to Obtain Prints of This Film 


Prints of Just Plug It In are available from 
Bay State Productions, Inc., Box 129, Spring- 
field, Mass. \ 


Norte: other “case histories” of current films 
appear on pages 18, 32, 33 and 40. 


Mr. Connelly begins preparations for the pre- 
visualization for to Carbide’s 
overhead projector 


script showing 


executives on company’s 


How to Create Your Own 
Pre-Script Visualization 


NE OF THE PROBLEMS IN planning a 
QO slidefilm, or motion picture is the dan- 

gling script conference. While every- 
body in the company concerned with a film 
technically — or esthetically — needs to know 
something about what the finished job will 
look like and sound like, often it is very hard 
to achieve a meeting of minds because every- 
one visualizes a situation differently. 

The written two-column script is hard for 
many people to judge visually, and even the 
audio column often reads differently than it 
sounds. Thus, script decisions become more of 
a time-consuming headache than they really 
need be. 

The closer that script conferences can sim- 
ulate the final film the better. When the film 
can be actually seen and heard — even in a 
rough form — those concerned with the proj- 
ect will understand its content and intent a 
great deal better. 

One of the most efficient approaches to the 
problem has been worked out by William J. 
Connelly, Assistant Advertising Manager of 
Union Carbide Plastics Company, in charge 
of many audio-visual activities for the com- 
pany. Mr. Connelly produces slide and slide- 
film presentations for his company regularly 
and needs technical advice and marketing coun- 
sel from a great many Union Carbide staff 
people. 

Before any film is finally approved, Mr. 
Connelly has presented it in a dry run — on 
screen and completely visualized in rough 
form. 

Mr. Connelly’s technique is to visualize the 
film by rough hand drawings, clippings from 
a great variety of sources, artist’s roughs and 
typed material which can be quickly made into 
transparencies on the Thermofax machine and 
projected on a small portable overhead pro- 
jector in sequence to a script reading or tape 
recording. 

Script conference advisors now understand 
film format and content much quicker and 
more thoroughly. It has been found that it is 
easy to make changes at the conference by 
marking right on the transparency with a 
grease pencil, and obtain full coordination with- 
out further time-consuming meetings. 

Thermofax script visualizations have been 
used at Union Carbide Plastics for the past six 
months. They have proved to be a real asset 
to the company. De 
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CARBIDE’S BILL CONNELLY SHOWS “FIVE-MINUTE MAGIC” STEPS FOR A PRE-SCRIPT VISUALIZATION 


Type titles for this pre-script visualization was cemented into position for 
irs 1 completing the original for 


Materials for “story board” transparencies may 


media were made on a Royal typewriter which ha 
special “bulletin size’ display character 


1 Ve 


be obtained from variety of printed 
ransparency 


This illustration was cut from a Bakelite pamphlet 


, 


But, first, the original is placed in an Apeco Next, the Apeco copy is fed into Thermofax ma- 
copier to eliminate paper edges of original and 


contrasty black-on-white copy. 


mr | 


The clipped illustration goes into position with 
in the standard frame dimensions and this origi chine which makes either negative or positive 
nal is ready to become an overhead transparency to obtain transparencies Dials regulate the contrast. 





wanes Barats cow an . 
eerie MOUNT 
Mounting on Vu-Graph 5” x 5S” frame is next Transparency is “tacked down” at corners with 
and it’s a simple step that requires only tape. Vu-Graph mounts are inexpensive and are 

a pair of scissors and some Scotch tape! re-usable for future visualizations. 


Mr. Connelly inspects finished transparency 
Two 5” x 5” transparencies can be made togeth- 
er on 8 1/2” x 11” piece of Thermofax material 

Below: the finished transparency is 
placed on the Vu-Graph projectior 


stage and you’re ready to show 


The finished slide is screen” and the 


Beseler Vu-Graph “55” 
whole process took less than five minute 


aye 
nennies 


Mr. Connelly uses a 
overhead projector. It’s light (16 Ibs) and 
easily transported where it’s needed. : ost of materials: only a few | 
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sings to 


Queen Isabella of “Great Big Wonderful World 


Cibson Airlifts Dealers to Another Record Year 


Appliance Maker Rewards 5,034 Dealers for “Greatest Year, Ever’? With Jet 


Holiday and 1962 Product Premiere Amidst a “Festival of Stars” in Panama 


RESIDENT W. C. CONLEY of 
the Gibson Refrigerator Sales 
Corporation told his company 
dealers this fall, “you've succeed- 
ed in making 1961 Gibson’s great- 
est year, ever.” 
rhe remarks 
was another of the Michigan ap- 
pliance makers’ highly-successful 
“holiday” sales conventions. This 
5,034 Gibson dealers and 
distributors jet-streaked to Pana- 
ma for the Wilding-staged “Festi- 
val of Stars” that climaxed the un- 
veiling of the company’s 1962 
lines of ranges, refrigerators and 
air-conditioners. 


occasion for his 


year, 


It's Gibson's an- 
nual order-taking time as well as a 
means of rewarding the dealer 
family members for sales achieve- 
ment 


Something “Extra” This Year 


Last year’s happy “Hawaiian 
Holiday” staged (also by 
Wilding ) in Honolulu but the 1961 
presentation wound up in mid-Oc- 
tober with notable “extras” on 


was 


na aancers 


delights awaiting them in 


remind 


Giving dealers the “P’s and Q’s” 
ibout Gibson’s 1962 features 


the scoreboard as well as solid 
indications that Gibson’s Green- 
ville plant will break previous out- 
put records. Here’s a couple of 
“dividends” worth noting: 

To attend the 18 separate per- 
formances of the Panama conven- 


Gibson 
1962 


aa 


tion, the 5,000-plus dealers travel- 
ed in Braniff International Air- 
ways’ newest Boeing 707-227 El 
Dorado Super Jet. Running up a 
total of 21,054,177 passenger 
miles, Gibsoneers participated in 
what Braniff calls the largest com- 
mercial airlift in the history of air 
transport.” 

Braniff's Super Jet departed 
from one of 28 cities in the U.S. 
each day for 35 consecutive days, 
providing dealers with a one-day 
stop-over at Montego Bay, Ja- 
maica enroute to their four-day 
stay in Panama. The Jamaica visit 
was another of those Gibson “ex- 
tras. 


How to Make Friends Abroad 


Still another “first” was achiev- 
ed as Gibson demonstrated the 
goodwill potential of American 
business by providing free air 
transportation to 90 Latin Ameri- 
can students to study visits to the 
U. S., otherwise impossible be- 
cause of the transportation costs. 


And, at the finale, the dealers “sign up” to buy out 
plant’s appliance output next year. 
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As before, the Gibson conven- 
tion was thoroughly “visualized” 
as 1962 products emerged in a 
setting of well-pointed tunes and 
skits. The Bella Vista Room at 
the El Panama Hilton accommo- 
dated capacity audiences at each 


Music director Lloyd Norlin (r) super- 
vised stereo recording and wrote 
show’s original tunes 


of the 18 performances which be- 
gan in early September, concluded 
with a smashing finale in mid- 
October. 

Visuals Show Product, Ideas 

Audio-Visuals and top-quality 
professional showmanship _ then 
took over as the “Festival of 
Stars” set the stage for product 
“reveals” interspersed with many 
original songs, Panamanian music 
and skits. Background music was 
stereo recorded in Chicago by 


Above: dealer’ aye view of one 
pon 

Gibson show number and (below 
1 lissome Las \ show girl 
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The El Panama Hilton was the set- 
ting for the “Festival of Stars.’ 


Wilding music director Lloyd Nor- 
lin, using a large group of sing- 
ers and musicians. 

The visuals included appropri- 
ate Vista-Strip slidefilms (a Wild- 
ing creation), standard ;!idefilms 
and three wide-screen \ inema- 
Scope motion pictures. All show- 
ings were on three matched 
screens, with the widest center 
screen displaying the Cinema- 
Scope films. Wilding’s Commer- 
cial Picture Equipment division 
had an airlift of their own, totaling 
55 cases of stage and screen gear 
worth $150,000 to Panama and 
back. Paul Bowman _ supervised 
the near-perfect sound and pro- 
jection presentations at Panama. 

Building That “Extra Margin” 

The Gibson show was replete 
with “extras” and well it should 
be for its main theme was that 
“Extra Margin” the company 
promised in dealer profits, po- 
tential and protection. Original 
calypso music and words echoed 
the “Extra Margin” theme. Skits 
pointed the dealer audiences into 
growing U. S. market potentials as 
one happy number depicted Chris- 
topher Columbus giving Queen 
Isabella the “business” in a pro- 
phetic song “Great Big Wonderful 
Land” that lead directly into a 
“Census Taker” bit that under- 
scored the families who are doing 
without freezers and other Gibson 
appliances. 

On to Las Vegas and Hawaii 

The °62 Gibson presentation, 
teasingly unveiled toward the end 
of the Festival, was climaxed by 
the sudden entry of a troupe of 18 
Hawaiian singers, dancers and 
musicians; onstage Las Vegas 
showgirls provided pulchritude 
and on the screen, an 8-minute 
color film on Las Vegas’ attrac- 
tions set the pace for *62. 

Byron Keath supervised the 
show for Wilding’s Show Division. 
It was scripted by Tom Byrnes, as- 
sisted by Tom Clark. Very live 
music at Panama was furnished by 
Lucho Ascarraza and his Panama- 
nian troupe. The 1962 trek to Ha- 
waii and Vegas brought a tremen- 
dous response from the dealers. 


1961 

















POST covers revolve on a center 
trylon as Bob Hills narrates 


POST 
SHOW 


BANNER EVENT ON the an- 
A nual calendar of publication 
presentations is Bob Hills’ 
traveling editorial promotion show 
for the SATURDAY EVENING PosT. 
This year — with a brand new 
Post to show — Hills also had 
more effective visuals than ever 
before to match his always appeal- 
ing platform presence. 

Called Revolution by Design, 
the colorful and dramatic stage 
presentation, produced by Visual- 
scope, Inc., tells the story of the 
development of the new design of 
the Post. It traces the evolution 
of the new magazine beginning 
with the clean white pages with 
which the editors were to create 
the dummy. 

“New Adventure in Reading” 

Their objective: “to build on 
the great strengths of the Post, 
create a magazine with more in- 
tense readership, provide more ur- 
gent reading appeal to youth, and, 
weekly, with each issue, to offer 
a great new reading adventure.” 

To achieve these ends, the lead- 
ers in the world of letters, design, 
illustration and photography were 
enlisted. A new cover, logo, lay- 
outs, new departments, design, art 
and photographs were studied, 
considered and eventually adopt- 
ed along with a new type face and 
especially developed paper and 
printing process known as “Deep 
Value Reproduction.” 

Hills takes his audience, through 
the use of an intricate electronics 
control board and especially built 
panels to simulate actual Post 
pages, to visit such diverse people 
(CONTINUED ON NEXT PAGE) 























VISUALIZING THE POST’S FORMAT: 


(CONT'D FROM PRECEDING PAGE) 


and places as Bob Newhart at 
Philadelphia, Casey Stengel at his 
California home, Robert Preston 
and Shirley Jones at the River City, 
lowa, set for The Music Man, the 
Broadway musicals Carnival and 
Donnybrook, then to the shores of 
Plymouth, Massachusetts for a 
glimpse of the Mayflower and to 
the South Pacific island where 
President Kennedy’s PT boat 109 
was sunk 


Equipment by Wilcox-Lange 


Backstage at the new show is 
much of the same basic equip- 
ment, designed by Wilcox-Lange 
(Chicago) that has been used to 
such advantage in past Post pres- 
entations. There is the master con- 
sole which controls the numerous 
circuits employed, projectors, 
lights and sound systems, but this 
year there are more circuits and 
more elaborate devices than ever 
before. It takes a good-sized trac- 
tor-trailer to transport the show 

Hills starts out with dozens of 
Post moving 
three wide screens. He stops them 
at will, comments on this or that 
particular one, and on they go 
This effect is achieved with three 
special triple-frame 35mm slide- 
film projectors with crawl devices 
The projectors supplied 
through the courtesy of Eastman 


Kodak. 
Has Direct Control of Show 


covers across the 


were 


Hills goes through his complex 
routine controlling all devices from 
a cord and switch up his sleeve, 


Promotion irect 


screens in this 1e 


scene but 








but if anything should ever go 
wrong with this connection he is 
still he has a goof-proof 
crew of two, with intercoms, who 
can, if scurry about 
and turn on and off the machines 
manually. Luckily Hills hasn't 
needed them yet 


safe 


necessary, 


Along with his crawl projectors 
Hills also has traveling sound on 
four speakers placed around the 
room. He plays catch with Casey 
Stengel. He steps backstage and 
into the motion picture for a trom- 
bone session with Music Man Rob- 
ert Preston then comes back 
with the trom- 


on stage live 


bone 
Revolving Center Panel Trylons 


rhe set for the presentation con- 
18 foot side 
panel screens and a center panel 
consisting of four 5 by 10 foot 
trylons, which revolve individually 
revealing the new Post. The intri- 
cate control console has 16 sep- 


sists of two 10 by 


irate channels and permits auto- 
matic operation of four slidefilm 
sound systems, stage 
lights, crawl devices, and 35mm 
Cinemascope motion picture pro- 
tons of equipment 
a large exhibit of editorial 
and advertising “firsts” in the long 


proyectors, 


jector Iwo 


(plus 


history of the Post) are used for 
the presentation, which has been 
shown in 27 major cities through- 


' 


out the country. a) 
Not! 


articles on 


EDITOR'S fea- 
America’s 


leading magazines and other media 


continuing 


ture how 


are using audio-visual tools will 
appear in forthcoming issues. 

. front of three wide 
y tly to projected scene 








he ensemble in the opening scene of the 90-minute 1962 Ford introductory 


filmed dealer presentation. It’s a gay, wake-up and watch audience-getter 


The Ford Show’s “Got It Made” 


10.000 Ford Dealers and Salesmen See Division’s 62 Models 


in a Lively, 


HE ForpD Division took the 
Zz road this fall to again present 
its 1962 line of Ford cars and 
trucks to its nationwide dealer 
family with another spectacular 
90-minute color motion picture 
that sparkled with stars, pretty 
girls and top-quality production. 

This year’s Ford show, Got It 
Made, featured Harpo Marx and 
Mickey Rooney in starring roles 
with support from vocalists Louise 
O’Brien, Eileen Rodgers, Paula 
Stewart, Ann Vivian, the Little, 
Dane & Mason trio and comedian 
Arnold Stang. The show was again 
produced by MPO Sales and 
Training Programs, a division of 
MPO Videotronics, Inc. — and 
many weeks of preparation, plan- 
ning and casting preceded the 
painstaing detail of professional 
production which _ illuminated 
theatre-screens during its coast-to- 
coast tour. 

Over 40,000 Ford dealers and 
their salesmen packed major 
houses in 36 cities following the 
show’s gala premiere on August 

* * ” 

At right: producer-director Ira 
Marvin takes a peek through the 
camera’s aperture during an in- 


erlude in preparations for the 


filming of the 1962 Ford show. 


Tuneful and Star-Studded 90-Minute Color Film 


21st in Ford’s own Glass House 
Theatre in Dearborn, Mich. The 
pictures on the facing page take 
Got It Made from those early days 
of planning and rehearsal into the 
final, colorful picture that brought 
salvos of dealer applause. 

From opening curtain, the “62 
Ford show was obviously created 
as a vehicle for new model dis- 
play. Each sequence, every hu- 
morous touch, obviously points to 
the main theme but entertainment 
gets and holds rapt attention from 
the dealer-salesmen audiences for 
whom intended. 

MPO  Producer-Director Ira 
Marvin’s staff includes writer and 
lyracist Ed Eliscu, script writer 
Sam Moore, composer-musical di- 
rector Sol Kaplan and choreo- 
grapher Lee Sherman. vg 
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THEY PLANNED IT, REHEARSED IT AND SPRINKLED FORD'S SHOW WITH STARDUST TO MAKE IT GLOW 





Early in the game — writers, arrang- Choreographer Lee Sherman, pro- Rehearse, rehearse, rehearse un- A star in the ‘62 Ford Show, 
er, talent coordinator talk it out. ducer Lee Marvin work out problems til that routine starts to look good Paula Sherman gets her hair done. 





Now rehearsals begin to look like Musical director Sol Kaplan plays Showtime! The ensemble goes into and here the ensemble winds up 
there’s a real show ready to film. familiar role in the show— himself! raptures about the Falcon Futura.. a ring-a-ding Falcon presentation 





Harpo Marx takes time out to auto- 50 years in show biz and Harpo’s Count the people it takes to make and here’s Mickey Rooney living 
graph his new book, ‘Harpo Speaks gone unkissed until this part a scene for an important film the life of 





Rooney who else? 





This handsome moose (at right) al- Mickey Rooney considers buying a Harpo gets his first look at ‘62 A _ pretty miss introduces dealers 
so starred in last year’s show. new truck from Ford’s Bob Bricker. Ford . . and he likes it! to the great new ‘62 Ford 





This trio of Little, Dane & Mason Arnold Stang is slightly diverted But Arnold sells the millionth Finale . . . the final reel is in the 
also have starring roles in show. from his role as a Ford salesman. Falcon and winds up a winner . can . the ‘62 Show is on the road. 
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Yorkco 


the animated polar bear, answers knotty sales problem posed on the adjacent screen. 


Duo-Pic Helps York Premiere Line 


Slides and Motion Pictures 


OR SLIGHTLY More than its original cost, 
k an average slide presentation can be 

transformed into a “spectacular” by us- 
ing a good technique that combines the best 
features of both slides and motion pictures on 
a single screen. 

Called “Duo-Pic,” the process has been de- 
veloped by Carter & Galantin, Inc., an At- 
lanta, Ga., producer and promotional organi- 
zation. It automatically correlates slides and 
motion pictures shown from separate projec- 
tors, simultaneously, on a wide screen or two 
screens standing side-by-side. 


Slides Emphasize High Points in Show 


A presentation, which is 70 percent slides 
and 30 percent movies, is much more effec- 
tive in some instances than a cent 
motion picture offering, according to Henry 
Carter, president of Carter & Galantin. Yet, 
the production costs are only slightly more 
than a slide program alone, and considerably 
less than for a full motion picture 

For example, a product can be shown on 
one slide, produced at a nominal cost, for any 


100 per 


length of time less expensively than if put on 
20 to 30 feet of the more expensive motion pic 
ture film, Carter explains. 

The Duo-Pic method features a standard 
slide projector, which automatically advances 
35mm slides, and a standard motion picture 
projector beside it. The two are connected by 
a synchro film interlock cord 


30/50 Cycle Note Activates the Projectors 


The sound track of the motion picture has 
an inaudible 30 50 cycle tone that activates 
the slide projector when the trans- 
mitted. The device permits just the motion pic- 
ture to be shown, both the movie and slides 
or the movie can be stopped, leaving just the 
slide on the screen. 


signal is 


The technique was devised by Todd | 
Owens, advertising and sales promotion man- 
ager of the York Corporation, subsidiary of 
the Borg-Warner Corporation, York, Pa., a 
manufacturer of air conditioning equipment 
It evolved after a debate as to whether a slide 
Or motion picture presentation would best be 
suited to introduce a new line of residential, 
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Are Combined in This Dealer Presentation 


commercial and room air conditioning systems 
to the firm’s 5,000 to 6,000 dealers across the 
country. 


Two-Fold Objective for Duo-Pic Problems 


York utilized Duo-Pic to attack two prob- 
‘ems: First, the firm naturally wanted to hold 
the dealers’ attention and win their support and 
that of their salesmen. This can be a difficult 
task inasmuch as most dealers handle several 
lines and attend a number of distributor’s 
meetings in a comparatively short time. 

Second, both dealer and salesmen had to be 
educated in the ways of selling, without being 
offended. For example, they had to be shown 
that it is not always profitable to sell an item 
by price alone. 

York solved these problems by using the 
company trademark, “Yorkco,” a polar bear, 
inimated on slides. Meanwhile, the 
man” was on the movie screen. 


“sales- 


Yorkco and Salesman “Team Up” on Problems 


Confiding in “Yorkco,” the “salesman” de- 
scribed two typical, knotty sales problems he 
faced. Then “Yorkco” analyzed the problem 
and got the “salesman” to work out the solu- 
tion. Significantly, neither talked down to the 
audience. 

Using fadeouts that left “Yorkco” or the 
“salesman” alone on the screen or talking to 
each other from movie to slide, York was able 
to make the audience a third party to a be- 


Right: UuKane } 
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lievable situation without seemingly instruct- 
ing them as if they were apprentice salesmen. 

“Duo-Pic was new and refreshing,” Owens 
reports. “The use of two screens automati- 
cally kept the viewer interested. It eliminated 
the need to concentrate on one spot, which al- 
ways tends to make people drowsy. And, the 
combination of film and slides gave a change 
of pace to gain even greater attention. 

Set-Up Ideal for “Before-After” Approach 

Duo-Pic’s physical set-up made it ideal to 
show “before and after”; how not, and how 
to. “The bear,” Owens adds, “became the ve- 
hicle to interrupt a poor selling approach and 
then instruct on the proper sales approach 
without being obviously critical of anyone in 
the audience. 

“The incorrect sales approaches were be- 
lievable and brought experienced chuckles 
from the audiences. Backed up with the ‘how 
to’ via the bear’s example, they gave food for 
thought,” Owens explains. 

He also points out that, although the pres- 
entation cost less to produce than a movie 
film, it “gave the impression of being a more 
costly production.” 

York ordered 100 prints of the 22-minute 
“spectacular.” Although the originals were in 
color—l6mm Ektachrome Commercial Type 
7255—the prints, made by George W. Col- 
burn Laboratories, Chicago, were black-and- 
white positives. The slides were shot on 4 x 5 
Ektachrome and reduced to 35mm. 

The presentation was part of a kit sold to 
distributors for $100 each. It was shown at 
about 100 dealer meetings within 30 to 90 
days after York’s national convention. 


Programs Varied for Different Products 


Actually, three different productions were 
made, but the formats were similar. One in- 
troduced a new commercial air conditioning 
system. Another dealt with central residential 
air conditioning, while the third was geared to 
the dealer of room air conditioners. 

Owens says the results were gratifying. “The 
different approach in dealer meeting kits re- 
sulted in our selling 25 per cent more kits to 
distributors,” he notes. In the past, the open 
house approach was common practice for 
most York distributors. 

The effect on dealers was reflected by a 50 
per cent increase over previous years in or- 
ders for sales demonstrators used in the films. 
(CONCLUDING ON FOLLOWING PAGE 
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...28 minutes after I flip this switch, 
I can count on 25% of my audience becoming buyers” 


“We like to imagine the sound of switches click- 
ing among our ‘fleet’ of Kodak Pageant Pro- 
jectors. For with every click, we know this 28- 
minute movie will open another portion of the 
400,000 sales leads we expect from it this year.” 

These are the words of sales genius Herman 
Perl, Chairman of the Board of Chariex Realty 
Corp., Newark, N. J., selling agents for General 
Development Corp., developers of huge Port 
Charlotte, Florida, homes and sites. 

“A convincing film is a formula for sales suc- 
cess,” says Mr. Perl. “From experience, we 
know films sell. Any of our salesmen can show 
our Port Charlotte film to anyone, anywhere, at 
any time, and produce leads. And because it’s 
filmed, the presentation is never diluted, always 
perfectly duplicated, always successfully the 


same, whether shown in Bangor or Kokomo. 

“This film program gives us another bonus: 
an enthusiastic sales force. Salesmen know that 
to show it means to sell it. So they eagerly pack 
equipment and show it. We are careful that the 
equipment we give them guarantees a smooth- 
running performance.” 

Mr. Perl’s firm owns 60 Kodak Pageant Sound 
Projectors. They have made approximately 6000 
showings in the first half of 1960 without a single 
projector mishap. 

“Our salesmen aren't mechanics,” Mr. Perl 
continues. “Their projectors must be easy to set 
up and operate, without a hitch. They must 


have a projector that doesn’t get in the way of 


their presentation. And these Kodak Pageants 
fit the bill.” 





If you would like full details about Kodak 
Pageant 16mm Sound Projectors, tear out the 
coupon and mail it today. 


EASTMAN KODAK COMPANY 
Dept. 8-V, Rochester 4, N. Y. 


| Please send me, without obligation, folder V3-22 de- 
| scribing Kodak Pageant 16mm Sound Projectors in detail. 
| NAME 
| COMPANY 
| ADDRESS 
| 


city ZONE STATE 


Kodak Pageant Projector ) EASTMAN KODAK COMPANY, Dept. 8-V, Rochester 4, N.Y. 
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5 eh BE Versatile 
AUDIO-VISUAL 


SALES TOOLS 


INDUSTRY 
BUSINESS 
EDUCATION 
INSURANCE 
TRAINING 
ADVERTISING 








eer 


Compact, all-in-one units in smart port 
able carry-cases. Easy 
group 
room darkening 


COC COMMUNICATOR 


to set up in 


seconds for viewing without 


Film Strip 
Desk-Top 


Sound & 
Unit 
me Under $100 








COC 
EXAMINER 
Popular Film 


Strip Previewer 


under $50 





Coc 
MASTER 1010 





Deluxe Automatic 
Slide Projector 
with remote 
control (Also for 
use with 
synchronizer-tape EL 
recorder) 
Under $130 


COC 
EXECUTIVE 
Professional Slide 


Projector 
Under $70 





Used by leading industrial concerns! 
REQUEST FULL DETAILS AND 
ILLUSTRATED LITERATURI 
Made by the 
most complete 


Manvufacturers of the 
line of rear-view pro 
jection 
industry 


viewers for business and 





Division of Camera Optics Mfg. Corp 


c-:O-¢ 


37-19 23rd Avenue, 
Long Island City 5, N. Y 


INDUSTRIAL 





Mail Coupon for Free Booklet 


Please send illustrated literature with full 
details on COC Visual Aids to 





Name 

Address 

City Zone State | 
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WASHINGTON FILM COMMENTARY 


(CONTINUED FROM PAGE 
ton, D. C., has also been on view 
over in the National Institute of 
Health’s medical research equip- 
ment exhibit. 

Paragon Productions has recent- 
ly named, as director of sales, Biil 
formerly in the Armed 
Forces Radio and TV unit. 


22) 
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“Beargrass Creek” Pictures 
Fight on Water Pollution 

Beargrass Creek is a tumb- 
ling stream that cuts its way 
through the rolling hills of Ken- 
tucky. Like other tributaries of 
the Ohio — and like streams 
everywhere — it offers the prom- 
ise of an abundance of clean wa- 
ter. But like so many waters in 
our nation today, it has a split 
personality; the creek is clear and 
fresh in the open fields, but foul 
and polluted where it skirts the 
edges of urban life. 

Happily, Beargrass Creek won't 
be full of raw sewage and indust- 
rial waste for long — for the Ohio 
River Valley Water Sanitation 
Commission (ORSANCO) | has 
enlisted the aid of eight and a 
half million citizens in eight neigh- 


boring states to do something 
about water pollution in that 
region. 

They've gone a long way, al- 
ready, and they've documented 


their progress in a frank, colorful 
report, titled Beargrass Creek 
This 20-minute film will be 
an invaluable tool in the hands of 
progressive business and commun- 
ity leaders faced with disagreeable 
sewage problems which can no 
longer be ignored. Its message is 
convincing. Its photography is 


superb. And it is aimed directly at 








city fathers and responsible citi- 
zens who may be dragging their 
feet over the cost of modern treat- 
ment facilities — but who cannot 
fail to realize that clean waters 
are good business. 

ORSANCO will distribute the 
film throughout its member states; 
other prints are available from 
Stuart Finley, Falls Church, Vir- 
ginia, who produced the film and 
who has gained the reputation of 
being a crusading consultant for 
healthy rivers. The script was by 
Ralph Burgin, and camera and 
editing by Theodore W. Jones. 


Vew Interior Dept. Films 
Show Water Resource Needs 
.. . When President Kennedy de- 
livered his special message to Con- 
gress last February regarding the 
need for public action to save 
America’s wealth of basic resourc- 
es, the ideas for several films were 
born in the Department of Interior. 

Now, Dwight Rettie, Informa- 
tion Officer for the Bureau of Land 
Management, announces the com 
pletion of Watershed Conserva- 
tion, an 11-minute sound and color 
film about the need to save val- 
uable water resources on the na- 
tional land reserve. This 16mm 
film stresses the point that now is 
the time to do something abcut 
protecting the country from flood. 
erosion, pollution, and 
shortage. 

A second film, in the script stage 
at Coe-Peacock, Inc., Washington, 
D. C., has been tentatively titled 
4 Matter Of Concern. It will 
be a 28 minute color film, di- 
rected to the 180 million Ameri- 
cans who are, in the long run, re- 
sponsible for protecting our na- 
tural resources. 


water 


NEA’s Pre-School View 

The National Education As- 
sociation, Washington, D. C., has 
selected Vision Associates, New 
York, as producer for a new docu- 
mentary film dealing with the kin- 
dergarten child. The film will deal 
with the role of the kindergarten 
in terms of the child’s develop- 
ment and will be directed to the 
general public. 

Helen Kristt and Lee Bobker 
will produce and direct the film, 
which will be ready for release 
early in 1962. yy 


| Man With an Idea for 
That Holiday Business Gift 
A new advertiser in these pages 
is already well-known to thousands 
of businessmen for his unique con- 
tributions to the annual holiday 
gift problem. Meet Harry King, 


#5 





Gift innovator Harry King 


whose Automated Gift Plan idea 
is introduced on another page. 
His idea involves a new ap- 
proach to gift-giving. A handsome 
12-page folder shows a choice of 
Gift-Bookards which give the re- 
cipient a choice of 20 to 24 popu- 
lar gift items for selection. The 
donor simply sends these Bookards 
to his list and the Automated Gift 
Plan fills individual requests. 
This Automated Gift idea is 
also being applied to sales incen- 
tive programs so that a currently 
popular and original holiday idea 
will soon become a _ year-round 
habit for companies employing 
this incentive-gift approach. 








Color 
Reversal 
Problems ? 


We specialize in 16mm— 


© EXTACHROME and 
° ER processing 
° EASTMAN 5269 prints 


and 


* COLOR PRINTING 
MASTERS (custom basis) 


e All work performed in our mo- 
dern, fully-equipped laboratory. 
Quality and service are assured. 
Try us for special or ‘‘on loca- 
tion’’ needs. Full information and 
price list available. 


CINE-CHROME 
LABS., INC. 


4075 Transport Street 
Palo Alto, California 
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THE HARWALU 
COMPANY 


on adoption of the Model 


STERLING | 


MOVIES, U.S.A. 


““U’’ Inspect-O-Film 


and their new concept of ‘Certified Inspection”’ 





KUDOS to Sterling Movies U.S.A. for your 

recent acquisition of the latest electronic 
film inspection equipment. . . the Harwald 
model “U” Inspect-O-Film equipment now 
being added to your film library operations. 
We salute you, not only for the added bene- 
fits that Certified, Top-Quality film inspection 
brings to your sponsors and film users, but 
also for leading the way to 100% quality 
programming! 


Why is this so important to your company 
and to ours? Because progressive manage- 
ments everywhere are seeking better and 
more economical ways to serve their grow- 
ing film audiences. We at Harwald pride 
ourselves on our Research Program that has 
initiated an important forward step in 
making every film showing a trouble-free, 
rewarding experience. , 


We at the Harwald Company have made 
it our exclusive business, for over 15 years, 
to research all phases of film handling 
problems. First to provide the industry with 
all-electronic film inspection, we have also 
pioneered in film splicing methods, film 
cleaning and conditioning solutions and, 
finally, in the most advanced electronic 
equipment for applying and using these 
methods. 


There’s a Harwald item for every phase 
of film library operations, including such 
essentials as film carts, cabinets, projection 
stands, etc. And there are now SEVEN 
custom variations of automatic film inspec- 
tion equipment of which today’s advanced 
“Model U” is the ultimate. 


That is why PROFESSIONALS like Sterling 
Movies U.S.A. look to Harwald for leadership 


pace 


for the ideas and methods that produce the 
best in film handling. Sterling's own program 
of research, fortified by the Model U, is 
giving sponsors of today’s fine color films 
the best in electronic scratch detection, the 
most efficient means of delivering an origi- 
nal, true print of the picture to the screen! 


Want the same for your library? Just 
WRITE, WIRE or phone COLLECT to MR. 
SALES at HARWALD. 


*Certification means a set of standards of film condi- 
tion set by leading libraries like Sterling Movies 
U.S.A., together with Harwald Engineers. It includes 
accurate detection of film defects that cause faulty 
projection . 
service ... 


. . defines true-quality film inspection and 

includes a program of upgrading print 
quality by eliminating torn sprockets, detecting scotch 
tape on splices . . . assures splice quality and scratch 
protection. 





Model “U” 
Mark II 


rat HARWALD co. 


1245 Chicago Avenue ¢ Evanston, Illinois * Telephone DAvis 8-7070 
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Kansas State College Honors 
to Coronet’s Ellsworth Dent 
Ellsworth C. Dent, 
dent of Coronet Instructional 
Films, is the recipient of an 
Alumni Award from Kansas State 
Teachers College in recognition of 
his contribution to 
communication. 
Dent pioneered the establish- 
ment of film distribution centers 
at the University of Kansas and 
at the Brigham Young University 


vice-presl- 


audio-visual 


He set up the first 16mm film 
distribution rental library at the 
University of Kansas in 1926. This 


first library was the forerunner of 
the now more than 100 such li- 
braries in the United States 
Author and Government Pioneer 
He is the author of THE AuDIo- 
VISUAL HANDBOOK, the 
first definitive volumes in the field, 
originally published in 1934 and 
released in subsequent revisions 
As publisher of VisuAL INSTRUC- 
TION NEws, an early audio-visual 
journal, Dent brought audio-visual 
information to 
regular 


one ol 


educators on a 
basis 

Dent helped to develop a pat- 
tern of proper use of audio-visual 
material in government and estab- 
lished the division of motion pic- 
tures Harold Ickes, secre- 
interior during the 
Franklin Roosevelt administration 


under 


tary of the 


Active in Industry Affairs 
For several years he was an 
active member of the education 


legislative committee of the Na 
tional Audio-Visual Association 
and has been chairman of that 
committee for five years. He has 
also been a member of the Board 
of Associated Exhibitors, National 
Education Association, formerly 
serving as a vice-president and in 
1959-60 was president. Dent is 
now a member of the nominating 
committee and the joint AASA- 
AE committee Ld 








Previewing the News of Pictures & People 


Loyola, Los Angeles, Builds 


Communication Arts Program 


Loyola University of Los 
Angeles embarked upon a 
broad range academic program for 
television, advertising, journalism, 
motion picture and radio writing. 

The program includes an under- 
graduate sequence leading to a 
communication 
and a graduate curriculum leading 
The depart- 
ment will be housed in a $900,000 
Arts Center, a 
structure designed by 
Durell Stone, 


has 


bachelor of arts 


to a master’s degree 


Communication 
three-story 


Architect Edward 


creator of the American Pavilion 
at the Brussels World’s Fair and 
the American embassy in New 


Dehli 

Included in the Center’s facili- 
ties will be a 242-seat indoor the- 
200-person-capacity 


atre, a rool 
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garden theatre, television studio, 
an audio-visual distribution center 
for on-campus TV _ broadcasting, 
and seminar rooms, a 
news and advertising section, and 
40 faculty offices. Regent Edward 
lr. Foley is the principal donor of 
the facility. 

The new courses will still be 
based on the liberal arts tradition, 
which places emphasis on writing 
and particularly writing in the 
popular mass media. The under- 
graduate program, slated to begin 
this fall, will consist of a general 
application to the techniques of 
the various media. At the graduate 
level, scheduled to start in Sep- 
tember, 1962, the student will 
concentrate on one medium. 

Jack K. Massard, as director of 
communications, is in charge of 


rehearsal 


coordinating the various aspects on 
the new program. I 

















































































GEO. W. COLBURN LABORATORY, Inc. 


164 NM. WACKER ORIVE + CHICAGO 6, ILL. 
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All-Star Basketball Game 
Theme of New Miller Film 


Sponsor: Miller Brewing Co. of 

Milwaukee 
lirte: The 11th Annual NBA AIlI- 

Star Basketball Game, 28% 

min., color, produced by the 

sponsor. 

The excitement and thrills of 
basketball’s ‘dream game’ — the 
annual NBA All-Star — is now re- 
corded in this new release. Stra- 
tegically placed cameras in the 
Syracuse War Memorial picked up 
the exciting action in this match 
of the greatest professional cage 
wizardry. 

A galaxy of high-stepping stars 
including Elgin Baylor of the Los 
Angeles Lakers, Dolph Schayes of 
Syracuse, Wilt “The Stilt” Cham- 
berlain of the Philadelphia War- 
riors, Clyde Lovellette of the 
Hawks, Bill Russell of Boston and 
Tommy Gola of Philadelphia, per- 
form in dramatic closeups and in 
full-court perspective shots. The 
climax of the action is when the 
“Big O”—Oscar Robertson of Cin- 
cinnati — and Bob Pettit of the 
St. Louis Hawks lead the West 
team to a stunning 153-131 vic- 
tory over the Eastern Team stars. 

The | 1th Annual NBA All-Star 
Basketball Game is narrated by 
Tommy Roberts. Prints are avail- 
able to civic, social, church and 
fraternal groups from Miller Brew- 
ing Co., Film Section, 4000 W. 
State St., Milwaukee 1, Wis. |} 
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Sterling Offers Videotaped 
Series for Free Loan to TV 

A new videotaped public infor- 
mation series of programs for free 
use by television stations has been 
announced by Sterling Movies 
U.S.A. The series, titled For Your 
Information, features columnist 
Jim Bishop and erstwhile Kukla- 
politan TV star Fran Allison. 

Format of the series, which is 
being taped in the New York 
studios of CBS, includes live in- 
terviews, demonstrations and ex- 
hibits covering such topics as cur- 
rent events, travel, science, re- 
search, education, economics, 
cooking and homemaking. 

The series, according to Charles 
F. Dolan, president of Sterling 
Movies U.S.A., “is geared to 
serve the public’s appetite for in- 
formation, new ideas and a bet- 
ter understanding of our world and 
times.” 

For Your Information is avail- 
able in either half or quarter-hour 
lengths. Thirteen half-hour pro- 
grams and 26 quarter-hour pro- 
grams have been taped. Lae 
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Richard Borden (left 


s pictured w 





‘ith actor at Caxton Hall premiere 


Europe Likes American Sales Techniques 


NGLAND’S Incorporated 
Sales Managers Association, 
sponsors of a recent London pre- 
miere of the Dartnell sales train- 
ing film, How to Prevent Objec- 
tions in Selling, turned out 750 
strong to hear and see its star, 
Dick Borden, re-enact one of the 
skits in the great Caxton Hall. 

Following the performance in 
London, Borden and Dartnell’s 
president, B. Gordon Fyfe, went 
on to Oslo, Norway, where they 
repeated the showings to an even 
larger audience of more than 1,000 
sales executives. The business 
audience came from all over the 
Continent! A final show in Stock- 
holm, three days later, again filled 
the theatre. 

Europe, high in industrial pro- 
ductivity, is turning to American 
sales techniques and the use of 
sales training films with enthus- 
iasm. Borden, under Darinell’s 
sponsorship, has been a _ prime 
factor in making the Continent 
aware of the importance of sales- 
manship and training techniques. 

Overseas distribution of the en- 
tire Dartnell library of sales films 
is handled by the Rank Organiza- 


tion. The growing popularity of 
these pictures in Europe has a mes- 
sage to offer U.S. sales managers 
who have a similar job to do, both 
at home and abroad. Take a fresh 
look at your own program! In 


* * 


Kodak’s Wide-Screen Travel 
Show Premieres in New York 


Eastman Kodak Co. premiered 
its newest wide-screen travel show, 
Photoscenic Mexico, at the Pho- 
tographic Society of America’s na- 
tional convention in New York, 
Sept. 27 through 30. Produced by 
John |. Fish and Frank S. Pallo 
of Kodak sales service division, 
the show combines slides and mo- 
tion pictures. Pallo is currently 
vice-chairman of PSA’s techniques 
division. 

Other Kodak specialists on the 
convention program were Leslie 
H. Buckland who discussed East- 
man’s new Kodachrome II Film, 
John F. Englert Jr. who presented 
a two-screen tour of nature pho- 
tography, Dr. Grant Haist and 
Peter Chiesa of the Kodak Re- 
search Labs and Charles A. Kins- 
ley, Kodak sales service division. 


EAST COAST 
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EDITORIAL and TECHNICAL SERVICES 


Fy For BETTER FILMS 


CREATIVE EDITING AND COMPLETE 
PERSONAL SUPERVISION 


JOSEPH JOSEPHSON 
Circle 6-2146 
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RENTAL 


EQUIPMENT 


IS 
MORE 


RELIABLE! 


CAMERAS: 


Mitchell — BNC, NC, Hi- 
Speed, 16mm. 

Arriflex — 35mm & 16mm 
with blimps. 

Auricons, etc. 


LIGHTS: 


Arcs, Inkies, Spots, Cones. 
Generators, cables & grip 
equipt. Accessories. 


ACCESSORIES: 


Zoom Lenses, Crab Dollies, 
Mike Booms, Motors, etc. 


EDITING: 


Moviolas, Hot Splicers, 
Synchronizers, Sound 
Readers, etc. 


Everything for Film Production 


CAMERAS 
LIGHTS 
ACCESSORIES 


Our rental equipment is 
immaculate, checked 
and rechecked, per- 
fectly adjusted and 
ready on time. You'll 
find our prices com- 
petitive, our service 
unexcelled. We sug- 
gest you call early and 
reserve the equipment 
you need, because 
there’s always a heavy 
demand for our kind of 
equipment and service 
... but we'll always 
make every effort to 
supply you in short- 
notice emergencies, 
too. 


CALL 
MU 2-2928 


FLORMAN 
& BABB, INC. 


68 West 45th Street, 
New York 36, N.Y. 


Gentlemen: Please send me your 


complete Catalog of Renta! Equipment. 














Cahaney, Bastable Appointed 
Vice-Presidents of Sterling 

G. Roger Cahaney and W. M 
Bastable have been appointed vice 
presidents of Sterling Movies 
U.S.A., national film distribution 
firm. Mr. Cahaney is Director of 
Promotion for the company. Mr. 
Bastable is mid-Western Sales 
Manager. 

Before joining Sterling Movies 
U.S.A. three and half years ago, 
Mr. Cahaney was Executive Di- 
rector of the National Press As- 
sociation. He previously held po- 
sitions with General Electric and 
with Fuller and Smith and Ross 
Advertising Agency 

Mr. Bastable was head of Swift 
and Company's audio-visual serv- 
ices for 15 years before joining 
Sterling Movies U.S.A. Prior to 
that he directed the film activities 
of International Harvester. He is 
a former president of the Industrial 
Audio-Visual Association and was 
a member of the ANA Film Com- 
mittee a 
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Society for Crippled Names 
Radio and Television Chief 

The National Society for Crip- 
pled Children and Adults has an- 
nounced the appointment of Bar- 
bara J. Emerson as supervisor of 
its television and radio relations, 
succeeding Mrs. Marita C. Row- 
land who has resigned to take a 
position in Long Beach, Calif. 

Miss Emerson, who is based in 
the Society's New York office, 
brings a wide range of experience 
in TV and radio to her new po- 
sition. Her background includes 
work for NBC-TV on the Arlene 
Francis show and “The Nation’s 
Future,” for CBS-TV as assistant 
to the producer of “Conquest” and 
is publicity director for the year 
long National Library Week pro- 
gram in 1959, 

She has also worked for the Na- 
ional Federation of Settlements, 
Child Study Assn. and other wel- 
fare agencies. Miss Emerson is 
the wife of John W. Gerber, a 
New York public relations execu 
tive. 4 
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Buhl Announces Sales Reps 
for Eastern, Mountain States 


Buhl Optical Co., Pittsburgh, 
has announced the appointment of 
three new sales representatives 
George Koch and Vernon Schultz, 
both formerly with Audio-Visual 
Corp., have been named eastern 
area representatives. E. K. Curry 
has joined the firm as representa- 


tive for the Mountain States 
area. i In 
46 
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NEWS OF STAFF APPOINTMENTS AND A-V INDUSTRY DEVELOPMENTS 


Chapman Directs Marketing 

of Fairchild Ind. Products 
Carlos A. Chapman’s appoint- 

ment as marketing manager-con- 





Fairchild’s 


Carlos Chapman 


sumer products for the Industrial 
Products Division of Fairchild 


~~ 
fo 


Camera and Instrument Corp. was 
announced by the Division’s gen- 
eral manager, R. G. Hennessey. 
Formerly with Argus Camera 
Inc. for 13 years, Chapman will 
be in charge of all marketing of 
the Division’s line of consumer 
products. a 
a ae aK 
Osmun to Manage Cleveland 
Offices for Wilding, Inc. 
Robert R. Osmun, an account 
executive with Wilding Inc. for 
three years and manager of its 
Akron office for the past year, 
has been named manager of its 


Cleveland office, H. Williams 
Hammer, president, has  an- 
nounced. 


Wilding’s Akron office has been 
consolidated with the Cleve- 
land office which, last July, was 
incorporated into the firm’s Cen- 


eee Leah to 


MECCA* 





for the finest quality 
35mm and 16mm black-and-white 
laboratory service. 
Mecca has been serving 
discriminating producers 
for 24 years! 





Film Center Building 630 Ninth Avenue New York 36, N.Y» COlumbus 5-7676 
Affiliated with BYRON MOTION PICTURES, Washington 7, D. C. 











Wilding’s . . . Robert R. Osmun 


tral Division under the direction 
of L. T. Young, vice-president. 
a a ad 


Van Praag Elects Baker a 
V.P., Plans Board Member 

Douglas J. Baker, Director of 
Production of Van Praag Produc- 
tions, Inc., New York, has been 
elected a vice president of the 
corporation and will also serve as 
a member of the plans board. 

Mr. Baker has been in the mo- 
tion picture industry since 1937. 
In 1946, he joined the UV. S. In- 
formation Agency and became 
chief of production. Since 1954, he 
has been producing and directing 
industrial and television films. }% 


* * * 


Howard to Direct Sales for 
Gerald Productions, New York 

Hampton W. Howard has been 
appointed director of industrial 
sales for Gerald Productions, Inc., 
a division of Advertising Radio 
and Television Services, Inc. 

Mr. Howard, a veteran of 28 
years in the motion picture busi- 
ness, served as national director of 
the American Red Cross Hospital 
Motion Picture Service and as of- 
ficer-in-charge of the U. S. Army’s 
Overseas Motion Picture Service. 
Prior to joining Gerald, Mr. How- 
ard worked for Wilding, Inc., and 
Robert Klaeger Productions. 


boa * co 


Animation, Inc. Appoints 
Cazanov Production Manager 
vy Earl Klein, president of Anima- 
tion, Inc., has announced the ap- 
pointment of Sherwin (Caz) Caz- 
anov as production manager. Caz- 
anov will head the firm’s anima- 
tion and live action departments 
at the Hollywood, Calif. studio. 
Prior to joining Animation, Inc., 
Cazanov was, for the past two 
years, vice president-general man- 
ager of Jules Fielding and Assoc- 
iates, now a subsidiary of Mobile 
Video Tapes. Le 
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Wilson’s George Luscombe 


Luscombe Joins Wilson Corp. 
as Executive Vice-President 


George Luscombe has joined 
H. Wilson Corp., Chicago manu- 
facturers of audio-visual tables and 
rear projection units, as a part- 
ner and executive vice-president, 
according to the announcement of 
Howard Wilson, president. 

Luscombe, with 15 years in the 
audio-visual field was national 
merchandising manager of Key- 
stone Camera Co. prior to join- 
ing Wilson. Ld 


% ke 
Hollander to Natural Lighting 


Herbert A. Hollander has join- 
ed Natural Lighting Corp., North 
Hollywood, Calif., as sales promo- 
tion manager of Colortran pro- 
ducts. Part of his duties will be to 
introduce 19 new products, in- 
cluding the recently-developed 
Colortran Foto-Sure camera. Hol- 
lander was formerly with Victor 
Kayfetz, N. Y. Vy 


Robert Kinney at On Film 


Robert J. Kinney, formerly with 
Robert Lawrence Productions, has 
joined On Film, Inc. of Prince- 
ton, N. J. as commercial produc- 
tion coordinator. Kinney will be 
located in the firm’s New York 
office. he 


MeMillan Heads Ohio Sales 
for Atlas Film Corporation 


Robert L. McMillan has been 
named vice president for sales in 
the Cleveland office of Atlas 
Film Corp., according to the an- 
nouncement of James Kellock 
president of the Oak Park, Ill. pro- 
duction firm. 

Fred Jochum has joined Atlas 
as an account executive at the 
Oak Park headquarters. a 


Filmex, New York, Elects 
Dick Jacobs Vice-President 


Dick Jacobs has been promoted 
from supervising film editor to 
vice-president in charge of com- 
pletion services at Filmex, Inc., 
New York film production firm. 

Jacobs’ appointment is indica- 
tive of Filmex’s method of opera- 
tion, under which the film editorial 
side is integrated with production 
from pre-planning, through dis- 
cussion, during shooting and into 
editing and printing. nd 
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Portman Animation Seminars 
in New York and Hollywood 


The second annual Portman 
Animation Seminar and Workshop 
will be held in New York, Nov. 
10 to 12, 1961, and in Hollywood, 
Jan. 12 to 14, 1962. 

The Seminar and Workshop was 
conceived and directed by War- 
ren C. Portman, president of 
Photo Animation, Inc. 

Attendance will be limited to 
100 vitally interested persons 
wishing to improve professional 
status. Those interested must reg- 
ister promptly with Joe Sanford, 
S. O. S. Photo-Cine-Optics Inc., 
602 W. 52nd St., New York 19 
for the East, and Alan Macauley, 
6331 Hollywood Blvd., Holly- 
wood 28, Calif. for the West. Reg- 
istrants from the Western States 
will receive more detailed plans 
for the Hollywood seminar by 
mail. Vd 
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A 35mm ACTION VIEWER designed for easy editing 
Precision optics assure bright pictures in sharp focus 
whether film is moving or stopped. Film protected from 
overheating or burning. No intermittent or oscillating 
parts. Free turning sprocket guards against film damage 


e Large Screen: 434"x6 7 © Film travels Left to Right 

© Brilliant Picture Image ¢ Lightweight, compact design 

e Velvet action Nylon Roliers © 4-sided Prismatic Shutter 
¢ Simplified Framing and Focusing 


S.0.S. PHOTO-CINE-OPTICS, Inc. 
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CAMART DUAL SOUND 
EDITOR MODEL SB 111 


Edit single & double system optical sound 
Edit single system Magnostripe or double 
system magnetic sound. Use with any 16mm 
motion picture viewer. (Works from left 
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Dual Editor 
Zeiss Moviscop Viewer 
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® Rectangular 
construction 
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into corners. 
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w wheels 
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How to Plan a Film: Select a Producer 


Crawley Commentary Provides Guide-Lines for the Sponsor 


Graeme Fraser's CRAWLEY 
COMMENTARY, the newsletter of 
Crawley Films Ltd., Canada, al- 
ways interesting to us, gives some 
potent pointers on film production 
planning. Here are some useful 
steps as outlined for your ap- 
approach to that new film: 

First, think through and put on 
paper the answers to five basic 
questions: 

1. What is the message to be 
conveyed? 

2. Who is the message for? 

3. What should the audience do 
about it or how should it make 
them feel? 

4. Is a film the best medium to 
accomplish this purpose? 

5. Is now the time to make it? 

Next comes the selection of the 
producer, made on seven bases: 

1. What broad general exper- 
ience has he had in film making? 

2. What specific experience has 
he had in the area of my film 
(medical, safety, PR, training, an- 
imation, etc. )? 

3. Does he have all facilities or 
will he be sub-contracting many 
phases of my film, thus spreading 
the creative responsibility? 

4. How stable is he financially? 
Can I be sure he will be in busi- 
ness to complete my film? 

5. Do his functionally-targeted 
films also ‘happen’ to win awards? 

6. Does he have a record of re- 
peat business from sponsors simi- 
lar to us? 

7. Can he show me films I wish 
we had made? 

Having selected the producer, 
lean heavily on his experience and 
advice. Try to give him enough 
time to do the job without rush- 
ing, enough budget to do it without 
scrimping. Also have a budget for 
sufficient prints and for promotion. 

Assign one person to act as 
liaison with the producer and tell 
him to take direction from no one 
else. If necessary, also give him 
a technical advisor. 

Plan distribution and promo- 
tion before the film is completed. 
Finally, before running all prints, 
have one or two ‘sneak previews’ 
before audiences of the type for 
which the film was designed. 


* ok * 


Copeland TV Documentary 
on Hollywood Film Museum 


Jack L. Copeland, executive pro- 
ducer of the Informational Films 
Division of Allied Artists Produc- 
tions, Inc., launched his own inde- 
pendent production of an hour- 


long documentary for television in 
September. 

The documentary, written by 
Malvin Wald, will tell the story of 
the Hollywood Motion Picture and 
Television Museum. First footage 
was shot during the museum’s gen- 
eral assembly session at Disney- 
land attended by such famous 
movie and television personalities 
as Edward G. Robinson, Maureen 
O'Hara, Ralph Edwards, Wendell 
Cory and Mervyn Le Roy. The 
picture will be available for tele- 
vision early in 1962, according to 
producer Copeland. i 


aR * 


Opthalmology Foundation 
to Catalog Films on the Eye 


A new catalog of films on eye 
care and diseases of the eye is be- 
ing prepared by a committee of 
the Ophthalmology Foundation, 
under Executive Coordinator, Dr. 
Patricia Ranier. 

The committee will gather in- 
formation on, and evaluate all 
films on ophthalmological sub- 
jects, and the resulting catalog 
will be distributed world-wide un- 
der a special grant from the 
American Cyanamid Company. 
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NEW FILM TREATMENT FOR 
CONTINUOUS PROJECTION 





guaranteed not to bind 
up, even in high humidity. 
Gives the hardest, toughest, 
slickest finish to any film — 
new or old — regardless of 
previous treatments. Also gives 
longer wear for standard pro- 
jection 

Write for brochure and price list. 


SALESFILMS concP22, cic. 
SOUND RECORDING 
at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 
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Motion Picture Service 
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Cleveland 3, Ohio 
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MUSIC in 


the BUSINESS FILM 


by Jack Meakin, President, Jack Meakin Enterprises 


Mes: is certainly one of the 
most abstract of all art forms. 
A painting, or a piece of sculpture, 
or a book are abstract only until 
their completion and then they 
become quite tangible . . . a con- 
crete object which can be seen and 
felt. 

A musical composition, even 
after completion, is still an ab- 
straction until it is performed and 
heard, and we find this abstract 
music playing a specific and a 
major role in industrial motion 
pictures. 

Six Functions of Music 


It must perform its definite 
function in the total sound track 
and these functions may be classi- 
fied in six general headings: 

1. To establish mood . . . not 
only for particular scenes, but the 
overall mood of the entire film. 
The use of the “underscore” is the 
most important function of music 
in a film. It not only establishes 
any given mood, but also gives a 
flow and cohesion to whatever ac- 
tion is taking place on the screen. 

2. To establish locale . . . the 
characteristic drone of a bagpipe 
places you in Scotland consider- 
ably sooner than the scene of the 
Scottish Moor. 

3. To change locale or indicate 
time lapse . . . either one or both 
of these together can be accom- 
plished by music in one fell swoop 
in an incredibly short time. 

4. For punctuations . . . music 
is invaluable as the punctuator in 
sound motion pictures. The fast 
flying skier takes a spill . . . the 
music hits a “stinger” as he hits 
the ground, and then builds sus- 
pense while we find out how badly 
he is hurt. 

5. For specific rhythmic effects 
. . . practically every moving thing 
can have a specific rhythmic musi- 


HAWAII ¢ SAMOA 
TAHITI. . . 


Stock Shots 

16mm & 35mm Photographic 
Service 

Native Music & Effects 
Synchronous Magnetic 
Recording 





Write: 


CINE’-PIC HAWAII 


Attn: George Tahara 
1847 Fort St., Honolulu 13, Hawaii 


Wire: CINEPIC © Phone 502677 





NUMBER 6 e VOLUME 


cal effect to enhance its action... 
but, if these rhythmic underscores 
are used too often and too much 
in a picture, they lose their effec- 
tiveness. Only those action scenes 
which best lend themselves and 
which actually call for specific 
rhythms should be so scored. 

6. For subtle sound effects .. . 
at times music can take the place 
of actual sound effects in a film 

but don’t ever use music 
where the actual sound effect is 
better, and it is usually advisable 
not to use music and sound effects 
at the same time when dialogue or 
narration is fairly thick. The audi- 
ence cannot absorb all that is go- 
ing on and the words suffer. 


Let It Be Heard, Not Seen 


Film music in general should be 
heard but not “seen,” which means 
if the music is too loud, or too 
obvious, it is a detriment rather 
than a help to the picture. If the 
right kind of music is used for a 
valid, logical reason in the right 
place in the picture, it follows that 
the music score will be right. I 
have always suggested setting up 
the music for a film in three steps: 

a. From the shot list for prelimi- 
nary blocking out in sections of 
themes and underscore ideas. 

b. From the script for further 
indications of mood and relation- 
ship of music to the words. 

c. From the completely edited 
picture itself for final setting and 
the relationship of music to action, 
words and sound effects. 


This Is Music With Purpose 


Everything I have said about 
film music in general applies com- 
pletely to music in the business 
film with one important exception: 
Business film music is not 
music; it is, rather, music with a 
purpose . . . a business purpose. 

First of all, right from the be- 
ginning of the main title, music 
must establish importance (which 
the client expects and deserves) 
without being too pompous, and 
the general mood of the whole 
picture should be established. 

Business films are primarily 
commentary rather than live ac- 
tion with synchronized dialogue. 
Therefore, the music has quite a 
different job to do. It must take 
the place of the screen action and 
dialogue. For good contrast it is 
generally advisable not to under- 
score synchronized dialogue ex- 
cept in specific cases. 

Business film music must also 
(CONTINUED ON NEXT PAGE) 
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create movement where no move- 
ment on the screen exists. It must 
tie subject matter together and 
even “remember” for the viewer 
previous scenes which refer to the 
one on the screen. Hence, the use 
of recurring themes is of great 
importance. 


Don't Intrude on Picture 


Business film music, along with 
these specific functions, must also 
be “nothing” music . . . to under- 
score long sections of rather dull 
establishment or description which 
are a necessity in a great number 
of business films. “Nothing” music 
is certainly the hardest to come by. 
It can’t be too sweet or sticky 
can it be too busy, or brassy or 
sweepy if so, the music de- 
tracts from the words which are 
important to make a point for the 
sponsor 

Budget restrictions on the ma- 
jority of business films preclude 
the expenditure 
composed and recorded scores, 
thus, most of the business films 
being produced today are scored 
with library music tracks. Such a 
score is cheaper and there are no 
problems with usage rights; 
ever, there are some difficulties 
There are quite a number of music 
libraries, but some of them have 
certain limitations . . . one may be 
loaded with adventure music, but 
very little romantic or dramatic 
music. 


, hor 


for individually 


how - 


Rates Capitol Library High 


I found during the last few years 
that Capitol Records Hi-Q Library 
has one of the best selections of all 
types of recorded music for busi- 
ness films. Along with all their 
music designed for the TV market, 
they have concentrated on build- 
up a fund of good selections 
(including “nothing” music) ap- 
propriate for industrial and busi- 
ness films of all kinds 

Capitol has gone a long way to 
alleviate the difficulties of the 
“track” music supervisor and the 
music license they grant provides 
maximum protection for the user. 

Now comes the most restricting 
and, I might add, the most frus- 
trating procedure fitting the 
music tracks to the picture. Only 
once in a blue moon will the music 
cue be the correct length for the 
sequence under which it is to play. 
So it is up to the music editor to 
start cutting, tucking, hemstitch- 
ing, plaiting and shirring to make 
it fit. 

Fortunately, 


ing 


the Moviola Com- 


pany has developed a new ma- 
chine with a “scanner”... a de- 
vice on which the sound head 


travels up and down the stationary 
sound track. By means of moving 
upper and lower cut-off switches, 
the sound on the track can be pin- 
pointed down to one frame. 

This improvement has made it 
possible to increase not only the 
accuracy but also the speed of 
editing. After the complete voice, 
sound and music tracks are finally 
edited, comes the dubbing session. 


Increases Speed of Editing 


This is one of the most critical 
operations in all of picture mak- 
ing, and a million things can go 
wrong. All the months of writing, 
producing, shooting and editing 
can fly right out the window if the 
dubbing is not right. But after a 
few dry runs everything seems to 


smooth out and the composite 
sound track (the “compo”) has 
been made. The next step, of 


course, is merely to print the com- 

posite track along the cut negative 

and the picture is all finished. 

Thank the Lord! Rm 
* * * 

Kodak to Manufacture, Sell 

Magnetic Recording Tape 


Eastman Kodak Company has 
announced that it will manufac- 
ture and sell magnetic recording 
tape, beginning later this year. 

Entry into the magnetic tape 
field is a new but not unexpected 
step for Kodak, company officials 
said. Kodak’s French associate 
company, Kodak Pathe, has been 
producing and selling quality tape 
abroad for more than twelve years 
in a program that has _ been 
backed by extensive research and 
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development in France and in Ko- 
dak’s Rochester, New York, lab- 
oratories. 

Kodak magnetic tape will be 
supplied for professional and 
amateur sound recording uses. It 
will be on triacetate base and 
packaged in rolls '4-in. wide in 
standard lengths. 

Sale of tape for popular home- 
recording uses will be through 
Kodak’s regular distribution or- 
ganization of established photo- 
graphic dealers, many of whom 
are already familiar with the sale 
of tape recorders and related ma- 
terials. 

In its professional motion pic- 
ture film business, the company 
has also been in close touch with 
customers who use professional 
magnetic tape, and the profes- 
sional motion picture sales divi- 
sion of the company will handle 
the distribution of Kodak tape to 
this trade. 

Kodak has previously had an 
interest in the tape field in the 
United States as a supplier of 
Kodapak plastic sheeting for use 
by other tape manufacturers. 
Since 1952, the company has pro- 
vided for coating of a magnetic 
track, called Kodak Sonotrack 
Coating, on amateur motion pic- 
ture film for sound recording. 

Kodak research scientists are 
continuing investigation of a com- 
plete range of magnetic tapes for 
varied applications such as instru- 
ment recording and _ electronic 
computing. i 
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Karas & Associates Create 
Televised Science Programs 


Jonathan Karas & Associates, 
visual science specialists, have 
been retained by the Westinghouse 
Broadcasting Company, Boston, 
to produce Man On The Moon, 
a monthly television series which 
reviews progress in astronautics. 
The series began on Sunday, July 
30 at 4:30 p.m. with Frederick C. 
Durant, III, as the special guest. 

The subject matter will range 
from the advisability of sending 
men to the Moon from a national 
and economic standpoint to a dis- 
cussion of conditions on the sur- 
face of the Moon. Special motion 
picture footage from private and 
government sources will be used 
to explain launching techniques, 


progress in lunar research, and 
vehicle and engine design ad- 
vances. Scientists and engineers 


will be invited to comment on the 
status of the work. They will ex- 
plain the significance of major 
breakthroughs of the United States 
and Russia. eg 
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New “ 


Videotronic 8” in action . 


MPO in 8mm Sound Field 
With New “Videotronic 8” 

A new 8mm sound continuous 
projector for use in sales and 
training will be placed on the mar- 
ket this Fall by MPO Videotronics, 
Inc. The new “Videotronic 8”, 
projector represents MPO’s first 
step into the field of motion pic- 
ture equipment. The firm current- 
ly produces about $8,000,000 an- 
nually in non-theatrical film foot- 
age — TV commercials and in- 
dustry-sponsored films. 

MPO management sees tremen- 
dous potential in 8mm motion pic- 
ture projection, predicting a vast 
increase in their use by business 
in sales, personnel training and 
public relations. Through sale of 
the Videotronic 8, MPO can par- 
ticipate in the new 8mm _ sound 
field by offering clients a sales 
film package from production of 
an original film through to leasing 
or sale of the projector. 

MPO will sell the projectors di- 
rectly, or will lease them on a 
lease-purchase plan which will av- 
erage a dollar a day per salesman. 
This plan was worked out in or- 
der to permit a company with a 
large sales force to fully equip its 
entire staff with projectors without 
making a major capital investment 
in film equipment. 

Three main features made the 
Videotronic 8 a useful marketing 
and sales aid: 

(1) it is portable, weighing 18 
pounds. 

(2) it has a large, 9-1/4 inch 
by 11-3/4 inch built-in rear 
screen which looks bright in day- 
light. A sales prospect can view the 
film right on his desk top. A 
finger-tip mirror adjustment 
switches to conventional screen 
projection if desired for larger 
group presentations. 

(3) Film rewinding is automatic 
so that film can be projected con- 
tinuously without an _ operator. 
This makes the Videotronic 8 well 
suited for use in convention ex- 
hibits and retail displays. 

Many innovations and patented 
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Recent Product Developments for Projection and Production 





features are found in the Video- 
tronic 8. The magazine, which 
holds up to 15 minutes of 8mm 
film, is held in place by patented 
guide arms that perform a unique 
function: the arms shape the film 
coil within the magazine to create 
an open space between the film 
coil and the magazine’s center core. 
The film feeds into the projector 
from this friction-free space. The 
film is not drawn tight against the 
magazine center which can cause 
strain and wear. Another feature is 
the machine’s unique film path, 
said to be the shortest found in 
any 8mm repeater, and making it 
easy to thread and less suscept- 
ible to operational mishap. 
MPO engineer Don Woelfel also 
designed special rollers and gate 
to carry the film with minimum 
tension along its path. He incor- 
porated a power-driven film plat- 
ter into the design — unique with 
the Videotronic 8. A further aid 
to increased film life is the treat- 
ment of all film used in the pro- 
jector with a protective film coat- 





‘Videotronic 8” 


mechanism features a 
short film track; automatic rewinding 
ing. Lab tests of coated films run 
through the Videotronic 8 are said 
to have shown no visual signs of 
film wear in up to 800 showings. 
The Videotronic 8 is perma- 
nently lubricated and operates 
quietly. A four-fan oversized cool- 
ing system would seem to assure 
dependable all-day operation. 
Optically, the machine is equip- 
ped with a custom-made lens. It 
has a newly-designed Sylvania pro- 
jection lamp available throughout 
the country. The sound system 
uses transistors and provides dis- 
tortion-free sound at high volume. 
Overall carrying size is 12-1/2 
by 14-1/2 by 8-1/2 inches. iy 


Distortion-Free Amplifier 
to Compress Sound Tracks 

A compressor amplifier which 
permits compression of dialogue or 
music tracks for film use without 
introducing detrimental distortion 
to the program has been developed 
by Magna-Tech Electronic Com- 
pany, New York. 

Designated as the Model Num- 
ber 31, the unit was designed spe- 
cifically for use in stationary in- 
stallations so that the power sup- 





Model “31° Compressor Amplifier 


ply, meter, and attenuators of an 
existing console can be employed. 
The compressor incorporates a 
solid state variable gain device and 
a two-stage push-pull audio am- 
plifier on one chasis. 

The price of the unit is listed 
at $650. Further technical infor- 
mation may be obtained from the 
New Products Desk, BUSINESS 
SCREEN ig 


Natural Lighting’s Gaffer 
Grips Useful on Location 

A handy new accessory called 
the ColorTran Gaffer Grip has 
been introduced by Natural Light- 
ing Corp., Burbank, Calif. The 
Gaffer Grip, constructed of cast 
aluminum with strong clamping 
jaws, can be used to support light- 
ing equipment in locations where 
it is not practical to use stands. 
The jaws are studded with high 
friction rubber grips affixed so 
they cannot be lost and will not 
mark the gripped surface even aft- 
er prolonged use. 

ColorTran Gaffer Grips are 
available in several models. Model 
GAG with 5/8 inch stud to sup- 
port lights of largest ColorTran 
size, baby kegs or flags, is priced 
at $6.90. Model GBG with a uni- 
versal swivel mount and special 
spring-loaded brass fittings is pric- 
ed at $8.90. Other models are 
available with medium or mogul 
porcelain sockets. Write New Pro- 
ducts Desk, BusINEss SCREEN, for 
additional data. iy 


For additional data on new audio-visual items mentioned here. write 


New Products Desk, Business Screen, 7064 Sheridan Rd., Chicago 26 
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Bell & Howell's “Tandem-Matic 
Tandem-Matic Projector 


Brings Dissolves to Slides 

A new slide projector that gives 
still pictures the “lap dissolve” ef- 
fect of a professional film produc- 
tion has been introduced by Bell 
& Howell. 

Called the Tandem-Matic Pro- 
fessional, this projector is said to 
represent the first major innova- 
tion in still picture presentation 
since the invention of the slide 
projector. A touch of a button on 
the projector’s remote control, and 
one slide fades slowly from screen 
as another takes its place giving 
the “lap dissolve” effect, the first 
time that this effect has been pro- 
duced by a single standard pro- 
jector. 

The Tandem-Matic is two sep- 
arate 7-element optical systems 
housed side by side in a single unit, 
key components being two 5-inch, 
f/3.5 lenses focussed on the same 
spot on the screen. Synchronized 
blades gradually closing the dia- 
mond-shaped iris of one lens while 
opening that of the other produce 
the “lap dissolve” effect. A touch 
of the remote unit can stop the 
“fade-over” at any point to pro- 
duce a double exposure effect use- 
ful in sales shows where lines can 
be made to spurt across charts 
and graphs. Both optical systems 
use one 750-watt lamp giving 
enough light for long projection 
distances. The remote unit also 
contains focus-control and reverse 
button and a light pointer to show 
details on the screen. 

The projector has a special Tan- 
dem Tray holding 54 slides that 
loads slides alternately into de- 
tatchable look-’n-load editors of 
the two optical systems. The first 
slide goes into the left-hand editor, 
the second into the right. A signal 
light indicates whether left or right 
editor is ready to be loaded. Slides 
move into position on either side 
of the lamp rather than in front 
of it and 45-degree mirrors re- 
flect the images forward through 
the lenses. Two slides are always 
in position at once, one being pro- 
jected, the other following when 
the iris of its lense opens, thus vir- 
tually eliminating “popping” on 
(CONTINUED ON NEXT PAGE) 
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Custom Built 
HANSARD 


Rear Screen 
Process 
35mm Projector 


Specifications: 


e 500 ft. capacity 

@ 200 Amp Arc Lamphouse 

© Bell & Howell—movement with 
registration pins 

Rheostat with light intensity 

stop switches 

Two camera interlock motors 

for Mitchell NC & BNC 

Complete set various focal length 
projection lenses 

Forward and Reverse controls 

All connecting cables 

All components—completely blimped 
for very low noise level 


© Projector mounted on dollied pedestal 
with horizontal and vertical 
adjustments 
Approximate projector weight: . 1500 Ibs. 
“ sync generator: 300 ibs. 
= rheostat: 90 Ibs. 
- accessories 150 Ibs. 
ma" $10,000 
priceo!  SEUD, 
Complete © Guaranteed 


CAMERA EQUIPMENT CO., INC. 


DEPT. S, 315 WEST 43rd STREET 
NEW YORK 36, N.Y. © JUdson 6-1420 














For !6mm. Film — 400° to 2000° Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only 


bear 

original this 
Fiberbilt TRADE 
Cases MARK 
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the screen by allowing a slide to 
be warmed to normal projection 
temperature. Afcer the second slide 
comes completely into view, the 
first is automatically pushed back 
into the Tandem Tray and slide 
three put into place for the “dis- 
solve.” 

Made of magnesium, 
the Tandem-Matic weighs less than 
22 Ibs. and accepts Bantam, 35mm 
or Super Slides in cardboard, glass 
and metal mounts as well as plas- 
tic binders. The standard profes- 
sional projector, Model 700A, sells 
for less than $300 including case 
4 7'%-inch lens for use in large 
rooms and auditoriums is available 
as an Write the New 
Products Desk, BUSINESS SCREEN, 
for additional information IJ 


die-cast 


accessory. 


* * * 
Admaster’s New Viewer for 
Overhead Projection Slides 

A new viewer for overhead pro- 
jection slides has been announced 
by Admaster Sales Corp., New 
York 

The Viewer, which 
is incorporated integrally in a light- 
weight attache case, is intended for 
previewing presentations for small 


Admaster 


audiences, retouching or 
any type transparency 
The unit holds 40 overhead pro- 


viewing 


jection slides in a cover gusset. It 
open in seconds and is il- 
luminated by a micro switch-op- 
erated lamp. The panel for view- 
ing is eleven inches square. Weight 


pops 


is 9 and pounds 
The Admaster Viewer will be 
sold by authorized audio-visual 


dealers and producers. The price is 

$42.50 i 
‘ * * 

Stereoflex Adds Dimension 

to High-Speed Motion Study 

The study of motion in military, 
industrial and scientific research 
programs has been given added 
dimension by a new high-speed 
stereo motion picture camera. 

The Stereoflex, said to be the 
first high speed rotary prism cam- 
which photographs its sub- 
jects in full-scale stereo pairs, is 
capable of exposing up to 15,000 
frames pet It was devel- 
oped by Benson-Lehner Corp. in 
Santa Monica, Calif. for the U. S. 
Naval Weapons Laboratory in 
Dahlgren, Va 

To achieve its 3-D effect, this 
camera 
that 


cra 


second 


uses a system of murrors 
ure adjusted along a track in 
front of the camera and tilted to 
bring the desired image coverage 
to lenses mounted at right angles to 





Right: here’s setup 
for new Stereoflex 
camera developed by 
Benson-Lehner for 
high-speed motion 


ch 


study and 


resear 


Two 


the camera’s viewing axis. 
16mm images are recorded side- 
by-side on a single strip of 35mm 
film which, when shown on a 
special projector designed so that 
an image can be adjusted on the 
screen for 3-D viewing, are in slow 
motion reducing the speed of an 
operation up to 1,000 times. 

High acceleration rate (film 
goes from standing start to opti- 
mum speed in 0.5 to 0.6 seconds) 
of the camera’s synchronous motor 
and drive system which maintains 
a constant exposure rate once top 
speed is reached delivers an end 
product in which 80 per cent of 
the footage is exposed at maxi- 
mum speed. 

This longer, constant speed run- 
ning time increases the value of 
films to those observing slow mo- 
tion studies. For further informa- 
tion on the Stereoflex Model A, 
write the New Products Desk, 
BUSINESS SCREEN ae 

of k * 
Microwide Lens Doubles the 
Size of Stripfilm Pictures 

It is now possible to double the 
size of pictures on strip film pro- 
jectors using a lens of 1.242” out- 
side diameter with Buhl Optical 
Co.’s new Microwide short-throw, 
wide angle lens. The 1.5 E.F.L. 
Microwide lens is priced at $40. 
Write to the New Products Desk, 
BUSINESS SCREEN, for added infor- 
mation. IQ 





Protect-a-Print Leaders Help 
Reduce Print Damage Costs 

A heavy-base, specially-coated 
green-toned acetate leader, is 
helping to eliminate or significant- 
ly reduce film damage from two 
primary sources — misthreading 
and scratching. It is being cur- 
rently used by business and edu- 
cational film libraries, by photo- 
instrumentation groups and by 
producers. 

Protect-a-Print, as the special 
leader is called, is manufactured 
by Photographic Specialties, Holly- 
wood, Calif. It virtually eliminates 
misthreading hazard through its 
greater thickness. Shoes can’t be 
closed unless perforations are 
seated in the sprockets and at- 
tempts to force shoes shut still 
make puncturing difficult because 
of the thickness of the material. 
Library field reports indicate that 
avoidance of misthreading dam- 
age reduces leader and head-end 
replacements by about 90 per cent. 

When used as a leader, in either 
camera or projector, Protect-a- 
Print eliminates the basic source 
of scratching through the ultra-fine 
abrasive bound into its rippled 
surface which automatically re- 
moves dirt and built-up hardened 
emulsion. 

Since both the abrasive and 
binder in this leader are softer 
than metal, there is no wear on 
film gates. This was determined 


PUTS BIG PICTURES ON THE SCREEN 
IN ONE-THIRD THE NORMAL THROW 


BUHL 


SUPERWIDE I 


eh 


,ENS SYSTEM 


replaces your present projector lens 


FOR FILMSTRIPS, 35MM 


Available in | 


FREE TEST OFFER! 


[BUHL 


} 


5 


2x2, AND SUB-MINIATURE SLIDES 


2" Focal Length 


WRITE DIRECT! 


BUHL OPTICAL COMPANY 


1010 Beech Avenue ° 


Pittsburgh 33, Pa. 
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in industry tests by micrometer 
measurements after a long run 
of Protect-a-Print alone. The only 
effect was a fine polishing of film- 
contacting surfaces which might 
reduce perforation wear. 

Normal practice is to use a 10- 
foot length of Protect-a-Print 
where projectors are known to be 
infrequenly cleaned. If projectors 
are known to be cleaned regularly, 
or if Protect-a-Print is used on all 
prints run, a 7-foot leader is suf- 
ficient — or a 4-foot tail leader 
which leaves the equipment clean- 
ed for the next reel. Splicing on 
Protect-a-Print is done using nor- 
mal techniques. 

A loop of Protect-a-Print has 
proved effective in reconditioning 
projectors and cameras when run 
through about 30 seconds, re- 
threaded with the cleaning surface 
in the opposite direction and run 
again another half minute. 

Available in 16, 35 and 70mm, 
the product is unconditionally 
guaranteed by the manufacturer 
to last for the life of the print. For 
further details, write New Products 
Desk, BusiNEss SCREEN, Chicago 
26, Illinois. va 

* * * 
Sawyer Shows “500” E R 
for 2 x 2 Slide Projection 

New in Sawyer’s “500” line of 
projection equipment is company’s 
medium-priced slide _ projector 
with remote control. The “500” 


ER Projector includes a 12-foot 
remote control cord with handy 
cycle button to change slides. A 






The new Sawyer “500” E R 


directional control knob on the 
projector control panel reverses di- 
rection of tray movement at any 
time during projection. 

The unit has a 4-inch, f3.5 ani- 
stigmatic lens, coated and color 
corrected, and slide-on carrying 
case. The ER uses a 500-watt 
lamp and takes all 2 x 2 inch slides 
in any amount. Sawyer’s “Easy 
Edit” trays providing slide arrange- 
ment and editing without removing 
the tray from the projector and 
lower priced TDC-type trays can 
be used on the projector. 

The “500” ER lists for $84.95 
including case. Sawyer’s projectors 


NUMBER 6 e VOLUME 


are marketed nationally by H. A. 
Bohm & Co. For further informa- 
tion, write the New Products Desk, 


BUSINESS SCREEN. iy 
* ok tk 
GENERAL DYNAMICS 
(CONTINUED FROM PAGE 31) 


trol of synchronous motion pic- 
ture recording with the 16mm 
magnetic sound projector. 

The Eastman 25B projector is 
probably the only really “expen- 
sive” piece of equipment in the 
Center, but this redoubtable ma- 
chine is well-known as one of 
the finest obtainable and a work- 
horse requiring a minimum of 
maintenance. It has optical and 
magnetic sound and projects either 
direct or via a permanent wall 
mirror to the Plexiglas rear pro- 
jection screen — which, incidental- 
ly, gives a picture of fantastically 
good quality. 

One interesting innovation is a 
6X spotting scope permanently 
mounted adjacent to the projector 
so the operator can always be sure 
of absolutely sharp focus. 

Winding up the booth equip- 
ment is a slide projector, which 
also projects via the mirror to the 
rear projection screen. 

General Dynamics is not main- 
taining a headquarters still pho- 
tography operation at the present 


(CONCLUDED ON NEXT PAGE) 
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of film production services and equipment. Detailed listings of 
services, equipment sources; indexed for quick reference & 
delivered to the KEY MAN WHO BUYS in every production 
field. Pre-sold distribution to all BUSINESS SCREEN subscribers 
plus thousands of extra copy sales at its low $1.00 price. 


BUSINESS SCREEN 


NEW YORK » 


musifex ine 


45 w. 40 st., n. y. c. 






COMPLETE 

MUSIC & SOUND EFFECTS 

SERVICE . 

¢ BACKGROUND MUSIC SCORING 

e SOUND EFFECTS 

¢ MUSICAL SOUND EFFECTS 
DISCS FOR OUTRIGHT SALE 


e INDUSTRIAL MUSIC LIBRARIES 
FOR LEASE... 


¢ ORIGINAL SCORES 
e SOUND EFFECTS LIBRARIES 
FOR SALE... 


Musifex talent proven on 
over 4,000 productions. 


FLY - PHONE - WIRE 
- WRITE NOW Sot Velazco 














The Buyers Look to the Pages of BUSINESS SCREEN 


TAKE PRIDE IN 


AAunouncing Publication of 


THE 1962 BUYER'S GUIDE T0 
FILM PRODUCTION SERVICES 


The one effective, most economical answer to an industry need 


for a complete, comprehensive single source for all the buyers 


Write today for listing forms and complete data 
to Chicago office: 1064 Sheridan Road. Zone 26 





CHICAGO #* AND HOLLYWOOD 





NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


EASTERN STATES 
¢ MASSACHUSETTS ¢ 


Cinema, Inc., 234 
St., Boston 16. 


Clarendon 


e NEW JERSEY e 


Association Films, Inc., Broad 
at Elm, Ridgefield, N. J. 


e NEW YORK e 

Association Films, Inc., 
Madison, New York 17. 

Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo 2, N. Y. 

Crawford, Immig and Landis, 
Inc., 480 Lexington Avenue, 
New York 17, New York. 

The Jam Handy Organization, 
1775 Broadway, New York 
19. 

National Cinema Service, 71 
Dey Street, New York 7, 
WO 2-6049. 

S. 0. S. Photo-Cine Optics, Inc., 
602 W. 52nd St., New York 
19. 

Training Films, Inc., 150 West 
54th St., New York 19. 

Visual Sciences, 599BS Suffern. 

United World Films, Inc., 1445 
Park Ave., NY 29, TR 6-5200 
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e PENNSYLVANIA e 

Appel Visual Service, Inc., 963 
Liberty Avenue, Pittsburgh 
22. 

Audio-Visual Equipment Rent- 
al Service, International 
Film Center, Sales and Re- 
pairs, 1906 Market St., Phila- 
delphia 3, LOcust 3-7949. 

Oscar H. Hirt, Inc., 41 N. 11th 
St., Philadelphia 7, WAlnut 
3-0650. 

J. P. Lilley & Son, 928 N. 3rd 
St., Harrisburg. 


The Jam Handy Organization, 
Pittsburgh. Phone: ZEnith 
0143. 


® WEST VIRGINIA e 
B. S. Simpson, 818 Virginia St., 
W., Charleston 2, Dickens 
6-6731. 


SOUTHERN STATES 
¢ GEORGIA e 


Colonial Films, 71 Walton St.. 
N. W., JA 5-5378, Atlanta. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT. FILMS AND PROJECTION 


United World Films, Inc., 287 
Techwood Dr., NW., Atlanta. 


e LOUISIANA e 


Stanley 
1117 
dria. 

Delta Visual Service, Inc., 715 
Girod St., New Orleans 12. 
Phone: JA 5-9061. 


Projection Company, 
Bolton Ave., Alexan- 


e MARYLAND e 


Stark-Films (Since 1920), 
Howard and Centre Sts., 
Baltimore 1. LE. 9-3391. 


e TENNESSEE e 
Southern Visual Films, 
Shrine Bldg., Memphis. 
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MIDWESTERN STATES 


e ILLINOIS e 

Robt. H. Redfield, Inc., 1020 
So. Wabash Ave., Chicago 5. 

Association Films, Inc., 561 
Hillgrove, LaGrange, Illinois. 

Atlas Film Corporation, 1111 
South Boulevard, Oak Park. 

The Jam Handy Organization, 
230 N. Michigan Ave., Chi- 
cago. 

Midwest Visual Equipment Co., 
3518 W. Devon Ave., or 27 N. 
Franklin St., Chicago. 

United World Films, Inc., 542 
S. Dearborn St., Chicago 5. 


¢ MICHIGAN e 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 
Zone 11. 


e MISSOURI e 


Swank’s, Inc., 621 N. Skinker 
Blvd., St. Louis 30, Mo. 


© OHIO e 


Academy Film Service, Inc., 
2100 Payne Ave., Cleveland 
14, 

Films Unlimited Productions, 
137 Park Ave., W., Mansfield. 


LIST SERVICES HERE 


Qualified audio-visual dealers are 
listed in this Directory at $1.00 per 
line per issue on annual basis only. 


Fryan Film Service, 815 Su- 
perior Avenue, Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Twyman Films, Inc., 329 Salem 
Ave., Dayton. 

M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES 


e CALIFORNIA e 
LOS ANGELES AREA 

Coast Visual Education Co., 
5620 Hollywood Blvd., Holly- 
wood 28. 

The Jam Handy Organization, 
1402 N. Ridgewood Place, 
Hollywood 28. 

Photo & Sound Company, 5515 
Sunset Blvd., Hollywood 28. 

Ralke Company, Inc. 
Audio-Visual Center 
849 N. Highland Ave. HO 4- 
1148, Los Angeles 38, Calif. 

S. 0. S. Photo-Cine Optics, Inc. 
6331 Hollywood Blvd., Holly- 
wood 28. 

Spindler & Sauppe, 2201 Bever- 
ly Blvd., Los Angeles 57. 

United World Films, Inc., 6610 
Melrose Ave., Los Angeles 36 

SAN FRANCISCO AREA 

Association Films, Inc., 799 
Stevenson St., San Francisco. 

Photo & Sound Company, 116 
Natoma St., San Francisco 5. 

Westcoast Films, 255 Minna, 
San Francisco 3. 


e COLORADO e 
Cromars’ (formerly Audio- 
Visual Center) 28 E. 9th 
Ave. Denver 3. 
Davis Audio-Visual, Inc. 
2149 S. Grape St., Denver 22. 


e OREGON e 


Moore’s Motion Picture Serv- 
ice, 1201 S. W. Morrison, 
Portland 5, Oregon. 

United World Films, Inc. 5023 
NE Sandy Blvd., Portland 13 


e TEXAS e 


Association Films, Inc., 1108 
Jackson Street, Dallas 2. 


United World Films, Inc., 
2227 Bryan St., Dallas 1 
e UTAH e 


Deseret Book Company, Box 
958, Salt Lake City 10. 


| projection of General Dynamics 


|\GENERAL DYNAMICS 


(CONT’D FROM PREVIOUS PAGE) 
time, but provision for this as a 
possible future activity has been 
made. Small negative, print and 
finishing rooms are installed in 
the Center with built-in stainless 
tanks and dryers, but no other 
still equipment is currently in- 
stalled. 

Next to the projection booth is 
a room with basic minimum mo- 
tion picture editing equipment — 
viewer, sound reader, rewinds and 


- 
This 6X spotting scope aids sharp focus in 
films 
splicer. Also here are a still pho- 
tography (b/w and color) library 
for public relations use, a motion 
picture library, stock footage li- 
brary, tape library and audio-vis- 
ual equipment for use in the head- 
quarters building. 

Thus far, in the past six months, 
the General Dynamics Audio-Vis- 
ual Center has served as a loca- 
tion for extensive day by day 
meeting room use. It serves regu- 
larly as a projection room for 
progress report films. It feeds on- 
the-spot on-the-air tele vision 
broadcasts of General Dynamics 
activities to top management. It 
has already been a still studio, a 
motion picture studio, a TV stu- 
dio and a sound studio since its 
completion. 

There is little doubt that the 
Center’s built-in versatility will 
serve the corporation in these and 
many other ways for years to 
come. Ly 

* * oa 
“Lorentz on Film” Revives 
Memories of Past Decades 

Lorentz On Film, four 90-min- 
ute vidiostaped programs on fam- 
ed documentary film producer 
Pare Lorentz and his work, pre- 
miered over the National Educa- 
tion Television network Sept. 29. 

Each Lorentz On Film program, 
sponsored by Boston’s educational 
station WGBH-TV, features dis- 
cussions between Lorentz and film- 
maker Charles Rockwell as well 
as one or more complete showing 
of outstanding examples of Lor- 
entz films: The Fight for Life, The 
Plow That Broke the Plains, The 
River, and Nuremberg. 

Edward Foote and Diana Tead 
Michaelis were the producers. 
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KOOLITE MODEL 7000 


Coolest, brightest, quietest 
overhead projector you can 
buy. Send for facts! 

Write 


BUHL. i 


BUHL OPTICAL CO. 


1040 Beech Ave. Pittsburgh 33, Pa. 























Send it to 


He FILM DOCTORS 


Specialists in the Science of 


FILM REJUVENATION 
FOR 16 MM AND 35 MM 

RAPIDWELD Process includes treatment for: 
e Dirt e Abrasions 
e Scratch Removal « “Rain” 

8MM SERVICES NOW AVAILABLE. 


Send for free Brochure, 
“FACTS ON FILM CARE”, 














APID FILM 
TECHNIQUE, INC. 


37-02 27 ST., 4.1. C. 1, N.Y. 
STitiwell 6-4600 - Est. 1940 
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YORK PREMIERES WITH DUO-PIC: 


(CONTINUED FROM PAGE FORTY ) 


Besides acquainting dealers and salesmen with 
York’s line and proper sales approach, the 
production also showed them how to use a 
new, specially-designed demonstrator book. 

Black-and-white prints of the slides and mo- 
tion picture film and the synchro film interlock 
cord were included in the kit along with in- 
structions on their use. Any slide projector 
that automatically advances the slides and any 
movie projector are suitable for the Duo-Pic 
method. 

Owens believes the production “played an 
important part in our over-all program.” He 
adds, “All in all, we felt the kit was very suc- 
cessful and would highly recommend its use 
to any company that wants to put a spark into 
its meetings .. .” iy 


EXECUTIVE NAMES IN THE NEWS: 


(CONTINUED FROM PAGI EIGHTEEN) 


Lange Becomes Vice-President of Niles 


Harry Lange has been named a vice-presi- 
dent of Fred A. Niles Communications Cen- 
ters, Inc. The company’s Executive Producer, 
he will continue to be based in Niles’ Chicago 
headquarters. A 30-year veteran of the film 
business, he was general manager of Sarra’s 
Chicago studios, joining Kling Film Enter- 
prises as executive vice-president in 1956. 
In 1958 he became supervisor of TV film 
production at McCann-Erickson, Chicago and 
joined Fred Niles from that post. 

oe * 


Shaw to Supervise Films for DoALL 


Wilfred (Dave) Shaw, Jr. has been named 
producer of industrial films by the DoALL 
Company, Desplaines, Ill. A film editor, 
cameraman and director in both commercial 
studios and in the television field, Mr. Shaw 
will take full charge of DoALL’s extensive 
marketing film program. 

The company is producing a film about 
each major product in its machine tool, cut- 
ting tool and precision gage lines. It was 
the first U.S. firm to make 8mm sound films 
a regular part of its marketing program. 

of * 


Traid Names Racine Asst. to Gen. Mer. 


Fred G. Roberts, Jr., president of the Traid 
Corporation, California-based manufacturer of 
photographic instrumentation systems, an- 
nounces the appointment of Warren E. Ra- 
cine as Assistant to the General Manager. 

WANTED TO BUY FOR CASH 
16MM AND 35MM CAMERAS 
AND ACCESSORIES 
MITCHELL—BELL & HOWELL STANDARD 
AND EYEMO—ARRIFLEX—MAURER—ALSO 
LABORATORY, EDITING AND 
LIGHTING EQUIPMENT 


CAMERA EQUIPMENT CO., INC. 
315 WEST 43RD STREET 
NEW YORK 36, N.Y. 
CABLE—CINEQUIP 
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DuKane 


EFFECTIVE 
*TRAINING 
*SELLING 

* TEACHING 





10-VISUAL 


NT 
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eto 


Planning an audio-visual 

program? Take advan- 

tage of DuKane’s expe- 

rience in this field .. . 

advice on sound slidefilm 

production plus booklets 
ry on recording standards 
is yours for the asking. 
DuKane offers a com- 
plete line of top-quality 
sound slidefilm projec- 
tors in a type to meet 
the exact requirements 
of your audio-visual 
program, 


for complete information 


CORPORATION 
Dept. BS-101 » ST. CHARLES, ILL. 








LENSCREEN 


By POLACOAT 


DARKENING 
IS NEEDED WITH 
LENSCREEN REAR 
PROJECTION SCREENS 


NO ROOM ~~ 
™~ 





All details and colors are seen perfectly 
—even in broad daylight! LENSCREEN 
permits projection of your message in 
shows, auditoriums, offices and con- 
ventions regardless of room lighting! 


Sell, train, display, exhibit the modern 
way—the bright way. There's a size and 
material to fit your most exacting re- 
quirements. For full information, order 
your free LENSCREEN kit, today. 


POLACOAT, INC 

















PRODUCTION SOURCES 





firty CenrTs 


PERFECT POSTAL 
PROTECTION Additional listings of producers abroad 
for your valuabl: supplement the 11th Production Review 


PHOTOS, ARTWORK, etc. ARNO STUDIO A/S 


NEW, HANDY ALL-IN-ONE Meldahisgade 1, Copenhagen, Denmark 
PACK-W RAP’ ile Phone: Minerva 3080 


Date of Organization: January, 1950 








FILMS 


Tage Arno, President 
Arved Tholle, Vice-President 
Ilse Schultz, Secretary 


Knud Johansen, Treasure) : for 
® CONTENTS Carl Otto Petersen, Production Manage) Mi 
anagement 


e WRAPS Axel Pless, Chief Sound Enginees 
Jorgen Thomsen, Chief Sound Engineer 
Soren Bredsdorff, Asst. Sound Engineer 
Borge Madsen, Studio Manager 

Per Bressendorf, Asst. Photographer 





Ideal For Mailing: 











Photographs Art Work Services: Production of motion pictures for gov- 
Manuscripts Blueprints ernment, industry, education and television, plus 
Drawings Presentations recording, editing and dubbing into various lan- S8ei 
ae eae guages. FACILITIES: Approx. 2,200 sq. ft. of stu- 4 ; 
Git, cals teen cated om dio space. Centrally located mixing studio. Well- ea a 
tainer for quickly wrapping valuable pa- equipped narration studio. Eight cameras (Ar- : 
pers for maximum mailing safety with riflex, Debrie, Bell & Howell, Bolex—soundproof 
an aladates dew omen Sadan and silent). 120,000 watts of lighting equipment. 
wrapping, taping, etc. 35 and 16mm optical recorders. 6 channel mixing N Fil G id 
7 Sizes Fit All Needs: 914" x 6%" x M4" to console. Gramophone recording. Music and sound Two ew im uldes 
15%” x 12%" x 4". Available with or with- effects library. Electronics service dept. Engineer- 


ace in ing research dept. Three projection rooms. Two Every Business Needs 


FREE SAMPLE, FULL DETAILS 


trucks. 


RECENT PRODUCTIONS AND SPONSORS “Films for Management” offers a 


MoTion Pictures: Delightful Denmark (Caltex selection of 307 motion pictures and 
Oil), Contex-20 (Zeuthen & Aagaard, Copen- slidefilms on human relations, eco- 
hagen), Methods Analysis (Danish Industrial , . : . 

Gammell). Avvessliel (hessdletion of Death Sa- nomic education, automation, etc., to- 
ployers), The Mailman (General Post Office, gether with free-loan, rental, purchase 
Copenhagen). TV ComMeRcIALS: for Plumrose sources. Price 50c copy. 
A/S (Canned Food), Copenhagen. 











* * 


A. B. KINOCENTRALEN “The Sales Manager’s Film Guide” 











WaAtkins 4-8573 
108 W. 24th St... New York tt 
Cables: Labsbebeli, N.¥. black 


* pbpebell « bebell Drottninggatan 49, Stockholm C, Sweden lists 145 selected motion pictures and 
@ COLORLABORATORIES @ Phone: 23 05 35 Vaxel slidefilms available for training groups. 
” * COLOR Prints sl Date of Organization: 1918 Plus complete sources for free-loan, 
& Transparencies = A. Rénnléf, Managing Director rental and purchase. 
ais any size, any style. = F. Terselius, Sales Manager Single copies only 50c each 

a L. Alm, Studio Manager a. 
a *s i s J H. Hallbjérn, Laboratories Dept. Head 
we duplicates ) — Services: Production and distribution of spon- Send payment with orders to: 
~- LIGHT BOXES bac perer se sored, advertising, education and _ instruction BUSINESS SCREEN MAGAZINE 

- : films, filmlets and slidefilms; live action and 
we | ies atives 4 > . : : : : H 

ae from art, transparencies & neg oe animated. FaciLities: Complete studio, including 7064 Sheridan Rd. © Chicago 26, Il. 
J aS 


sound and cutting departments, 16mm and 35mm 
cameras, projection rooms and _ laboratories; 
t and white and color. Exhibition with ex- 
Write, phone, wire for NEW price list clusive screening rights in 600 theatres. 
wall-chart #S-10 for complete photo services 











ditors of 
ESS SCREEN Present the 






HERSCHELLS FILMS PTY. LIMITED 
31 Agnes Street, East Melbourne, Victoria 
Phone: MF 1956 





$$$ __—____—__ — 


Date of Organization: 1910 





F. F. Knight, Chairman 
Roy A. Driver, Managing Director 
A. L. King, Director 


to A N O R A M F. W. Thomas, Secretary 
' SERVICES: 16mm and 35mm production services isl . 
D '@) L L | b 4 for industrial, sales promotion, public relations, " 4 Fil n 


educational and training films; color and black Mtoe Arsene i eroste 


Thoroughly Overhauled—Guaranteed and white. FACILITIES: Production, scripting, re- 
cording and editorial facilities; 16mm and 35mm 


SPECIAL LOW PRICE laboratory for same day rush service; theatrette. 


RECENT PRODUCTIONS AND SPONSORS 


Sales 3 
Manager's — 


HOUSTON FEARLESS 

















immediate | 4-Wheel. . .$1,000.00 
. MorTion Pictures: This Is My Home (Hospitals 
Delivery! 5-Wheel. . .$1,400.00 & Charities Commission); Flames and Heat 
(State Electricity Commission) ; Continuous Cast- 
ing of Lead Sheet (Broken Hill Assd. Smelters) ; 
CAMERA EQUIPMENT CO., INC. Opportunity & Achievement; The Future is Ours 
315 West 43rd Street, New York 36, N.Y. (Royal Victoria Institute for the Blind); D24 
(Hector Crawford Productions). 


A Selection of Motion Pictures 
ind Sound Slidefilms You Can 
Borrow Rent or Purchase 


FirPTy CENTS 
































in the east...it’s 


MOVIELAB 





for 























ite 





MOVIELAB FILM LABORATORIES 
MOVIELAB BUILDING, 619 W. 54th ST 
NEW YORK 19, N.Y. jJUDSON 6-0360 


Sede ialonin 


)- . 
slide filr 


. r 
printing . @rkt 


e deve ntirt registrat | ° on commana black ond 
white facilities including culling s rooms, , storage rooms an the finest screening facilities in the east. 








At wholesale, to get everybody in distribution 
tuned in, RCA Victor uses the color motion 
picture “The Big One in Sixty-One,” at product 


announcement meetings. 


At retail, to do double duty, the production 
goes out into the field to show dealers why 
RCA Victor sets build confidence in 


“the most trusted name in television.” 


“Produced for RCA Victor by 13 JAM HANDY Ongansgalion 


* Dramatizations * Visualizations * Presentations * Motion Pictures % Slidefilms % Training Assistance 


3 NEW YORK ® HOLLYWOOD @© DETROIT © PITTSBURGH © CHICAGO 
JUdson 2-4060 HOllywood 3-2321 TRinity 5-2450 ZEnith 0143 STate 2-6757 


td 





